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First in the Laundry Industry Since 1893 


A REUBEN WH: DONNELLEY PUBLICA 


The right perspective: This is the newest of a chain of coin-ops opened by professional laundryman Jack 
Egan of Newport, Rhode Island, who believes every plantowner should open a coin-op. Story on page 12 
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A wise, profitable 








decision: 


buy Wyandotte APACHE or ARLAC 


Both are carbonated alkalies containing CMC 
As a result they bring definite advantages to users: 
Che fact that ApacnE® and ArRLAC® are both carbon- 
ated alkalies means fast and thorough rinsing — no 
build-up in the fabric. 

The presence of CMC in Apacue and Arvac brings 
benefits to users not otherwise available: 

© superior whiteness e high soil suspension e cold- 

water rinsing, without additives e free rinsing and 

prevention of re-deposition of soil e no need for 

soap in the break ¢ reduced tensile-strength loss 
With Apacnr or ArRLAC in your washwheel, your 
formula has real “punch.” They provide the highest 
whiteness money can buy! 


Immediate improvement in washing results is se- 


yandotte cHEmicats 


cured with either of these remarkable soap builders. 
APACHE — for heavy-duty stain and soil removal. 
Wonderful for commercial and linen-supply laundries. 


Especially effective with shirt laundering for removal 
of collar and cuff stains. Apache is compounded not 


only with special alkalies and CMC, but also has 


solvent oils for greater stain removal, and phosphates 
for water conditioning and soap regeneration. 
ARLAC—especially developed for commercial 
laundries, hospitals and hotels. 
Call your Wyandotte representative today for a 
demonstration of how Apacue or ARLAC can give you 
the kind of work that helps build business, and at 


low use-cost. Wyandotte Chemicals Corp., Wyandotte, 
Mich. Also Los Nietos, Calif., and Atlanta, Georgia. 


Offices in principal cities. 


J. B. FORD DIVISION 
Specialists in Laundry Washing Products 











STARCH COOKERS 
WW \" | ERS All copper, wore a 

| . tly insulated. In 
* wos Apa B3-2, 

(50-gal.) 


(25-gol.) 83-5, 
B3-11. 






Cut costs — boost production and profit 






BISHOP 
BISHOP 2/e2~e 


STAINLESS STEEL 
TRUCK TUB if BOOSTS PRODUCTION 


Made of stainless steel. No 2 ’ Fits every hand aq" 
ryst, corrosion, In 3 sizes” fortably, Just grap aS 

82-5 (2) 22” x 34” x 25 : it! Instant action " 
deep; 82-13 (*3) 26 * Fastest . . Easiest to operate 


46" x 25° deep 





SAVE 31,000 Annually 
(and 50% of sorting tim) Per Shirt Unit! 


LIQUID SOAP MAKER 


Saves time and supplies. Galv. 
steel in 3 sizes: (30-gal.) 86-1, 
(60-gal.) B6-2, (100-gal.) B63. 


BISHOP 
PUF-FINISHERS 


Heads filt over boord; no 
reaching. B5-18X (shown): 
#3, #22, #52 heads, 
spray iron, sproy gun. 


SHIRT-BIN UNITS 
for Any Lot System 





TWO 10-BIN TYPES 15-BIN 


La 


three bins wide five bins wide 
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oh from 13° above floor... to 37° above floor 


Ne from 13° above floor... to 37° above floor 








eiii rw | ar i i Bid goodbye to the shirt-sorting department . . . its labor, its space, its 
walking and handling. Stop mix-ups, losses, service delays. Now your 


ali %; fold up folders can do the sorting—faster, better, more economically, and give 
Cur handing you 50% more sorting—with Bishop Folder-Sorters. You save at least 


. All steel. In . ; ; 
ny save “ee 50 (for 50 pees OY wad one handling per shirt. Bundles go direct from folder to checker-wrapper 
sizes: . : ithout in-between handling that \ d breaks d ‘ 
Shirts); B29-100 (100 shirts). et RY With s Dichop 10-Sin, 15-50 or 26-Bis Folder-Server at each shbt sabia 


your folders sort as they go—without loss of folding production, with 


fewer sorting errors—and cut hours per day from bundle-processing time. 
Users report lower claims, improved quality, faster service, with reduced 


labor cost, Savings amount to over $1,000 yearly for each shirt unit! 


MODELS TO MEET EVERY NEED 
FOR SHIRTS ONLY (BINS 10 For Shirts & Wearing Apparel 
5 SHE FOLDS WIDE, 15° HIGH, 18” DEEP BINS 13° WIDE x 15° x 18 


sorts A NG 
4 patency THEN READY FOR wRapPPl 10-Bin Unit, Model B29-10108 10-Bin Unit, Model 829-10138 
BUNOLES 10-Bin Unit, Model 8629-10101 10-Bin Unit, Model B29-10131 


15-Bin Unit, Model B29-15101 15-Bin Unit, Model B29-15131 
20-Bin Unit, Model B29-20101 20-Bin Unit, Model 8629-20131 


ORDER NOW FROM YOUR JOBBER 
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PUBLISHED MONTHLY SINCE 1893 


FEATURES Well-Dressed travediggers 
seep Phneenes Sheshd Gpen & Coln-Op ete a 
How To Keep Production Costs Down ia the adie! touniiey Gd Oy Sa 
The New "'Shipshape” Nuway By Lou Bellew paiipebed pocdsed ed tore be 
What About Summer Closing? By Henry Mozdzer a ial batt kee 
Applied Female Image-ry By Gerald Whitman aaa ™ 


Six Easy Steps in Blanket Handling 


How To Get More Blankets Ever notice how much time a_ girl 
spends spraying down shirts in a_ shirt 


unit? Well, it got to worrying one of the 

. plants up in Providence, Rhode Island, 

Unions-Management Co-Sponsor Sales Course to the point where management decided 

to do something about it. It took some 

ingenuity but they figured out a way to 
do the job automatically. 

HIRING & TRAINING EMPLOYEES The girl puts the shirt on the body 

Simple Tests Cut Risks in Hiring By John P. Paup 60 form in the conventional manner, But 

as the form swings around it trips a lever 

A Teacher Must Know By Donald Fulwiler 62 which activates two fine-spray nozzles 

+ ages ‘ for a matter of seconds to dampen the 

| What To Look For in Hiring a Plant Engineer .By Joseph C. McCabe 66 tsecoun asad hack of Gee-aaaiay Gene an 

. the same time, There’s no waste operator 


Diapers at the Crossroads 








motion and you can see how it would 
mean knocking out a few more shirts per 


hour without impairing quality. 
D.S.1.A. Looks to the Future 
* * Es 


Nutmeg LM's at Norwalk 
° A professiona) laundryman who keeps 
sane inaintiacandti nities alan | careful records of his coin-op receipts 


found that the end washers in a line got 
the most usage. So now he_ switches 


CONVENTIONS 


Down Easterners Hear Coin-Op Panel 


the washer units around to even out the 
wear and tear. 


We also heard about another plant- 


New Products and Literature . . 4 News From the Allied Trades . owner who used to have a radio going in 
Editorial 10 ; his coin-op until he got fed up listening 
Obituaries to his competitors’ commercials. Now he 


tapes his own music and fills in the gaps 
; with messages about his company’s other 
Laundry Business Trends 34 services.—Henry Mozdzer 


A.LL. Activities 48 


Laundry News Notes 56 } 
REPRINT SERVICE FOR OUR 
READERS—Please write promptly tf you 


SUBSCRIPTIONS: United States and Canada, $4.00 want reprints of any article appearing in 
year; foreign countries in postal union, $6.00 in sng 3 this a, ryt Ayo oy eye of 
> . } a single & LS 10 § 
vance, Single Copy: United States and Canada, 50 or © gh wal , two sides of a 
MAIL CHANGES OF ADDRESS AND cents; foreign, 75 cents. Guidebook Issue: $1.00. \ single sheet (8% x 11). Additional 100's at 

SUBSCRIPTION ORDERS TO: STARCHROOM LAUNDRY JOURNAL, May 1959. Pub- 2-70, one side; $1.90, two sides. Minimum 

lished monthly by Business Papers Division, The Agi tcel Ah Pla Sol if Mh) Tena di oid dl 

Business Papers Division, Reuben H. Reuben H. Donnelley Corporation. Executive and Edi- with reprinted spreads or folders, please 

Donnelley Corp., 305 East 45th torial Offices, 305 East 45th Street, New York 17. \ write for prices and additional informa- 
} tion. All prices F.O.B. Lancaster, Pa. 


Street, New York 17, New York N. Y. Volume 66, No. 5. Entire contents of this pub- aa 
lication covered by general copyright 1959, The Rev- mn e Address the Editor: 


Change of address should reach us ben H. Donnelley Corp. All rights reserved. Title Ne | SrarcHroom Launory Journa 
registered in U. S. Patent Office. Entered as 2nd class a ~ D . 305 East 45th Street, New York 17, N. Y. 
matter June 1, 1948, at the Post Office, Lancaster, Pa., A Oi 
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Rhapsody in Bellew 20 





one month in advance 











7PERFORM 


ALTAR 
THE wwewed..« cit LP BXY GiraRr 
oN 


RESINTEX 
100 


LONG LASTING 


Guaranteed to last at least 12 weeks 






in actual operation 


pRO)U lc) Re i olalel Me) -MUlalel-taolab am olaclolaslela Mr iaal-tolel lo 


FLEXIBLE — Has plenty of resiliency and “give”. 


CONSTANT QUALITY — Due to quality control, possible because 


ALL RESINTEX 100 PRESS ital tial late Mo) lige hilolar Mois -Melolal-Mlamel Latoh all ollolals 
COVERS are equipped ABRASION RESISTANT —Tough fibers made tougher by Gibraltar 
with a new type draw finishing. 
sors Meat will last tor the FINELY WOVEN SURFACE — Gives your work a plus... smoother 
life of the cover. ironing. 
* 
RESINTEX 100 is avail- 
able with SKIRTS or Sold Through Leading 
PUNCHED HOLES. Also Distributors Everywhere 


available by the yard. CIBRALTAR 
FA BRICS, INC. 


254 — 36th Street, Brooklyn 32, N. Y. 





NEW 
PRODUCTS 


LITERATURE 











Purkett Announces Windjammer Tumbler 


Purkett Manufacturing Com- 
pany announces development of 
the Windjammer, the latest in 
a series of 72-inch, 25-ring, pre- 
drying conditioning tumblers. 
The Windjammer was 
named, according to the maker, 
the 
ot 
new, larger 
driving 


so 


virtually 
air resulting 
5 | 

© hp. 


through 


because of cy- 


clonic blast 


the 


motor 


from 
blower 
a Jarger 6-by-2-inch fan, past 
the 
steam 


(25-ring ) 
cylinder. 


double-layer 

coil into the 
Here actual conditioning time 
has been reduced to 4 minutes 
or Jess, depending on the goods 
being processed, The 
of heated air is so great that the 


volume 


two exhaust vents had to be en- 
larged to 10-inch diameter. 
Another new feature is the 
of 
and 


controlled 
to 


electrically use 
compressed 
close the doors, providing a 
the blast 


air open 


positive seal against 
of the inside pressure. 

The size of the Windjammer 
is about the same as its prede- 
cessors, the announcement not- 
ed. The unit 10 feet 
of ceiling height, and is 8 feet 


requires 


9 inches wide, 9 feet Ll inches 
long with doors open, and 16 
feet 1 inch long with conveyor 
loader. Shipping weight is 
4,500 pounds, 





YOUR REQUEST 
for further 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL. 


information 











For more intormation write 
Purkett Manufacturing Com- 
pany, 325 E, Third St., Joplin, 


Mo. 


Wyandotte Sales Brochure 
A brochure for building up 


laundry and drycleaning route 
sales, “A Return to Selling,” has 
been published by J. B. Ford 
Division, Wyandotte Chemicals 
Corporation. 

Included in the pamphlet are 
ideas and information for set- 


ting up 17 promotions of three 
weeks duration, and programs 
for nine special sales meetings. 
Also found in the 55-page book- 
let are articles to be fteatured 
in each promotion, suggestions 
for group discussion and _ sales 
training hints, 

For a tree copy 
Ford Division, 


write J. B. 

Wyandotte 
Chemicals Corporation, Wyan- 
dotte, Mich., or Nietos, 
Calif, 


Los 


New Accounting Machine 


ef 


The newest machine in Na- 
tional Cash Register’s line of ac- 
counting equipment has been 
introduced as the Class 31A, 
now available in 23 different 
models with and without a 
built-in electric typewriter. 
Five important features cited 
NCR in its latest addition 
are: electrically controlled 
mechanisms for determining 
and initiating the proper post- 
ing program for automatic ma- 


by 


chine operations; automatic to- 
taling, subtotaling, repeat or 
date printing, etc., as the carri- 
moves either forward or in 
increased number of 
both 


age 
reverse; 
for 


automatic selections 


forward and reverse carriage 
tabulations; ability to capture 
data automatically in either 
punched paper tape or punched 
card form as a direct by-prod- 
uct of the original posting op- 
eration; completely new styling, 
including a streamlined cabinet 
and stand. 

For further information write 
Product Information, The Na- 


tional Cash Register Company, 
Main & K Sts., Dayton 9, Ohio. 


Dry-Storage Units 


Two dry-storage package 
units—models DS-100 and DS- 
50—have been introduced by 
Reliable Machine Works, Inc. 

According to company off- 
cials, both units are completely 
self-contained and are installed 
with necessary duct work, They 
feature plug-in operation, auto- 


matic dehumidification, pow- 


ered and filtered ventilation and 
thorough fumigation. 

Model DS-100 is designed to 
service areas up to 10,000 cubic 
feet and is said to be the only 
self-contained — package — unit 
with preset, full-cycle, auto- 
matic push-button controls for 
dehumidifying, fumigating and 
ventilating as well as ultraviolet 
air purification. 

Model DS-50 (illustrated) is 
equipped to service areas up to 
5,000 cubic feet, the manufac- 
turer states. Other features are 
similar to the DS-100, 

The DS-100 is 60 inches 
high, 18 inches deep and 32 
inches wide, The unit has a 
110-volt, 60-cycle, single-phase 
electrical system and a hermeti- 
cally sealed air-cooled compres- 
sor. It has two % hp. high- 
velocity blowers and automatic 
reset buttons for protection 
against motor overloads. The 
DS-50 is similar with measure- 
ments of 42 by 16 by 28 inches 
respectively. 

For further information write 
Harold Friedman, Sales Man- 
ager, Reliable Machine Works, 
Inc., 238 Eagle St., Brooklyn 
92. N. Y. 


A new line of 54-inch ex- 
tractors, designed for use with 
either extractor slings or con- 
tainers, has been introduced by 
Miller Laundry Machinery Co, 

The maker claims the extrac- 
tor, the Miller 54-inch auto- 
matic double-cover extractor, 
has been shown to be larger in 
capacity than other machines of 
identical size, faster in opera- 
tion and to require less atten- 
Hon. 

The double cover, which 
makes the unit especially suit- 
ed to the sling method of work 
handling, is made up of an in- 
side rotating cover and an out- 
Both are 
automati- 


stationary one. 
and closed 


side 
opened 
cally and simultaneously from 
a control panel, allowing a max- 
imum of efficiency and speed in 
loading and unloading the ex- 
tractor. The extractor is made 
to be used with slings or con- 
tainers interchangeably and 
without adjustment, according 
to the manufacturer. 
For additional 
write Miller Laundry Machin- 
ery Co., 8341 Lyndon Ave., De- 
troit 38, Mich, 


information 


Detecto Computer Scale 


Detecto Scales, Inc., recently 
announced an inserted ticket- 
type printer scale with special 
computer chart for laundry use. 

The unit weighs, identifies 
and prices 6,000 assorted bun- 
dles of laundry per week, print- 
ing a ticket for each bundle 
with weight, type of service and 
correct pricing. 

The special computer chart 
has concurrent reading bands— 
the first indicating weight to 
the nearest half pound up to 
50 pounds, and five others with 
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~ Here ct last! TheAmazing New 
~ AUX DOUBLE-BUCK CABINET 


BOSOM BODY PRESS... 
Outproducing Any 1-2 ord Girl 
| ShirtFinishing . 

- Uaitever dit gy 


CMa co Gaahit 

So Hu, do ROUGH e 

it wakes all other shirt finishing methods 
old-fashioned! 


@ The exclusive AJAX Expanding Buck fits 


every shirt, consistently insuring the fin- 


est shirt quality, anywhere, 


Flexible and Versatile, it can be used 
asa J, 2, or 3 girl unit, to handle vol- 


ume variations. 


—_—— 


Compact, 10’ x 10’, it requires little 
more valuable work area than one girl 
units, 
Interchangeable shirt bucks, an exclu. 
sive AJAX feature, handles boys’, la- 
dies’, and military shirts. 
@ Ajax Double-Buck turns out more shirts 
_ than any 1, 2, or 3 girl unit ever built. 
np : 


{ / ’ 

a} (LO Af HT 

_ Oh Lu Only AJAX can increase 
your profits beyond the capabilities of 


conventional units. Put AJAX to work for 
you, Contact your AJAX representative, or 


write directly to AJAX, Box 449, Salt Lake 
City, Utah. 


Since 1929 


AJAX PRESSES 


“A PRESS FOR EVERY PURPOSE” 
619 S. 5th W.-Salt Lake City, Utah 


, 1959 


COLLAR & CUFF 
PRESS 


2 Presses in]... high velo« 
city heads . . . Presses collar 
while cuffs are being laid, 


CABINET SLEEVE 
PRESS 


Finishes both sleeves auto- 
matically, Features AJAX ex- 


clusive “MAGIC EYE” Seam 


Indicator for varying sleeve 


lengths. 


FOLDING TABLE 


Provides simple, fast operas 
tion. Full or semi-automatic 


models, with stand-up or 
lay - down collar blocks. 





color symbols to indicate pric- 
ing for each type of service. 
This range of 
the weighing 
laundry bundles by services. 

For information write 
Detecto Scales, Inc., 540 Park 
Ave., Brooklyn 5, N. Y. 


bands _ identifies 
and pricing of 


more 


Automatic Synth-O-Saver 


The new Super-Automatic 
Synth-O-Saver recovery unit 
was announced recently by De- 
trex Chemical Industries, Inc. 

Available in 35-pound and 
50-pound (illustrated) capaci- 
ties, the Synth-O-Saver auto- 
matically determines the 
rect recovery time cycle for 
every type of fabric and every 
size load, according to the mak- 
er. There are no dials for the 
operator to set. 

H, R. Norgren, Detrex vice- 
president, noted that other im- 
portant features of the Synth- 


O-Saver are: antistatic paddle 
wide, quick-opening lint 


cor- 


pads; 
trap doors; nonclogging solvent 
run-back 
damper linkage; automatic steam 


lines; positive-control 


injection and steam and water 
shutoff, 


For more information write 


Detrex Chemical Industries, 
Inc., P. O, Box 501, Detroit 32, 
Mich. 


Bacteria Data Sheet 


\ question-and-answer data 
the 
dry formula kills bacteria has 


sheet explaining how laun- 


been published as part of its 
“Washroom Practice” series by 
Philadelphia Quartz Company. 

The tells 
teria-destroying agents are pres- 


sheet what bac- 


ent in all good laundry formulas 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 











and 
alkali, bleach, sour and temper- 
ature, It also lists temperatures 
fatal for bacteria such as staph- 


procedures—w ater, soap, 


ylococeus, tuberculosis and 
pneumonia, 

The fact sheet illustrates how 
the commercial and institution- 
al laundry manager plays an 
important role in stopping the 
spread of dangerous bacteria 
through the application of a 
properly controlled washing for- 
mula, 

Copies of Data Sheet No. 27 
are available on request from 
Philadelphia Quartz Company, 
1156 Public Ledger Building, 


Philadelphia 6, Pa. 


Artex Linens in Color 

The 
has offered to provide table 
linens to match any color sam- 
ple a customer sends in, accord- 
ing to an announcement by Ken 
Anderson, president. 


Art Textile Corporation 


He said the color selection is 
unlimited with the addition of 
solid colors to his company’s 
line of table 
under the registered name of 
Artex. He added that the com- 
pany will supply the table- 
cloths and napkins in any size 
and quantity. 

The new linens 
are produced trom momie 
cloth, a high-thread count, mer- 
cerized all-cotton fabric noted 
for durability and luxurious ap- 
pearance, Like all other Artex 
linens, they have been awarded 
the Certified Washable Seal of 
the American Institute of Laun- 
dering, Mr. Anderson said. 

To obtain the Artex sales kit 
and more information write Art 
Textile Corporation, Highland, 


Il. 


linens marketed 


solid-color 


Unipress Shirt Unit 
iLed 


A new double-buck body, 
bosom and yoke finishing press 
for shirts, the Unipress Twin- 
O-Matic, has been announced 
by Ira C. Maxwell, president of 
the Unipress Company. 

The high-speed unit, he says, 
offers speedier transfer of the 


loaded buck into the pressing 
zone, and bucks have a new 
form for better finishing with 
more operator convenience, Mr. 
Maxwell points out that the 
buck transfer is simplified, uses 
lewer moving parts, and is ex- 
tremely rugged for long con- 
tinuous service, Faster lays and 
speedier transfer help retain 
original shirt moisture for bet- 
ter finishing results, 

The Twin-O-Matic is de- 
signed to fit into either two- or 
three-operator shirt finishing 
units, and automatic timing can 
be set for from 170 to 225 
shirts per hour. Operator but- 
tons have been placed on a 
slant for greater convenience 
and elimination of stooping, 

Additional information may 
be obtained by writing to Uni- 
press Company, 2800 Lyndale 


Ave. S., Minneapolis 8, Minn. 


New Portmar Heater 


A gas-fired, twin-coil volume 
the 
has 


eliminates 
for a storage tank 
been introduced by Portmar 
Water Heater Company, Inc. 

The unit is claimed to deliver 
a steady instant supply of sani- 
tary hot water from twin tank- 
less copper coils. Fitting into a 
small area, it will satisfy the 
hot water requirements of dry- 
cleaning establishments, coin- 
operated laundries, commercial 
laundries and other industries. 

Named the WH the 
heaters are available in 14 sizes 
for delivery of from 300 to 
6,000 g.p.h. of hot water, Two 
be supplied 
heater—140 
180 


heater which 


need 


series, 


temperatures 
from the 
for general use and 
sterilizer rinse. 

The water heater is complete 
with 


can 
same 
for 


burner 
and is also available with oil 
built to ASME 


Code require- 


gas-fired power 
burner. It is 
Construction 
ments. 

For additional 
write Portmar Water Heater 
Company, Inc., 193 Seventh 
St., Brooklyn 15, N, Y. 


information 


International Harvester 


Trucks 


A new line of International 
trucks in the 4,200 to 33,000- 
pound gross vehicle weight 
range has been introduced by 
International Harvester Com- 
pany, according to 
nouncement by R. M. 
vice-president in charge of the 
Motor Truck Divi- 


an an- 
Buzard, 


company’s 
sion, 
Designated the B line, the 
new light, medium and heavy- 
duty trucks are available in 
four-, and all-wheel drive 
chassis, with six-cylinder or V-8 
engines and a choice of conven- 
tional and compact design mod- 


six- 


els. 

Mr. Buzard noted that 
new frames to provide greater 
strength and stability are fea- 
tured in certain light- and 
medium-duty models, and new 
styling combines modern ap- 
pearance with functional truck 
design to minimize maintenance 
and repair costs. 

For the multistop delivery 
field, Internationa) offers an ex- 
panded line of forward-control 
chassis with  factory-installed 
Metro bodies ranging in capac- 
ity from 200 to 724 cubic feet. 
Factory-installed bodies in 
Metro, Metroette, Metro Van 
and Metro-Lite designs are tea- 
tured in varying lengths, 

For more information write 
International Harvester Com- 
pany, 180 N. Michigan Ave., 
Chicago 1, WV). 


also 


Sellers Brochure 


An informative four - page 
brochure which illustrates and 
completely describes the new 
Sellers Model BT Blast Immer- 
sion Water Heater is now avail- 
able, according to an announce- 
ment from Sellers Engineering 
Company. 

Catalog listings include sizes 
of a wide range of available 
shells, storage capacity, hourly 
B.t.u. input and hourly recovery 
capacity. Details of the Model 
BT arrangement of blower, 
burner assembly and accesso- 
which’ distinguish _ this 
model from the Sellers Stand- 
ard, are also shown. 

Copies of this brochure, No. 
5220, are available by writing 
Sellers Engineering Company, 
4876 N. Clark St., Chicago 40, 
Ill. 


ries, 


Continued on page 73 
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INTRODUCING... 


All these new combinations... and 


only Troy combos ...offer 


@ NEW METHOD of extraction to reduce vibration 


and wear on moving parts. 


@ CHART TYPE CONTROL which automatically puts 
machine through complete WASH-EXTRACT cycle in 


less time than the usual washing cycle alone. 


@ SHAKEOUT PERIOD at the end of cycles to further 
reduce moisture content and cool loads so they can 


be handled immediately. 


you all these design features: 


@ RIBBED, STAINLESS-STEEL CYLINDER — divided 


into two compartments on 100 Ib. model and into 
three compartments on larger units to assure proper 


load balance that extends machine life. 


@ FIVE SAFETY DEVICES, more than any other com- 


bination, to prevent accidents when the machine 
is operating and to automatically stop the machine 


if it is unevenly loaded. 


MAIL COUPON FOR FREE FACTS 


® 
L ' LAUNDRY MACHINERY 
Division of 


American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 
“World's oldest builders of power laundry equipment” 


May, 1959 


TROY LAUNDRY MACHINERY, Dept. SLJ-559 


Division of American Machine and Metals, Inc. 


EAST MOLINE, ILLINOIS 


Please send me bulletin describing the new TROY WX Combinations. 





COMPANY 





ADDRESS 





CITY @ ZONE 





ATTENTION MR 





NEW INTERNAT 


New look! New custom interiors! 


NARA, SENERESRIAANE, SNAAAC WAN, 


New INTERNATIONAL Panel has exclusive owner... extra space for the next delivery! 
extra curbside door for “‘all-around” ease of Extended forward glass area insures “see 


load handling from every inch of its extra- everywhere” vision, yet eliminates awkward 
wide 147 cu. ft. body. Seat measures over 5 door projectior Match comfort and load 
ft. across*— means more comfort for driver, ability with new styling and high-economy 
a more efficient driver-salesman for the engines... you'll see why they’ve “got it”! 

*Bus seat or split seats optional. 


INTERNATIONAL 


Motor Trucks * Crawler Tractors 
Construction Equipment * McCormick® R | D’ M 
Farm Equipment and Farmal!® Tractors ) y 
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SIONAL TRUCKS 


New loadspace! New truck-designed power! 


You name it—they do it! New INnTERNa- 
TIONAL models up to 33,000 Ibs. GVW are ready 
to handle any assignment... the tougher the bet- 
ter. They’re powered by truck-specialized “six” 
or V-8 engines. They’re distinctly and durably 
styled with dual headlights and the largest one- 
piece anodized aluminum grille on any truck. 
They’re the newest additions to the world’s most 
complete truck line... at your INTERNATIONAL 


Dealer’s now! 


Choose from 5 economy-proved 


INTERNATIONAL “SIXES” 


* 4 
| Choice of 220, 240, 264, 282 and 308 cu. in. displacements 


All-time, any-time favorites for efficient power at 
low cost... now better than ever. They're short- 
stroke, low rpm. engines designed for truck loads, 
truck speeds, truck work exclusively. Latest im- 
provements through research extend engine life 
and reduce maintenance. Available in a range of 
horsepower to suit your needs exactly. 


Optional ...3 new value-proved 


INTERNATIONAL V-8’s 


- 


V-266 V-304 v-345 
154.8 hp 193.1 hp 196.7 hp 


Real money savers that bring new economy to V-8 
operation! They deliver astonishing mileage from 
regular gas... smooth, lively power with next- 
to-no oil consumption. Proved by tests proved 
on actual truck jobs. Optional in new INTERNA- 


TIONALS —from pickups to six-wheelers 





America’s first family of 
delivery trucks— Built to stop 
rising delivery costs 

and go for less money! 


Flexible INTERNATIONAL METRO-MITE is 
only 13 ft. over-all, yet carries up to 1,000 Ib. loads 
in its 200 cu. ft. capacity. Keeps initial investment 
down to a low $10.38 per cu. ft.* Man-size walk-in, 
walk-through design speeds load handling and 
makes every inch of load area accessible front, 
back and in between. Even further economies: high 
gasoline mileage, low oil consumption from a 
power-packed 4-cylinder engine, next to no body 
maintenance, high resale value. Makes you won- 


der if you can afford not to own one! 


* Based on suggested retail list price 
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Starchiom Editorial 


Thanks a billion . . . but no, thanks 


The United Steelworkers of America recently addressed a 
newspaper advertisement to every drycleaner and laundry- 
owner in the nation asking them, “How much would your busi- 
ness increase with an extra billion dollars?” 

It is one of a series of ads, directed at leaders of the country’s 
larger industries, designed to create a favorable climate of 
public opinion for contract negotiations this month. 

Their ad memo to launderers and cleaners reads as follows: 
“Your sales and profits come only from people. Faster service, 
better cleaning methods, new production machinery don't 
mean a thing unless the people . .. your customers . . . have 
enough money to spend for cleaning. 

“1,250,000 steelworkers will soon negotiate their new con- 
could make record sales and 


tract. Money -.. extra money... 


profit years for you.” 

It's a nice simple solution, on the face of it. But as every 
businessman knows, an unsound one, since it can only lead to 
further inflation. 

The major steel companies have urged that the union accept 
a wage freeze. But this was rejected as a publicity stunt. The 
union then countered by asking the steel companies to freeze 
prices while granting wage hikes. There seems to be little 
chance for agreement on either score, so it looks as if we're in 
for another round of wage and price increases. 

Frankly, we don’t think the extra billion the steelworkers 
hope to get will do much to increase our business. And if their 
raise forces prices to go still higher it may oblige millions of 
other people who are our customers, too—to buy less. 

We speak now of the fixed-income groups—the 10,000,000 
living on Social Security benefits; the 2,500,000 Civil Service 
employees and others, not including the more than 200,000 
steelworkers who are presently unemployed. No, thanks. 


Penny Profits: A number of read- is about one cent—repeat—one 


ers took time to “Amen” our cent a pound profit. The average 


March editorial plea to make the 
industry's image change from 
male to female more than just a 
superficial gesture. We said it 
should also include changes in 
handling claims, more realistic 
pricing, better service and quality. 

One plantowner was most ex- 
pressive in this regard. He says: 


“You are so right when you sug- 
vest and list the four basic 
changes necessary to make our 
industry acceptable to customers. 

“The average laundry’s profit 
picture is about 5 percent, That 


10 


laundryman doesn’t know this. 

“If he realized that a $2 claim 
meant he would have to do 200 
pounds of work free for that cus- 
tomer, he would have a different 
viewpoint. . . . Claims are a dead 
sure sign that something is very 
wrong with his method. 

“If our present customers are 
tolerant towards us because they 
think of laundries as male and are 
excusing our shortcomings with a 
what-can-you-expect-from -a-man 
attitude, what is going to happen 
when we sell them the female 
image?” 
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Operation 


By simply moving this small lever... 


CHICAGO 
IRONERS 


CAN BE CONVERTED TO 
FRONT OR REAR 
RETURN OPERATION 


Only CHICAGO Ironers have this Exclusive Feature! 


Chicago type R Ironers are designed so linens can be folded at front 


or rear of machine. This allows two girl front return operation 


under normal conditions or rear take-off of linens with three or four 
girls to handle peak loads. 
Type F Ironers for front return operation only are also available. 


Contact your jobber or write for literature today. 


CHICAGO DRYER COMPANY 


Be f ; 


2212 NORTH PULASKI ROAD e@ CHICAGO 39, ILL'NOIS 
FLATWORK IRONERS « WASHERS ¢ EXTRACTORS « DRYERS 
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"You don’t take business away from yourself. 


But tf you wait, somebody else 


may take ut away from you... 


99 


“Every Plantowner Should Open 


If you have toyed with the idea, but haven’t done 
: y 


anything about it, read what this laundryman says 


Most people who know Jack Egan 
usually get around to using the 
adjective “fabulous” when _ they 
talk about him or his business 


ventures. 


Jack is a laundryman’s laundry- 
man who will try anything once 
and usually comes out on_ top. 
He’s in laundry, drycleaning, fur 
storage, has a diaper plant and 
for a while was in linen supply. 


Unlike mest of his: fellow laun- 
drymen, Jack recognizes his mis- 
takes and does something about 
them. If a brand-new’ washer 
doesn’t measure up to expecta- 
tions, he gets rid of it—rather than 
compound the error by trying to 
live with it. 


One year ago Jack, his brother 
Francis and their plant superin- 
tendent, Dan Marvelle, decided 
to open a coin-op laundry, Today 
they have five in Newport, three 
in neighboring communities and 
another in the planning stages. 
(All together the equipment in 
these outlets numbers 200 washers 
and 85 driers.) The best of these 
coin-ops has hit as high as $800 in 
one week—this includes soap sales 
but not receipts from other coin- 
vending machines or drop-off bun- 
dles. 


“We could have played it safe 
and waited three years to see if 
coin-ops would work out,” he 
says, “but we would have missed 
the boat.” And that just about 
sums up Jack Egan’s business 
philosophy. 





Storage conveyors are used in combination stores to emphasize up-to-dateness. They 
attract attention and remind patrons of Egan’s other services in a subtle way. Coin-op 


users are left alone 


LAUNDRYMAN Jack Egan of Egan’s 
Laundry, Newport, Rhode Island, has 
some definite convictions about coin- 
operated laundries and their role in 
the industry. As a successful operator 
of a chain of such outlets his observa- 
tions should be of particular interest 
to those who are “in” and want to 
compare notes as well as for those 
who are still thinking about it. 

To the hesitant who feel that a 


coin-op dilutes business and puts them 
in competition with themselves, Jack 
Egan says: 

“You don't take business away from 
yourself. But if you wait, somebody 
else may take it away from you. The 
neighborhood quick-service plants are 
the ones that are hurt by coin-ops. 

“Every plantowner should open a 
coin-op near his plant or as close to 
a cash-and-carry store as possible. It 
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Coin-Op” | 


Combination stores like this one in Bellevue shopping center are favored as a means of 
stimulating regular laundry and cleaning services while capitalizing on coin-op popularity 


By HENRY MOZDZER 


Counter girls in combination store mark all work to be returned to main plant for 
processing and also do minor tidying up in the coin-op itself 


helps call-office business and __ it’s 
profitable in itself.” 

According to Mr. Egan, the coin-op 
next to his own main plant has helped 
to increase call-office business by 20 
percent. Most of the increase is in 
drycleaning and shirts. 

It might also be noted that this 
coin-op is within five minutes of an- 
other Egan coin-op which is doing 
very well in a shopping-center loca- 
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tion. Management thinks nothing of 
opening its coin-ops within a mile of 
each other since, up to the present 
time, this policy has increased the 
potential market rather than split it up. 


Combo-stores favored 

When we visited Egan’s last year, 
the firm had two coin-ops. One was 
located next to the main plant and the 


other in a shopping center close by 
one of its branch stores. Since then 
almost all of the new outlets are com- 
bination stores with call offices that 
can be shut off from the coin-op after 
regular store hours. In this way, the 
coin-op portion is available 24 hours 
a day, seven days a week. 


This arrangement also helps to keep 
regular business growing. In a typical 
week just before Easter, the sales at 
one of the combination stores were 
broken down as follows: 


The coin-op did 25 percent more 
than the cash-and-carry store. Approx- 
imately 70 percent of the work turned 
into the store was drycleaning and 30 
percent laundry. The bulk of the 
laundry (85 percent) was shirts and 
wearing apparel and the rest (15 
percent) family bundles. 

Two girls tend the coin-op call- 
office store. Each works a_ six-hour 
shift so that the call office is opened 
from 8:00 a.m. to 8:00 p.m. (For a 
while, the call offices used to stay 
open until 9:00 p.m. in shopping- 
center locations until management 
found the extra hour didn’t make that 
much difference. ) 

The call offices are equipped with 
a two-drawer cash register, storage 
conveyor, marking machines and a 
time-date stamp. The latter is used 
on every invoice to avoid possible 
misunderstandings, especially on spe- 
cials, accepted up until 10:00 a.m. 

The girls mark in all the work, tend 
the office and are required to clean 
off the tops of the washers every two 
hours. (General cleaning is handled 

Continued on page 16 





Bypass control box at feed end of ironer enables operator to set 
bypass blade for manual or automatic operation, New girl can 


learn to use it in an hour's time 


Trip wire at center of folder activates bypass blade (shown in 
open position) automatically when large flatwork pieces hit it. 


Seconds later blade closes again 


igan's Laundry also has ideas on 


How To Keep Production Costs Down 


A SMOOTH-RUNNING main plant 
explains in part how the management 
of Egan’s Laundry, Newport, Rhode 
Island, finds time for other interests 
such as coin-Ops. 

Productive labor costs on the laun- 
dry side here average 25 percent, ac- 
cording to Jack Egan, and 22 percent 
in drycleaning. 

There are many reasons for these 
enviably low figures but let’s just 
consider two. 


On the laundry side, Egan's uses a 
pin-and-net identification system on 
its family bundle work. Ordinarily, 
plants using this system run the small 
flatwork pieces through one_ ironer 
and the large pieces on another. The 
separate pieces then have to be as- 
sembled 

But at Egan’s they run the large 
and small pieces through the same 
eight-roll ironer, eliminating assembly. 
rhis ironer is equipped with a folder 
that has been modified to include an 


electronic bypass control, 


The bypass contro] (patent pend- 
ing) was worked out by Egan’s plant 
superintendent, Dan Marvelle, and 
has been in operation for the past 
two years. 

The bypass control consists of a 


control box at the feed end of the 


ironer and a trip wire on the folder 
which activates the bypass blade. 
The control box has three switches 


with a light over each. One is the 


main switch which turns the device 
on. The other two set the bypass blade 
in a closed or open position as _ re- 
quired. The box also has a_ timer 
which allows the operator to control 
the length of time the bypass stays 
open after the trailing edge of a sheet 
or tablecloth passes the trip wire. 
When the time elapses, the bypass 
blade drops automatically, 

On receiving the family bundle flat- 
work, the feeders separate the work, 
placing it on a pole—large pieces on 
the bottom and small on top. 

The small pieces are fed into the 
ironer so as to miss the trip wire. This 


means they go over the blade and not 
through the folder. When the large 
pieces go through, they trip the wire, 
the bypass blade rises to guide them 
through the folder. 

If the feeder spots a fancy table- 
cloth or a torn sheet going through, 
she can flick the switch on the control 
box to operate the bypass blade 
“manually.” In this case, the blade 
would be closed. 

Similarly, the switch box also en- 
ables the operator to set the bypass 
in an open position when processing 
large commercial accounts. (When 
this happens, the second girl on the 
catch-end of the ironer goes to the 
nearby tumblers to fold rough-dry. ) 

Before the electronic bypass control 
was put in use, the production on 
family work amounted to between 
350 and 390 pounds per hour. Now 


it’s up around 400 to 450. 


On the drycleaning side, Egan's has 
made use of a rope conveyor system 


STARCHROOM LAUNDRY JOURNAL 





BIG PROFITS... 


Thousands of coin-operated Westinghouse Laundro- 
mat® equipped laundry stores are being operated by 
doctors, lawyers, teachers, skilled and semi-skilled 

Aldsoft Water Softeners The Laundromat workers in their spare time. These men and women 

monufactored for ALD by monstociured for ALD by have had no previous experience in the laundry store 
field—yet all are chalking up big profits! Imagine 
how, with your experience, you can increase your 
profits by converting to or opening a second coin- 
operated laundry store that often makes money for 
you 24 hours a day, 7 days a week. 


ALD, Inc., a pioneer in the coin-operated laundry 
store industry ... has helped plan over 8500 success 
ful stores from coast-to-coast. From a conservative, 
. established organization of our experience, you get 
the know-how essential to the security and profit on 
aareheaeam ie maa genes salina tay Mr your investment. Send coupon today and find out 
Bock Laundry Machine Co, A. O. Smith Corp. how you too can open a coin-operated store. And 
if you need new or replacement equipment, consult 
ALD. ALD has a complete network of sales offices 
and service centers throughout the country ... over 
300 field experts to serve you faster and better. 


Oo 


Remember, ALD, Inc. distributes only the finest 
equipment . . . carefully selected for economy and 
efficiency of operation. The products shown on this 
page are representative. They are all manufactured 
by companies that have earned a national reputation 
for quality construction, assuring you of years of 

Aldwash Washers Aldcoin Meters trouble-free profitable service. And through ALD’s 

manufactured for ALD by manufactured for ALD by e ° ° 

Cook Machinery Co., Inc H. Greenwald Co., Ine liberal financing plan, it’s easy to add new or 
replacement equipment that actually pays for itself. 
For full information, just fill out the quick-action 
coupon below. 


7045 North Western Avenue, 

7 ALD 4 Inc e Chicago 45, Illinois 
bs Detroit, Mich. ¢ Louisville, Ky. ¢ St. Louis, Mo 
——— 
ee eal 


e Cleveland, Ohio ¢ Cincinnati, Ohio ¢ Dallas, Texas 
e New Orleans, La. ¢ Los Angeles, Calif. 
e San Mateo, Calif. ¢ Minneapolis, Minn. 
e Jacksonville, Fla. ¢ Seattle, Wash. 
ALD New York, Inc. ¢ Long Island City, N. Y 
Aldry Oryers Aldhet Water Heaters ¢ Baltimore, Md. ¢ Bala-Cynwyd, Pa. 


manufactured for ALD by manufactured for ALD by 
Huebsch Mfg. Co. Ruud Mfg. Co © ALD, Inc., 1958 


» 


ALD, Inc. “a 
7045 North Western Avenue, Chicago 45, Illinois - 


I'd like to hear more about a coin-operated 


| Westinghouse Laundromat equipped laundry store. 
I need replacement equipment and want to know 
; about ALD’S LIBERAL FINANCING PLAN. 


Name 


Store Name 


i a Address 


City State_ 
re ee ee ee ee ee oe 
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Switch rail, electrically controlled by bagger, allows hangered garments to slide on to 
another conveyor leading to call office at right. A flick of the switch and rail can chan- 


nel route work on to conveyor at left 


which resulted in saving the firm 
about $3,000 a year. 

The first conveyor was_ installed 
from the finishing department to the 
plant call office. It cost about $3,000. 
Previously the work was trucked 
down 40 to 50 garments at a time, 
and a part-time girl in the call office 
put the work on the racks. The one 
girl in the call office now can handle 
this task in her spare time. 

The Egans were so pleased with 
the system that they decided to in- 
stall a second conveyor to carry the 
work to the route salesmen’s storage 
area at the opposite end of the plant. 

They did it by adding another arm 
to the then L-shaped conveyor system 
to make it a “1.” In other words, in- 
stead of duplicating the line coming 
out of the drycleaning finishing room, 
they added to it. 

This was accomplished by installing 
a switch rail which can be controlled 
by the girl in the bagging station. 
Since the route and store work are 
processed separately, she can divert 
the flow of the work in the proper di- 
rection with the flick of a switch, This 
eliminated the need for a second part- 
time employee, saving the plant $60 
a week. OO 


“EVERY PLANTOWNER SHOULD OPEN A COIN-OP“—Continued from page 13 


by an outside man who comes in 
every morning.) The girls are specifi- 
cally instructed to be helpful but not 
to interfere with coin-op customers’ 
work. 

While the combination stores have 
necessitated putting on additional 
help, Egan’s payroll percentage has 
dropped. 

“Our over-all payroll—for every- 
body, including management — in 
laundry, fur storage and coin-ops went 
down. It used to be 41.9 percent be- 
fore we went into coin-ops; now it’s 
38.8 percent,” says Jack Egan. 


Choosing a location 


The inevitable question that comes 
up in regard to location is: Should it 
be in a high- or low-rent district? In 
this respect the Egans prefer to choose 
middle ground. Half their stores are 
in shopping centers. The newest one 
is going into an old firehouse which 
is being remodeled. 

“You've got to strike a happy med- 
ium,” says Jack Egan. “A coin-op will 
do all right in a shopping center if 
it looks respectable. The type of out- 
let will also depend on the number 
and variety of stores in the center. If 
there’s only a supermarket, it might 
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support a straight coin-op but not a 
combination coin-op and _ call-office 
store. If you pay $300 a month rent 
for a location, you must do $400 a 
week to justify it. 

“In looking at a location watch out 
for acoustical tile ceilings which 
might warp and buckle with damp- 
ness. The ceiling should be at least 10 
feet high to carry out the heat.” 

Cleanliness is also important. Not 
too long ago, the Egans took over a 
coin-op that was doing $80 a week. 
Sales increased by $100 the week 
after the new management gave the 
place a fresh coat of paint. The new 
stores have tile covering on the floor 
and halfway up the walls. It’s pleas- 
ing to the eye, 
maintain. 


durable and easy to 


Other considerations 


For equipment, the Egans favor the 
9-pound top-loading washers (20 
cents a load) and the newest stores 
have 36-pound gas-fired tumblers (10 
cents for 10 minutes). 

For supplies, they sell a brand- 
name, low-foam detergent. They 
started out with individual package 
dispensers, but as their chain of coin- 
ops grew they switched to a bulk dis- 


penser. It takes less time to fill the 
machines and they can put in 25 to 
35 pounds at a time. Most women 
bring their own supplies but the men 
—particularly the sailors in this Navy 
town—prefer to buy it at the coin-op. 

When we wrote about Egan’s first 
coin-ops (see August 1958 STARCH- 
ROOM, page 32) we commented on 
the unusual fact that they had _ in- 
stalled jukeboxes. This practice has 
since been discontinued. But back- 
ground music is piped in at shopping- 
center locations for a nominal monthly 
fee. Management has had a change 
of heart and doesn't believe it’s a 
good idea to install those vending 
machines that will encourage kids to 
make the place a hangout. Fortu- 
nately, vandalism has not been a seri- 
ous problem. 

For promotion, the Egans have 
spent less than $100 on each new 
coin-op opening. Their usual course 
is to run an announcement or two in 
the newspapers. Unlike most opera- 
tors, they do not offer free washes 
since they feel this policy tends to 
detract from the prestige of the busi- 
ness. 

Needless to say, the Egans are sold 
on coin-ops and can’t see why other 
plantowners are holding back. (JU) 
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If its still stained 


it isnt really clean 


Two businessmen meet for the first time. They form im- 


TWO WILSON STAIN REMOVERS 
YOU SHOULDN'T BE WITHOUT 


TarGo® 


Famous for effective, 
quick removal of all 
oily-base stains. Highly 
concentrated — a little 
goes a long way, does 
a big job. 


YellowGo” 


Time-proved favorite for 
safely removing dye 
stains of any color from 
any fabric. Costs only 
pennies per gallon of 
stripping solution. 








pressions of each other in an instant. This could be an 


embarrassing moment for the chap with the stain on 


the cuff. 


Give your customers really clean laundry —not just 
thoroughly washed and beautifully ironed but stain-free 
too. You'll help them avoid some of life’s embarrassments, 
keep them happy boosters of your business too. WILSON 
stain removers do a thorough job... go to work even on 
toughest stains. That’s why profit-conscious laundrymen 
are never without them. 


Stain ae 
A. L. WILSON CHEMICAL CO., Kearny, N. J. ake ae our only business 
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~Here’s the biggest 


Whitehouse announces two brand new nets 
PLUS important modifications and im- 


provements on two old favorites. 


New THOR features economy 


The sensational new THOR net is modestly 


priced, but it offers a surprisingly sturdy all 
260 denier knitted body that will not snag 


or ravel. THOR features an open mesh knit 


top, available in colors and in white for easy 
identification. The open mesh is ideal for 
pinning. Low shrinkage is another THOR 


“lus.” 


TITAN is king of the heavyweights 


Here’s the toughest knit net we’ve ever 
tested in our laboratories. The new TITAN 
is a real heavyweight—designed to give you 


WHITEHOUSE 
360 Furman Street 
BS HIP THROUGH 
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BLASTS OFF WITH 


NET NEWS 


and best net news in years! 


positively maximum service. This all 260 
denier product comes in a full range of color 


and sizes. And its hole size is such that it 


will not catch on hooks or permit passage 
of small pieces. 


improved ROK-RIB actually costs less 


The famous ROK-RIB is now better than 


ever! This all-woven 2 x 6 rib construction 
masterpiece has long been noted for its ex- 


ceptional wearing qualities. Now new ROK- 


RIB offers you an even better balance in its 
design. It’s available in a complete range of 


sizes and colors in woven stripes; full lock- 


stitched seams mean trouble-free perform- 
ance for you. AND—last but not least— 


new ROK-RIB actually costs less than its 
famous namesake! 


NYLON PRODUCTS, 
Brooklyn 1, New York 
CONSTANT 
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RESEARCH" 


New DIAMOND net 15% heavier 
Final item on the Whitehouse net ‘Hit 


Parade”’ is the new medium-weight, all-knit 


DIAMOND. It’s 15% heavier than the pop- 
ular DIAMOND product introduced five 


years ago BUT its price is actually lower. 


The new DIAMOND has a smaller hole size 


than before; it’s all 260 denier construction, 


comes in a full range of sizes and solid colors. 


Which net can save YOU the most? 


The new Whitehouse net line is designed to 
set new standards for the laundry industry 
—to make possible savings and efficiency 
never before possible with the older nets. 


So take your choice, but remember this— 


there are real savings for you built into the 
design of these new nets. T'ry all four! See 
which one can save you the most. 





NYLON PRODUCTS 








Khapirody um Glew 


Bagger Guard 


Harry Peterson, who operates the 
Nuway Laundry in Long Beach, Cali- 
fornia, showed. me how he protects 
his polyethylene garment-bagging ma- 
chine from getting battered by trucks 


— 
| ecm 


- 
c 
Poryethy lene 


Garment 
Bagge 


1 Inch Curved 
Pipe Gua rf 


Fleer Flanae > 

and hampers that are being moved 
around the p\ant. He set vp a guard 
rail of 1%-inch pipe across the front, 
with the ends curved around the 
sides. The two supporting Jengths of 
pipe are anchored to floor flanges at 
the front sides of the machine, and 
hold the guard pipe about a foot off 
the floor. 

The pipe doesn’t interfere with the 
operation, but is sti) high enough to 
stop the trucks from hitting the ma- 
chine. Actmay)y, it serves another pur- 
pose, too, since it prevents employees 
from walking into the sharp metal 


edges of the machine's framework. 
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Bench Support 

The engimeer at Nuway in Long 
Beach is evidently most happy when 
he is welding, from the number of 
things he’s built with steel scraps. He 


used one of the massive boiler-wall 
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I-beams as support for a sturdy pipe- 
cutting bench. The pipe vise is fas- 
tened to one of the sides which is 
made of 2-by-%4-inch angle iron. The 
affair is supported on the I-beam by 
angle-iron braces. 

Instead of using a box or 
horse to support the other end of a 
long pipe, he makes use of a metal 
strap that is hinged to the wall about 
10 feet from the vise. The strap has 
an upturned end to prevent the pipe 
rolling off. It is held in position on an 
upright length of %4-inch pipe. Near 
the end of the strap is a small hole 
into which is placed a long bolt 
which sticks down into the support 


pipe to keep it in position. 


a saw- 
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Hand-Truck for Bundles 


L saw an unusual hand-truck at the 
Nuway plant that was used to trans- 
port heavy commercial bundles. It 
was fitted with a U-shaped metal rack 
that stuck out about [5 inches beyond 
the usua) plate at the bottom of the 
hand-truck. When not in use it folded 
back up against the frame. The axle 
had been removed and set back from 
the frame about 3 inches by welding 
a pair of heavy 2-by-3-inch metal 
plates to the hand-truck frame. This 
places the wheels behind the frame 
of the truck and keeps them from 
rubbing on the finished bundles. 

There are also little fenders of 
heavy meta) welded to the meta) frame 
of the truck, as an added precaution 
against soil damage and _ entangle- 
ment with the wheels, This truck has 
proved ideal for the drivers to cart 
heavy bundles of finished flatwork on 


their trucks, as well as to bring large 


numbers of small bundles into the 


plant when unloading. 
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Sorting-Bin Partitions 

City Laundry & Cleaners uses strips 
of regulation schoolboard slating on 
the she)f edges of the laundry sorting 
bins for the necessary chalking in of 
identifying numbers. Bundle spaces, 
however, are not indicated by the us- 
ual painted lines which in time wear 
off. Instead, the slate is lightly scored 
with a fine hacksaw blade at these 
spots. This leaves a permanent mark 
that becomes even lighter in time as 
chalk dust gets rubbed into it. Makes 
the sorter’s job a lot easier and fully 
ntilizes the shelf space. 


(press 


a "EN ard 


pipe 
« welded 
” Joints 


Fleer Flanges 


Safety Rai) 


Speaking of employees walking into 
equipment, I noticed Nuway Laundry 
uses [14-inch pipe for a railing across 
the back and a)ong one side of a press 
that sits beside a plant aisle. This 
keeps people from bumping into hot 
pipes and the press head as they 
make the turn, as well as fending off 
trucks and hampers, Might even men- 
pipe rails are 
saves on 


tion the fact these 
welded together, which 
costly [14-inch fittings. (CC 
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Feature after feature 


NO BIGGER 
VALUE 


cc 7 
THAN a ta yN 7 R 


= ives you more for your machinery dollar! 





Compare —get proof! 


Jn price and performance, there’s 
no better buy! Design and operating 
advantages usually found only in 
higher-priced machines PLUS 
famous Pantex construction to help 
you turn out, year alter year, a 
steady volume of superlative 
cleaning dependably and profitably/ 


Yor brand new enuipment 


efficiency —at an old-time sensible 


price—ask your representative 
today all about the Pantex “Pacer.” 


Pantex means "more proht''—check the other fine Pontex 
equipment which includes the ‘‘Hydro-Air’ dry cleaning 


presses and “Shirt-o-matic” shirt finishing units. 
© Dantex MANUFACTURING CORPORATION, Pawtucket, Rhode Island 
May, 1959 2] 





Ship ahoy: The drive-in has the appearance of a ship without actually being shaped 


like a ship. Note Miss Nuway cutouts, anchors, deck railing, “wifesavers,’ ventilators 


and boiler stack painted like a ship’s funnel 


THE NAUTICAL THEME spotlights 
new drive-in facilities at Nuway Laun- 
dry and Cleaners in Long Beach, Cal- 
ifornia. Ship’s railings, lite preservers, 
anchors, portholes, and carhops 
dressed as sailors all contribute to the 
seagoing theme which marks the pres- 
ent drive for more family bundles. 
According to Harry Petersen, since 
1946 Nuway had directed most of its 
energy to production problems, capi- 
tal improvements, and proper service 
accounts. Family 


to its commercial 


service had been more or Jess ne- 
lected. 

In September of this past year top 
management did a bit of soul-search- 
ing. Harry Petersen, with plant man- 
ager Ben Hibbison and office manager 
Anton Hookenson, went into a huddle 
with Robert M. Place, executive sec- 
retary of the California Laundry & 
Linen Supply Association and an an- 
thority on advertising problems. 

As a result of careful study many 
things were found to be wrong. For 
one thing, it was obvious that top 
management had to delegate more 
responsibility for production and con- 
centrate on the promotion of family- 
type services. Nuway to this point had 
been “just another Jaundry” so far as 
the customers were concerned, since 
all previous advertising efforts had 
been completely unrelated and had 
tailed to create any lasting image in 


the public mind. 


The nautical theme was not the re- 
sult of any snap judgment on the part 
of management. It was based on 
the knowledge that Long Beach resi- 
dents )ike to think of their city in 
terms of their famous harbor and the 
most pleasurable side of the sea and 
ships. In keeping with the new theme 
there was even developed a_ new 
trademark, or “trade character,” in 
the form of an E)oise-like “Miss Nu- 
way” complete with sailor suit and 
pigtails. 

By no stretch of the imagination 
could Nuway Laundry be referred to 
as a proper location for a drive-in op- 
eration of any kind. It faces a very 
narrow street and is half a block off a 
fairly heavily traveled thoroughfare 
flanked by tiny business places. A 
main highway lies three blocks awa\ 


in the opposite direction. 


The nautical note 


A 50-foot vacant lot beside the 
plant ca)) office, previously used by 
over-the-counter customers as a place 
to park their cars, has been resurfaced 
for use as a turn-around area. A 14- 
foot-wide canopy extends out over 
the car-servicing area along the side 
of the 45-foot-long office building. 
The canopy is topped by what ap- 
pears at first glance to be an authentic 
ship’s rail, complete with colorful life 


preservers. The use of actual ship 


Distinctive theme 
sets this Long Beach 


laundry apart from 
others. helps build 


family VO lume 


ventilating funnels further bears out 
the marine illusion. 

The canopy is a sturdy affair made 
of 2-by-10 planks on 2-foot centers, 
supported by 4-inch pipes set 4 feet 
out from the wall. On the wall itself 
are positioned what appear to be big 
ship portholes. These are actually 
painted circles of plywood with black- 
board slating covering the center sec- 
tions so current specials, etc., may be 
chalked on when needed. Two king- 
sized canvas hampers for incoming 
soiled bundles are hidden from view 
a waist-high pair of hinged 
between the canopy support 


behind 
doors 
posts and the wall. The remainder of 
the space along the wal) is used for 
a working table to hold bags, tickets 
and supplies for the carhops. 

Everything is painted a gleaming 
white. Against this are the solid red- 
and-blue signs for striking contrast. 
Support posts for the canopy are 
bright red, as are the ship’s funnels 
above and the wooden panels and 
worktable in front of the “specials” 
portholes. Strings of red-and-blue pen- 
nants from a 50-foot pole at the rear 
of the Jot add an extra touch of color 
during the daytime. And brilliant il- 
lumination makes the design striking 
at night. 

An unusual feature of the drive-in 
area is the minimum use of traffic 
guide lines. This might have been a 


concession to the average housewite’s 


STARCHROOM LAUNDRY JOURNAL 








Dockside drive-in: New decoration and appointments give landlocked plant a nautical flavor which is repeated in all of its advertis- 


ing and promotional material with good sales results 


By LOU BELLEW 


total disregard for accepted traffic 
patterns, but the fact remains that 
autos enter at the left side of the Jot. 
Two lanes are marked off with big 
arrows along the side of the call office 

. and that’s it. 

There is room for three cars to 
park in the lane nearest the building, 
and two cars in the other lane. Since 
there are no parked cars to contend 
with, the ladies have at least two-thirds 
of the Jot for the needed right turn 
to get back to the street. Actually the 
area is officially 50 feet wide, plus 
the width of a dead-end alley that 
forms one border of the lot. 

Before the $.$. Nuway was off- 
cially “commissioned,” an entire new 
advertising program had been care- 
fully laid out. The little Miss Nuway 
trade character became a part of 
every piece of advertising literature, 
newspaper ads, litter bags, price list, 
and even plant seratch-pads. She even 
appeared in the drive-in area as 4- 
foot-high cutouts holding needed traf- 
fic signs. All future advertising of all 
plant departments will feature little 
Miss Nuway as a central figure. 

Ten thousand handbills were passed 
out door-to-door in the trade area to 
announce the opening of the new 
drive-in service. An ex-drycleaning 
plant manager with a good record 
as a solicitor was put to work in this 
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Uniformed carhop with Harry Petersen raises hinged 


panel to show how soiled bundle trill k is hide mn trom 


sight. She wears navy blue slacks, red striped shirt, 


zippered jacket with sailor collar and gob’s hat 


ili. 





What About 


— 


SUMMER CLOSING? 


Swiss Laundry has hung out the 


“gone fishing” sign one week 


ach year since way back when 


By HENRY MOZDZER 


THIS SUMMER will mark the fif- 
teenth year that the Swiss Laundry 
of Rockville, Connecticut, has closed 
its doors for a general vacation. 

All employees—in production as 
well as in sales—will get the first full 
week of August off from the Saturday 
preceding it to the Monday 
morning following. Those with at least 


noon 


one year's service will get the vacation 
with pay. 

The week-long holiday is a morale 
booster in itself. And it’s less unset- 
tling, productionwise, than having 
the vacation schedule stretch through- 
out the entire summer. Businesswise, 
Swiss doesn’t lose much since the 
tenor of the times has changed. 

“Before the textile mills closed,” 
says plantowner Emmanuel Kloter, 
“local business during vacation pe- 
riods used to go on pretty much as 
usual. But now that the aircraft plants 
have come in to employ about 40,000 
people, their vacation closing affects 
the whole state. And, it seems as if 
everybody goes away.” 

Last year Swiss had one gir) stand- 
ing by in the store to see what would 
happen. There were a lot of telephone 
calls—a few desperate ones—but all 
in all her attendance added up to 
goodwill since there were not enough 
people coming in to warrant staying 
open. 

The plant’s two routes are on a 
seven-day delivery schedule and some 
customers had to wait two weeks. Al- 
most all accepted the closing; the 
others came down and picked up the 
finished bundles at the plant. (Swiss 
does all the work for local hospitals, 
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but even this is farmed out to a Jaun- 
dry in a nearby town during closing 
weeks. ) 

Up until 10 years ago, Swiss used 
to close for vacation the week before 
Labor Day but the backlog of work 
was terrific, what with mothers pre- 
paring the children for a new school 
year, etc. 

Now the week corresponds with the 
aircraft plants’ closings, which is nor- 
mally the slowest period of the laun- 
dry year. (Last year there was a 30 
percent increase in laundry volume 
comparing the week before closing 
with the week after. ) 

Swiss uses bundle stuffers and the 
local shoppers’ guide to notify its cus- 
tomers of its vacation closing. Last 
summer it referred the customers to 
its wash-and-dry-fold store but few 
apparently took advantage of this op- 
eration since the poundage figures 
were off there, too, during vacation 
week. It will be interesting to note 


if the results are any better this year 


when the ads refer them to Swiss 
Laundry’s new coin store. 

Swiss has a staff of 35 to 40 people. 
While it has a one-week vacation plan 
there is no hard-and-fast rule to pre- 
vent a husband or wife from joining 
his or her spouse on a second week’s 
vacation at the employee’s own ex- 
pense. 

Swiss is the only family laundry in 
town but the vacation closing idea 
has worked out in highly competitive 
cities as large as Cleveland, Ohio, 
with no serious loss in business. Prov- 
ing that satisfied customers keep com- 


ing back. OOD 





SHIPSHAPE NUWAY —Continued 


area to promote drycleaning orders. 
The solicitor, working with a company 
truck, was paid on the basis of the 
amount of the first order, and brought 
the first order into the plant himself. 
Each new account was tendered a $1 
trade check by the solicitor, to be ap- 
plied on the first order, which the 
customer had to pick up herself at 
the new drive-in. Her endorsement of 
the “check” with her name and ad- 
dress looked like the makings of a 
new mailing list at little cost. 

The solicitor did a good job, bring- 
ing in over 300 drycleaning orders in 
the first 10 days. However, it was soon 
determined that most of these orders 
came from customers who wouldn't 
repeat, so the solicitor was put to 
work on the established routes. He 
still averages 30 new orders each day 
with a far better record of “keeps, 
thanks to having routemen to follow 
up and exert special effort to sell and 
resell these new customers. (Route- 
men must make five call-backs on 
each of these new customers at speci- 
fied intervals before they are 
dropped. ) 

A total of $5,246.08 has been spent 
on rejuvenating the Nuway over-the- 
counter facilities. This amount covers 
everything except the advertising and 
carhop uniforms. The program is in- 
tended to increase call-office volume 
by $500 per week within one year. 


Program gets results 


At this writing the new facilities 
have been in operation just four 
weeks, having opened February 2, 
1959. So far sales volume is averaging 
$100 per week over last year’s aver- 
age weekly volume of $625. Indica- 
tions are the planned $1,100 per week 
volume will be reached long before 
the year is up. 

As mentioned earlier, most laun- 
derers would have refused to spend 
money dressing up the call-office fa- 
cilities of a plant in a similar location. 
After al), there is little traffic down the 
narrow street where Nuway Laundry 
is located, and the place can’t be seen 
easily from a busy intersection half a 
block away. Therefore it is mute tes- 
timony to the effectiveness of the 
present advertising program — that 
“something” has virtually taken the 
customer by the hand and led her to 
the drive-in area. 

Harry Petersen and the Nuway 
Laundry staff see no mystery here. 
Thanks to little Miss Nuway the plant 
has hit on a trademark that is clicking 
with the public, and in the process is 
developing an image that is more 
pleasing to the customer. [JL 
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small price 


VY 
All Mee” osperiry 4O LB. 


DRY CLEANING UNIT 


; It’s ALL NEW! It is really BIG CAPACITY . . . a full 40 [bs., 
a dry weight. A quality-packed Prosperity machine... 
Yellow Pages the newest addition to the Prosperity “family” of synthetic 
drycleaning machines. The finest machine in the low-priced 
field. Immediate delivery. Call your Prosperity man, now! 


Te PROSPERITY Groen 


DIVISION OF WARD INDUSTRIES CORPORATION 
N.Y. — SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 


ModE 


FACTORY AND GENERAL OFFICES, SYRACUSE, 
Copyright 1959, The Prosperity Company 


May, 1959 


25 





The ladies—Lord love ’em—have their own ideas as to what they like and don’t like about laundries and laundry 
service, But few plantowners have taken the trouble to go all out in catering to their tastes and fancies 


APPLIED FEMALE IMAGE-RY 


Case histories show many plants have stressed 


femininity in sales promotion with good results 


THE FEMALE IMAGE approach to 
professional laundering is currently 
the rage in industry circles. This con- 
cept—or lack of it—has been the 
most popular discussion theme in the 
area of consumer sales psychology 
since the results of the laundry indus- 
try’s motivational research study were 
revealed several months ago. 

The survey, as conducted and ana- 
lyzed by the Philadelphia public rela- 
tions firm of Gray & Rogers, erystal- 
lized numerous housewife attitudes 
toward professional laundering that 
can be converted into effective sales 
ammunition. Among them, the fact 
stands out that the typical Mrs. Amer- 
ica considers the professional laundry 
as a male entity incapable of perform- 
ing a satisfactory job on what is his- 
torically a feminine task. This attitude 
has apparently seriously hampered the 
industry’s efforts to draw a_ greater 
volume out of the home. 


Although the industry is essentially 
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By GERALD WHITMAN 


female (having about 90 _ percent 
women employees) the housewife can 
judge it only by the externals that 
she sees—big, muscular and male. 
Not that housewives dislike men. But 
with laundering of clothes being 
work, no mere man—or 
organization, for that 


women’s 
male-imaged 
matter—should be trusted with the 
job. 

The survey pictured the housewife 
seeing the industry as a male intruder 
intent on usurping one of her own 
domestic functions, one that she 
might be quite willing, however, to 
turn over—at least in part—to an- 
other woman or an organization with 
a womanly character. 

As a result of this newly discovered 
attitude, we can foresee a bandwagon 
rush in the industry to place the con- 
sumer-contact accent on femininity. 


This includes advertising, call-office 
design, correspondence, telephone 
communications, claims handling, 
personal solicitation, design of trucks 
—in fact, every point of contact with 
the woman of the house. 

Even before the advent of motiva- 
tional research in the laundry indus- 
try, a number of laundrymen success- 
fully wooed the female consumer with 
programs and devices that are “new” 
today. In most cases the laundryman 
“knew from nothing” about the female 
image concept but felt simply that 
women were the principal buyers of 
his service and it was the woman to 
whom his approach should be geared. 

In other words, the results of the 
MR _ survey only served to confirm 
the vague feelings that some plant- 
owners had about the laundry market. 
Now that this concept has a label, 
everybody will do it. But let’s have a 
look at some of the pre-MR cases in 

Continued on page 30 
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It takes 
a Matched 
Team 


to get 
best results! 











That’s why you get Cleaner Clothes, Greater Production 


and Lower Washing Costs with MTD ( MATCHED TEAM DETERGENCY ) 


Try the remarkably efficient, completely different Matched Team Deter- 


gency washing method and give yourself the advantages of turning out 
cleaner bundles, in greater volume, at lowest cost per wash. Here’s why: 


MTD combines the dirt removal qualities of two cleaning agents—Bilt, a 


high-powered soap base break and Orvus Hytemp Granules—a complete 
high temperature synthetic detergent. Together they catch every type of 


soil in a “crossfire cleaning action”’ to give you results that satisfy the fussi- 
est customer. And MTD, by reducing rinsing time by as much as 50%, cuts 


down on hot water expense and lets you turn out more washes per hour. 


You and your customers will be pleased by the matchless performance of the 
MTD washing method. Give it a trial for 30 days and you'll be convinced. 


BootetSrhh Bulk Soap Sales Department, P. 0. Box 599, Cincinnati 1, Ohio 
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Key 
question 
to ask a 


ORTA TON MYA KOSS 








salesman... 


“What are your finishing 
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costs per hundred ?” 


Your American salesman’s answer is positive and direct. 
**Comparison tests prove our Model 541% Super-Zarmo Press will 
save you an average of 90c or more per 100 pieces on your apparel 
finishing costs!”” And he’ll back up his answer with facts! This 
applies to every laundry that finishes apparel of any type. 
Here’s why: 

e Extra-large buck requires fewer press lays. e Unique shape 
of buck gives unlimited versatility. Accommodates a wide 


variety of garments, eliminating extra lays on other presses. 
e Powerful, unvarying direct-upward pressure quickly imparts a 


fine-quality finish to even the heaviest garments. 
No other laundry press can match the Model 5442 Super-Zarmo 
for quality, speed and versatility. 


For a sure way to lower your cost per hundred garments, call 


our nearby American representative. He’ll gladly show you a 
odel 5414 Super-Zarmo Press Unit in action. Or, if you prefer, 


mail the coupon for complete information. 


May, 1959 


7. os se 


‘Better quality work and morale of 
employees raised,’’ writes Rome A. Emmons, 
manager of Phoenix Laundry, Hattiesburg, 
Miss., praising these six units, each with 
rolal Mai lelel-] ol a7 mele] *\-1er4- lasso lao ma 72) 
Model 107-A Super-Zarmoette Presses, 
which finish all types of family wearing 

Ve} el-1a-)-) mle) -1-) moles) Mel-1 am 0010 Mel l-lol-t-e 


You get more from 


The American Laundry Machinery Company a.m-614 


Cincinnati 12, Ohio 


Please send Catalog AK 530-542 (54'A) which tells how the 
Model 54% Super-Zarmo Press will lower my wearing 


apparel finishing costs 
Name__ 


Care of_ 


Address__ 


City = = Zone__ State_ 


= am aw aw ow ow sd 





Continued from page 26 


which the professional laundry serv- 
ices were made more palatable to the 
housewife. 

It goes without saying that wher- 
ever and whenever possible the 
counter personnel should be of the 
female persuasion. This really is a 
must for it is likely to be the only 
personal contact (aside from route 
operation) that the housewife will 
have with the laundry. But the mere 
fact that there is a girl behind the 
counter will not complete the feeling 
of confidence that the customer is 
seeking. The counter girl must not 
only be friendly, courteous and_ pos- 
sess the usual other attributes of 
pleasantness, but she must appear to 
know what she’s talking about when 
discussing laundry service. 

Swan Cleaners in Columbus, Ohio, 
a firm with a substantial laundry op- 
eration, has a complete setup for 
training and developing counter girls. 
This is truly the front line of the com- 
panys consumer relations program 
that it calls “Niceness at the Counter.” 
The program is handled by Helen 
Jones Rea, Swan’s public relations di- 
rector. She is in charge of training 
about 180 women who serve Swan’s 
public either as counter girls or store 
managers in the firm’s 29 stores. 


Storybook doll kits distributed through Swan’s 29 stores illustrate an approach only 


a woman (Helen Jones Rea) would think of to promote cotton sizing. Last summer ar 
this Columbus, Ohio, firm gave away 60,000 doll kits; sales soared Three-part training 
There are three phases in her train- 
ing program. First, there is the matter 
of training to do the mechanical- 
technical job of handling the clothes 
and linens. Normal techniques are 
aided by Swan’s series of specially 
prepared training manuals, including 
a Manual for Counter Girls—counter 
procedures, marking in, etc. There is 
an Inspector's Manual and another 
telling the story of the mechanical 
operation in simple language. 

Second, the girls are taught to do 
subtle selling at the counter—selling 
the advantages of the service. Meet- 
ings and special bulletins are helpful. 

Third—and perhaps most impor- 
tant—is creation of an atmosphere in 
the stores, an atmosphere that causes 
customers to say, “I enjoy going in to 
the store—everyone is so friendly.” 
This adds up to Swan’s emphasis on 
“Niceness at the Counter.” It also 
adds up to a completely feminine 
approach in each and every call office, 
where the personnel know enough 
about plain courtesy and have ac- 
quired enough technical background 
to meet the female cutomer on com- 
mon ground. The male element in the 

Deep-pile rugs, wallpaper, pastel colors offer subtle way of impressing homemakers firm runs the show, of course, but is 
with the idea that it’s smart, modern to deal with a professional launderer. C & S used not held up to public female scrutiny. 
this technique; sales topped $1,500 mark the first month of opening Mrs. Rea, incidentally, also handles 
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FOR GOOD LINEN SERVICE—GO MODERN! 


A Jab by Poke 


Here's a bee that’s been buzzing in my 
brain for a long time. I'd like to write 
pages about it, but since that's not pos- 
sible, I shall simply ask this question: 


WHAT IN THE WORLD WOULD A 
HOSPITAL OR HOTEL DO without 
CLEAN LINEN? 


Many hospitals have been founded 
by some charitable organization or per- 
son and then, as time weut on, addi- 
tional units were added through a 
donation of some individual with these words on the 
front “This Building erected in Memory of , 


M.,. A. Pocock 


Thus large sums of money are often spent to increase 
the bed capacity to the utmost. BUT, not one red cent is 
allotted for anything additional to the laundry, to care 
for the increased need for clean linen. 


And today, new hospital units are created by fund 
raising with all the money spent for added bed capacity 
and AGAIN no thought given to the increased load that 
will be placed upon what might be an old or inadequate 
laundry. 


In the hotel business, too, we have the same situation, 
rooms being added or built to the limit of money avail- 


able and the laundry manager being told, “Sorry, Bill, 
but you will have to get along with what you have.” 


No hotel man would expect his customers to sleep on 
linen used by others. No hospital administrator would 
expect incoming patients to be placed in beds without 
fresh linen. Yet, too many of these institutional laundries 
are not adequately equipped to do the job of supplying 
this fresh linen as it should be done. 


A number of universities have departments for training 
of hospital administrators and hotel managers. But, prac- 
tically no time is allotted to the study of the laundry and 
its operational problems, beyond one day’s visit to the 
laundry and a lecture on the subject, often by someone 
not too conversant with laundry operation. 


No hospital or hotel could last a week without a laun- 
dry to keep it supplied with clean linen. So, when you 
laundry managers read in the newspapers that new rooms 
have been added, why don't you get busy and fight for 
new, modern equipment, or other facilities you may need 
to do your job? One thing you undoubtedly need, if you 
don’t have it, is a SAGER SPREADER. 


Tn. 74. (Poke) Pocack 


Modernize for PROFIT With a SAGER 


A New England Laundryowner Writes: 
“We feel that it is the best purchase {rom every standpoint that 
we have ever made in over 70 years of business.” 


A West Coast Laundryowner Writes: 


“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have ever had.” 





More Sheets— * Write For Full Facts 


Fewer Operators 


With a SAGER Spreader, one girl 
does the work of two or more hand 
shakers and does it easier and 
faster. With a SAGER “B,” you 
can handle up to 3,000 sheets and 
spreads per day. Above that quan- 
tity, you probably need a SAGER 
ia 


Reduces Labor Turnover 


No more back-breaking lifting and 
nerve-wracking hand work. Your 
SAGER operators like their jobs 
and stay on them, You know what 
this means to your social security 
accounting, as well as to general 
efficiency. 


No Price Increase! 


In spite of greatly increased manu- 
facturing costs, the selling prices of 
SAGER SPREADERS have not 
been raised. The tremendous in- 
crease in SAGER sales volume has 
made this possible. 


May, 1959 


If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can’t afford to be without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 
names of progressive laundries all 
over the world which have reduced 
their flatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines, But write us only if 
your sheet and spread production 
is 1,200 or more daily. 


View of Sager “B” Spreader. Handles 
1,200 to 3,000 sheets and spreads per day 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


1236 Central Ave., N. E. 
Minneapolis 13, Minnesota 


Firm 
Street 
City 
State 


Print your name 





The female image has been used in advertising and a few plants have used names that give them a female connotation, For ex- 


ample, 


The Betty Best program sponsored by the Professional Laundry Foundation uses these 
lovely girls to tell its story to homemakers in the East. The program began with two 


girls five years ago, now there are four 


the part of Swan’s program that in- 
women’s 


before 
retailers in 


appearing 
clubs and_ entertaining 
small groups at dinners. She conducts 
women’s groups on tours through any 
of the outlets. It’s a woman’s world 
at Swan and its female customers 


volves 


seem to sense it. 

Actually, to impart a female image 
to a laundry means creation of the 
proper feminine atmosphere. In a real 
physical sense, the atmosphere of the 
call office should be conducive to 
building up that feeling in the female 
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customer. At Pilgrim Laundry in 
Houston, Texas, the customer is made 
to feel “at home.” The plant is clean, 
well-lighted and well-ventilated. The 
walls are decorated with a_ yellow 
patterned wallpaper such as would be 
found in a customer's kitchen. And 
the floor in front of the counter is 
covered with a rug. Other furnishings 
are tastefully appointed and modern. 
Instead of plain racks, storage con- 
veyors are used to bring finished laun- 
dry and drycleaning to the counter. 

Another firm that caters to milady’s 


there are Mother's Friend, Lily White and Queen Quality laundries—many more will follow 


tastes is the C & S Laundry in Knox- 
ville, Tennessee, owned by Neal Rid- 
ley. This attitude is most clearly shown 
in its Bearden Shopping Center pack- 
age plant where the motto is “Ladies 
First.” The most distinctive feature of 
this plant is its tastefully appointed 
interior. Unlike the firm’s other plants, 
this one was decorated with the 
woman in mind. It creates the feeling 
of smart, modern, gracious living. 

It’s said that one woman came in 
recently, made herself comfortable 
and sat there for quite some time be- 
fore she realized she had come to the 
wrong place for a hairdressing ap- 
pointment. C & S did its own re- 
modeling and decorating, the latter 
handled personally by Mrs. Ridley. 

The coral-colored laundry finishing 
equipment served as the _ starting 
point of her efforts. On entering the 
call office, the customers see a long 
counter of Formica with pink marble 
top and maple finish front. (The 
counter alone cost the firm $1,850.) 
Before they reach the counter they 
cross over a deep-pile brown tweed 
rug that puts them at their ease. 

The office furniture is Swedish mod- 
ern and complements the surround- 
ings. The windows are framed with 
draperies and the sills display inter- 
esting glassware. Wallpaper on two 
walls and a deep solid green on the 
rear panel set the room off tastefully. 
All the details add up to a harmonious 
atmosphere throughout, even to the 
point of having pastel-colored cash 
registers and office machines. 

Mr. Ridley is thoroughly convinced 
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with SWIFT’s new 


Heavyweight Team 





Here’s a real grime busting combination: 
It’s designed to help you make short work of 
heavy soils. Greasy coveralls and oily overalls, 
even soiled wiping rags respond to the quick, 
thorough washing action of the Solar-Flexo team. 


Use Flexo first. It goes into solution quickly 
and thoroughly to give you a good alkalinity 
balance and a fast, strong ‘“‘break’’. 


Then add Solar to handle remaining soil eas- 
ily and quickly, with medium suds—at reduced 
water temperature and controlled pH, too. 
Yes, if grease grappling is your problem— 
make it a selling point. Ask your Swift man to 
show you how Swift’s new heavy weight team 
can help you make light of a heavy work load 
of the workin’est work clothes. Meanwhile, write 


for details on a trial order and remember... 
ONE TRIAL IS BETTER THAN A THOUSAND CLAIMS 
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HEAVY DUTY 
DETERGENT 


POWDER 


Ask your SWIFT'S man about these products: 
SOLAR LIQUID Detergent. Especially developed 
for the tough soil jobs, Solar Liquid helps emulsify 
grease soil, to prevent redeposition and eliminate 
rewashes. Effective for washing greasy overalls, 
work clothes, wiping rags, etc. 

WIFT'S COLD WATER SOAP. Excellent for soil 
removal from light colors, fugitive colors, rayons, 
and woolens or other low temperature washing. 
Brings out excellent whiteness in background of 
printed fabrics. 


Write for Booklet: Washroom Chemistry & Practice 
SWIFT & COMPANY Soap Department 
4115 Packers Ave., Chicago 9, Ill. 


104% YEAR 





that it pays to make a plant as attrac- 
tive as possible in a subtle way that 
makes its appeal to women in par- 
ticular. The rapid success of this 
package plant seems to bear out this 
philosophy. 


Woman owner a “natural”’ 


How better can a laundry project a 
female image than when it is actually 
owned and run by a woman presi- 
dent? That’s the case of Majorie Dobbs 
and her Monarch Laundries in New 
Haven, Connecticut. (Mrs. Dobbs, 
incidentally, was a prize winner in 
STARCHROOM’s recent Parade of Prog- 
ress contest.) Aside from tightening 
up the operation and modernizing the 
productive facilities of a plant that 
was in a rundown condition when she 
took over because of her husband’s ill- 
ness, she completely spruced up a gen- 
erally shabby interior. 

The outside of the building, for- 
merly a dirty gray, was transformed 
into a clean white, with aluminum 
marquee, new steps and a black rail- 
ing. The corner lot was landscaped 
with dogwood, lilac bushes, Pachy- 
sandra and myrtle. None of this 
needs much care but it serves to 
beautify a place that female custom- 
ers couldn’t be blamed for shunning 
before the change. 

These days the customers, much to 
the amusement of the clerks in the 
cash-and-carry store, ask if Monarch 
has new owners. The girls, having 
typical women’s pride in another 
woman, tell them, “No, the boss’s wife 
has taken over.” When any of Mon- 
arch’s customers presents a claim in 
person or over the phone, a woman— 
Mrs. Armour, the service manager— 
is the person who handles it. 

Another secret of Mrs. Dobbs’ suc- 
cess with Monarch is her personal 
handling of tours and plant visitations 
of women’s groups. Her “spiel” is 
folksy and feminine, especially geared 


to arouse mutual interest in female 
customers. As an example, here is a 
quote from her typical presentation: 

“Our employees are very interest- 
ing. For instance, we have three 
mother-and-daughter teams. One of 
these teams is my daughter and my- 
self. Of one of the teams, the grand- 
mother had the job before the mother. 
The mother can remember how her 
mother used to bring her here and sit 
her on a stool, so she wouldn't get in 
the way while she watched. One em- 
ployee has been here 52 years. One- 
quarter of our employees have been 
here for 25 years or more. One-half 
have been here for over 10 years.” 

Thus, Mrs. Dobbs shrewdly con- 
veys a double impression, that of the 
importance of the female operation of 
the firm and of the experience (in 
terms of longevity) that her employ- 
ees have in the laundry business. 

For a number of years professional 
laundrymen in New Jersey, New York 
and Pennsylvania have pooled their re- 
sources to present a successful “Betty 
Best” program. Guided by an adver- 
tising-public relations agency, a team 
of attractive models and housewives 
known individually as Betty Best have 
made hundreds of appearances before 
women’s dnd men’s groups to present 
the feminine aspect of professional 
laundering. Tie-in materia) for each of 
the Betty Best laundries has backed 
up the field efforts of the girls. The 
Betty Bests represent tangible evi- 
dence on the firing front that profes- 
sional laundries have the women in 
mind. 

Along the same lines, Lakeland 
(Florida) Laundry & Cleaners uses an 
attractive blond mother of five, a pop- 
personality, to be _ its 
Under the name of “Polly 


ular radio 
“voice.” 
Prim,” she appears before women’s 
groups to talk about the laundry’s 
services. In Montgomery, Alabama, 
Capital City Laundry employs a tele- 
vision personality, Mrs. Cathryn 


Wright, as its advertising spokesman. 
In Cedar Rapids, lowa, Troy Laundry 
has become “Lady Troy.” Uniformed 
carhop girls at Foasberg Laundry’s 
drive-in office in Long Beach, Cali- 
fornia, are all Dale Carnegie gradu- 
ates. 

The psychology inherent in all 
these examples is akin to the use of 
Betty Furness as TV spokesman for 
Westinghouse. Since most of the prod- 
ucts exhibited by the firm in its com- 
mercials are household appliances— 
used for the most part by the house- 
wife—who but a woman could best 
convince the female audience to have 
confidence in this firm’s products? 


Female slant in ad copy 


Advertising is also important in 
stressing the female image of the laun- 
dry. Take the case of Herman Chap- 
man of the Chapman Laundry, Ham- 
mond, Indiana. He cites an increase 
in the number of flatwork bundles 
processed as a direct result of putting 
into operation a feminine flavor in his 
copy. He changed the bundle service 
trademark to “Hostess Linen Service”; 
adopted the slogan “Your Maid Away 
From Home,” illustrated in his ads 
by a young woman in the Chapman 
uniform; and altered copy to under- 
line the laundry’s personal service 
with a view to the housewife’s beliefs 
and requirements. He found the 
phrase, “Let Me Help You on Your 
Busy Day,” used as an advertising 
headline, effective in getting across 
the idea of the laundry as a helper 
rather than the “rival” depriving her 
of her functions as a homemaker. 

Whether or not you coin new 
phrases for your services, the soften- 
ing of your ad copy to impress the 
female customer helps a great deal. 
Getting the female slant when you 
write—or having a woman actually 
write the copy—may help to create 
that not-so-elusive female image. OI 





LAUNDRY BUSINESS 


New York 


four weeks ended 
Mar. 28—0.9°% more than last year 


M. R. Weiser & Co., New York 


New Jersey 


four weeks ended 


Mar. 28—6.0% Jess than last year 


M. R. Weiser & Co., New York 


Southeast 


Feb.—7.0% more than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 
Mar. 7—1.6% less 


than last year 
Mar. 14—2.0% less than last year 


Mar. 21—0.3% more than last year 


Mar. 28—4.4% more than last year 


Carruthers & Co., Boston 
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SPECIAL OFFER 


DEAL “SM” Introducing $ q 5 
Few “SCOTCH” BRAND M-94 6 
Definite-length Dispenser . . - only 


u buy 12 rolls, “sCOTCH” BRAND 


when yo Vy"x 2592", at regular quantity prices. 


Cellophane Tape, 
this $10.95 dispenser, 
for only $16.91. Buy 
your tape supplier 


$5.08. You get 
” rolls of tape 
June 30. Ask 


“SM” SAVES You 
DEAL rx 2592 


plus a dozen nile 


eT aa 
“<SM’’ 





SRano 


CELLOPHANE TAPE 
Be. 6 


@ Lowest priced definite-length 


dispenser ever offered! 7 “I : STCH 


BRAND 


@ Easy to load, easy to use— ~ oe B ee 
delivers a pre-cut 1/2” 
length of tape each 
time you push 
down handle. 


@ Saves time, stops 
tape waste. 


@ Attractive new 
design, modern 
beige and brown 
finish. 


“SCOTCH” and plaid design are registered trademarks of 3M Co., St. Paul 6, Minn. Export: 99 Park Ave., New York 16, Canada: London, Ont. © 1959, 3M Co 


KE >>: 


Miienesora Miiains ano Maaevracrurine courans ES 
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D.S.1.A. Looks to the Future 


A REPORT on the expanded research 
and development program sponsored 
by the Diaper Service Institute of 
America was one of the highlights of 
the annual convention held in Chi- 
cago, April 12 to 15. More than 200 
registrants attended the meetings at 
the Edgewater Beach Hotel and 
visited the exhibit of equipment and 
supplies of 21 allied tradesmen. 

Chairman of the research commit- 
tee, Arthur Aurbach, Crib Diaper 
Service, Chicago, outlined some of the 
preliminary findings of the DSIA fel- 
lowship at Texas Woman’s Universtiy. 

In the field of packaging, results 
indicate that the collapsible box and 
various types of polyethylene wrap 
are well-suited to diaper service uses. 
The greatest advances in automation 
will probably be made in certain types 
of folding machines capable of han- 
dling the soft, pliable fabrics used in 
diaper service. 

Future plans call for a probe of 
washroom machinery such as washer- 
extractors versus separate extraction. 
Other studies will cover improvements 
in synthetic detergents, prevention of 
bleach carry-over and the use of wet- 
ting agents. 


Industry promotion plans 


Long-range promotional efforts ed- 
ucating the public on the value of 
diaper service were outlined by Eli 
Birer, Long Island Diaper Service, 
Hempstead, New York. 
newspaper advertising and a public 
relations program aimed at doctors 
and other professional groups will 
strengthen DSIA’s future growth. 

Dr. P. E. Smith, Texas Woman’s 
University, told members of the Insti- 
tute that the test bundle program in- 
dicates an industry average of 96.4 
whiteness retention and 82.7 soil re- 
moval. 


Consumer 


Business sessions covered wide range of topics for diaper service members during fourteenth convention in Chicago 


Group clinics were also held during 
the three-day meeting. Members were 
divided into three groups according 
to number of customers served. Sub- 
jects for discussion included cost 
breakdowns, production, delivery 
schedules and personnel. 

Dr. Joseph Sherrill, Armour and 
Co., presented an analysis of basic 
standards that can be applied to vari- 
ous size washwheels and water levels. 

Other speakers included M. M. 
Whitelaw, Western Adjustment and 
Inspection Co., and C. Stanley Spiese, 
Glen Falls Insurance Co., who stressed 
the importance of proper insurance 
coverage and the most economical 
way of handling tax matters. 

At the opening session of the con- 
vention, DSIA’s Washington repre- 
sentative, Harold Howe, explained the 
minimum wage proposals and other 
up-to-date information of — interest 
from the nation’s capital. Charles M. 
Hanna, sales consultant, expressed his 
views on current business and the 
need for economic confidence in the 
years ahead. 

A film, “Baby Boom,” prepared by 
the National Association of Manufac- 
turers, and a film strip, “A Baby Sit- 
ter’s Guide to Baby Care,” produced 
by the Pittsburgh diaper services, 
were also shown during the conven- 
tion. The film strip will be made avail- 
able for showing in the Pittsburgh 
school system next fall. 

Officers of DSIA for a second term 
are: William R. Cullison, Pittsburgh, 
Pa., president; Eli Birer, Hempstead, 
N. Y., vice-president; Henry Auslan- 
der, Detroit, Mich., treasurer; Carson 
R. Leatherwood, Dallas, Tex., 
tary. 

Newly elected directors include: 
Art Sislen, Washington, D. C.; Max 
Heimowitz, Brooklyn; Art Aurbach, 
Chicago, and Edward Sturgis, Brook- 
line, Mass.—Harry Yeates 


secre- 





Nutmeg LM’s 
At Norwalk 


THE INSTITUTIONAL Laundry 
Managers of Connecticut and Western 
Massachusetts held their April meet- 
ing at Norwalk Hospital, Norwalk, 
Connecticut. 

Laundry manager Dennis Vierra was 
host to the 30 members attending and 
conducted a tour of the new laundry 
facilities. 

Meyer Franzman, M. M. Franzman, 
New Haven, led a discussion on gen- 
eral laundry problems which touched 
on the following subjects: 


Steam costs: None of those present 
had flowmeters on their steam lines. 
The figure generally used for comput- 
ing this cost is $3.40 per 1,000 pounds 
of linen processed. Since this figure is 
more than a half dozen years old, most 
felt it should be recomputed. 


Linen replacement: A survey of the 
group revealed annual replacement 
costs on patient linen ranged between 
$6,000 and $8,000. Pilfering by pa- 
tients was cited as a problem with no 
ready solution. Many patients feel 
justified in bringing away linens and 
blankets as “souvenirs” of their visit. 


Labor relations: Low wage scales still 
pose a problem in keeping help. Solu- 
tions suggested — improve working 
conditions; use early closing as a pro- 
duction incentive; make administrator 
aware of the problem. 


Francis Parsisson, Cooley-Dicken- 
son Hospital, Northampton, 
was elected president of the associa- 
tion, replacing Charles Wallace. He is 
assisted by Arthur Rood, Mt. Sinai 
Hospital, Hartford, vice-president: 
William McComb, Wesson Memorial 
Hospital, Springfield, treasurer, and 
Raymond Perry, Smith College, North- 
ampton, secretary. 

The association’s annual banquet 
will take place at the Hawthorne Inn, 
Bristol, Conn., May 19 at 7:00 p.m.— 
Henry Mozdzer 


Mass., 
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Do your fender cloths quickly go to waste? 


Better look into fender cloths of 100% Acrilan.* They outwear standard cloths better than 4 to 1. 
They resist acid, heat, scorching and shrinking. They launder or dry clean easily, stay supple, 
seldom need mending. Of course these tough cloths cost a little more, but they save you plenty 
Or didn’t we mention they outlast cheaper cloths 4 times over. 


*Registered trademark of The Chemstrand ( ration for its acrylic fiber 


ACRILAN 


Chemstrand makes only the fiber; America’s finest mills and manufacturers do the rest 
THE CHEMSTRAND CORPORATION +* GENERAL SALES OFFICES: 350 FIFTH AVENUE, NEW YORK 1, N. ¥ 
DISTRICT SALES OFFICES sso <get Ave ue, New w Ya - di 3'4 Overwood Road, Abros om, » Ohio : 19) Tien Avenue, Needham Heights, Mass.; 129 West Trade St., Charlotte, N. C.; California Office 
les cy: Fa 34 ¥ - 


High Park Blvd 


107 South Hil) Street, 
ur, Ala; CHEMSTRAND® NYLON — Pensacola, Fis 
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PLANTS: ACRILAN® ACRYLIC FIBER —D 
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y ’ |. Marking in is first step in blanket handling at Brunswick Laundry, Jersey City, 
AS ) eps N. J. Marker examines blanket carefully and uses symbols shown on sign when neces- 


sary, If blanket is too badly damaged it is sent back to sales department, Marker alone 


decides whether blanket is to be washed or drycleaned, identifies with appropriate tag 


Handling 


Here’s how 





Brunswick Laundry 





does it 


By GERALD WHITMAN 


A. Drying follows carding and is done in special drying cabinets. By tacking edges of 
blankets to movable vertical and horizonta) crossbars, blankets can be stretched to 


original size while drying. Average blanket dries in about 20 minutes. Drycleaned 
blankets are tumble-dried 
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» a Washing is done in special machine used solely for woolens, 3.Carding machine is next step for blankets while still damp. 
which is run at reduced speed. Capacity is 15 blankets at a time Carding helps Huff blankets by making pile soft and pliable In 
(about 100 pounds), with five blankets in each of three pockets. full swing, Brunswick can turn out about 27 blankets per hour 
Washing cycle is 5-minute sudsing and two 2-minute rinses in 

100-degree water. Blankets receive short extraction, Extractor is 

stopped on reaching high speed in about 3 minutes. Blankets of 

synthetic material and those of doubtful washing quality are dry- 


cleaned 





§ Bindings are finished on steam press with head raised. Hand 6, Wrapping and sealing in cellophane is last step. Brunswick's 
steam iron is used on synthetics 


heaviest influx of blankets occurs between April | and fune l 
when average is 150 to 250 per week, Remainder of year 


sees 


35 per week average. Prices are 65 cents for single cotton, 95 
cents for double; $1.25 for single woolen and $1.95 for double 
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IDEAL IN: SELF SERVICE LAUNDRIES, 
APARTMENT HOUSES, TRAILER COURTS, 
COLLEGE DORMITORIES, MILITARY BASES! 


THE SAME QUALITY...EASE OF OPERATION... 
EFFICIENCY AND COMPACT DESIGN AS THE 10¢ 
VEND - MASTER DISPENSERS 
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Laundry Meld Detergent, Sloach ond 
Starch are sold from dispensers by 


and MYATT) Ald. Inc. SOLD COAST TO COAST through distributors 


. 





ster’s for MORE PROFITS! 


LAUNBRY MAID 


Starch, Dry Bleach and 
Washing Detergent 


You avatlable cu 5 Dackage: 





AUTOMATIC SERVICE & SUPPLY CO., INC. 
P.O. BOX 7267, SAN ANTONIO 10, TEXAS 


TITLE 
COMPANY 
PREPRESS 5s 0ci0cecese: 








VEND - MASTER DISPENSERS AND LAUNDRY MAID PRODUCTS STILL AVAILABLE IN 10c SIZES ! 


King of Dispensers 


profits vend faster with vend-master! 


BIG PROFITS FROM PLACEMENT IN SELF 


SERVICE APARTMENT 
LAUNDRIES HOUSES 


COLLEGE TRAILER 
DORMITORIES COURTS MILITARY 
BASES 


BEAUTIFULLY AND COMPACTLY 
DESIGNED FOR CONVENIENCE... 
EASE OF OPERATION AND 
CUSTOMER SATISFACTION! 


The opportunity for growth, profit and repeat 
— ' : profits is unlimited with this outstanding trio of 
dispensers. Sturdily constructed for trouble-free 
Operation, yet, streamlined, compact and eye 
appealing. Easy to use. Women the country over 
are voicing their approval for the convenience 
these machines render and the high quality 
Laundry Maid Starch, Dry Bleach and Washing 
Detergent they vend. 





LAUNDRY MAID 
Starch, Dry Bleach and 


Washing Detergent | = 
eo THE QUALITY WASHING PRODUCTS 





YOUR CUSTOMERS DESERVE! 


INCREASED PROFITS 
FOR YOU! 
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How To Get More Blankets 


Short-term promotion proves superior 


to prolonged effort for many reasons 





Cleaned and Packaged * 
for Summer Storage 


MOTHPROOF PLIOFILM 


THIS WEEK 
fo}, 15 & 





HERE'S HOW TO HANDLE 
YOUR BLANKETS 


© First, your blanket is washed in the 
finest coconut oil soap. 


@ Then we hand comb your blankets 
bringing back their natural fluffiness, 
their softness. 


© All bindings are carefully hand 
ironed. If bindings need replacing, 
we will do it at very nominal cost. 


@ Finally, your blanket is carefully 
encased and sealed in an airtight, 
mothproof plastic bag—ready for 
summer storing. 


single wool blankets only 








LAUNDRY AND 


Acme DRY CLEANING CO. 


454 EAST MAIN STREET 


Small advertisements run daily proved more effective than large 
ads run spasmodically once or twice a week. Special offer applied to 


| 23 
(single wool) 


Single Cotton 
Blanket 


Double Cotton 

Blanket 

Double Wool 

DIONEE! << wcwsievc 

(Wool blanket stored in aplastic bag 


FREE! Slight extra charge for cotton 
blanket stored in plastic bag.) 


CA. 4-4205 








By HARRY YEATES 


OVER 600 BLANKETS were washed 
during a promotion aimed at boosting 
volume during June last year at Acme 
Ohio. And 
about 75 new customers took advan- 
tage of the special offer. Since then 
almost half of these people have be- 
come steady customers for family bun- 
dle work and drycleaning. 

The year before owner Ed Dur- 
ham advertised this service during a 
five-week period. It ran from the first 
week of June through early July, Sin- 


Laundry, Columbus, 
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gle wool blankets were featured at 
the regular plant price of $1.35, Route 
salesmen picked up about 500 blan- 
kets during that period. 
Unfortunately, production suffered 
considerably since employees were 
starting their vacation schedules 
around that time. It put the plant 
from two to three weeks behind sched- 
ule. It was practically impossible to 
keep the blankets moving out of the 
plant with a shortage of personnel. 
To remedy this condition the plant- 
owner decided to make a few changes 
in the 1958 annual promotion. The 


contest was scheduled for a two-week 
period in the early part of June. Sin- 
gle wool blankets were offered at 
$1.23 each, 

Production remained steady _ this 
year as the bulk of the work was com- 
pleted before vacation time came 
around, The overflow still permitted 
the plant to maintain a good produc- 
tion schedule on blankets throughout 
early July. 

During the promotion the plant ran 
a 2-by-4-column advertisement daily 
on the women’s page of the local 
morning newspaper. This was a 
change from the previous year when 
the plant set up an advertising sched- 
ule consisting of one large ad approxi- 
mately 4 by 12 once or twice a week. 
By more frequent repetition the plant- 
owner felt that the message would 
be conveyed more effectively. 

To stimulate interest in laundering 
other types of blankets, Acme also in- 
cluded in its advertisement the regu- 
lar base prices for these. About 75 
percent of the blankets brought in by 
the route salesmen were the adver- 
tised special, The remaining 25 per- 
cent included single and double cotton 
and double wool blankets priced at 
50 cents, 75 cents and $1.60 respec- 
tively. 


Blanket sales push 


The plant operates with 12 routes 
throughout the city. The general su- 
pervisor was furnished with a break- 
down of the prior year’s sales results 
during the five-week period. He then 
explained the promotion to the three 
route supervisors who work directly 
with four route salesmen. 

A quota was set up based on each 
man’s sales during the five-week pe- 
riod of the previous year, Route sales- 
men were paid 25 cents for each 
blanket brought in over the quota of 
last year, plus regular commission. 

The salesmen kept a record of all 
new customers contacted and sold dur- 
ing the contest period, These lists were 
turned in to the supervisors at the end 
of each day. Daily pep meetings were 
held to keep the men _ enthusiastic 
about selling blanket service to every 
regular customer on the routes, 

Results were posted on the company 

Continued on page 48 
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Exhibiting at the annual county fair gives Sonnier’s the chance to put its name before thousands of people includ- 
ing prospective customers for its services. Plantowner Paul Sonnier takes a break at left 


Diapers at the Crossroads 


Time 


to come out of the back 





alley,” says Mobile’s Sonnier 


THE WEEK Paul Sonnier moved into 
his new plant on a busy Mobile, Ala- 
bama, crossroads, his diaper volume 
took a decided jump. It has climbed 
steadily ever since. This has con- 
vinced Paul that it’s time for all dia- 
per services to “quit hiding in back 
alleys like social outcasts and come 
out where the public can look at us!” 

He finds a nice plant to be his best 
promotion. So Sonnier’s Hygienic Dia- 
per Service is always open to public 
inspection. In fact, if he could have 
afforded it, Mr. Sonnier would have 
put the entire operation behind large 
windows, especially the receiving end. 
He noticed that visitors most often 
want to know how soiled diapers are 
kept from contaminating the sterilized 
ones. 

Large windows in the office wall 
look into the folding and packing 
room. More large windows in the back 
wall of this room look on into the 
washroom. A wide aisle permits the 
more curious to walk through to the 
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back without touching the clean dia- 
pers. Walls are white, equipment is 
all white-enameled, ultraviolet lights 
are on the walls, employees are all in 
crisp white uniforms. 

All sterile diapers are packaged in 
throwaway plastic bags. 

Production jumped considerably in 
the folding room when an air condi- 
tioner was installed there. This also 
minimized perspiration as a possible 
contaminant of diapers. 

To find just the right piece of prop- 
erty for his purpose, Mr. Sonnier 
hunted for several years, then paid 
well for it. Costing $20,500, this cor- 
ner location diagonally faces a small 
high-class shopping center. At the 
stop light in front of the plant a main 
thoroughfare crosses a busy side street. 
There are four different schools in a 
radius of a half-mile. Mothers are 
shuttling youngsters past the corner 
all day long. Buses run on_ both 
streets. 

The side street comes in at an an- 


gle, so the property is wider at the 
back. While the diaper plant is rec- 
tangular, there is space at the side 
for a triangular store. This is leased 
to a laundry that installed an acti- 
vated wash-dry-fold service. Rental 
from the store will in due time pay 
for the building, which cost $45,000. 

When the new plant opened two 
years ago, a clothesline was strung 
from the front of the marquee to the 
corner of the building. Pinned on this 
were diapers with big letters printed 
on each, to spell out: “Mothers avoid 
home Jaundry rash.” 


Does hospital diapers 


About a third of Sonnier’s gross 
volume is through 27 hospitals rang- 
ing up to 100 miles from Mobile. A 
one-ton panel truck concentrates on 
the hospitals, making those out of 
town once a week. Two-thirds of the 
hospitals already have their own laun- 
dry departments, but they prefer to 
let Sonnier do the diapers! 

Part of his arrangement is that each 
hospital has a separate room for 
soiled diapers awaiting pickup. This 
usually is little more than a large 
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SELF-CLEANING lint 


sereen—avutomatically 
cleans itself and deposits 


lint on “Magic Carpet.” 








4 

= 
“MAGIC CARPET” lint 
removal—simply re- 
move front panel and slide 
lint from “Magic Carpet.” 


Count on Huebsch Dryers 

to give you the features that 

count most... features that mean 
faster, more economical, more efficient 
drying ...and more satisfied customers! 








EASY-TO-REACH coin 
meter—conveniently lo- 
cated coin meter...a 
feature your customers 
appreciate. 


_t[=te 


@ 
AND Now 


ae 


ADJUSTABLE FEET 
Another Huebsch FIRST! 
Simple, fast adjustment 
for perfect leveling and 
alignment. 


WORLD'S LARGEST MANUFACTURER OF COMMERCIAL TUMBLER- 


HUEBSCH ORIGINATORS 
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closet, but can be closed off and well 
ventilated. Clean diapers are usually 
delivered to the main linen rooms, or 
sometimes to special linen rooms on 
the maternity floors. 

If the out-of-town hospitals happen 
to run short between visits of the 
routeman, a supply can be put on the 
next bus, to be picked up at the ter- 
minal station by a hospital employee. 

The whole layette is furnished hos- 
pitals by Hygienic Diaper Service, 
ranging from 31 to 35 pieces per baby 
per day. Minimum needs are figured 
at 20 diapers, 3 shirts, 2 blankets, 2 
navel binders, 2 sheets, 2 pads. Al- 
though Mr. Sonnier started with only 
diapers 14 years ago, he finds hospi- 
tals reluctant to sign for diaper serv- 
ice unless they can unload the whole 
layette headache. 

Before making a proposal to a hos- 
pital, Paul Sonnier inspects the insti- 
tution’s present method of handling 
diapers. He looks especially for short- 
comings or handicaps that might make 
hospital management most desirous of 
switching to diaper service. Then in 
presenting his service proposal, he 
stresses elimination of those problems. 

For instance, several smaller hos- 
pitals have only one autoclave for 
pressure sterilization. This is usually 
overworked, yet to add another would 
be rough on a hospital budget. By 
eliminating need to run diapers 
through the autoclave, a smal] hospi- 
tal usually can get by with one unit. 

Good use is made, also, of monthly 
test reports on Hygienic diapers by 
Usona Bio-Chem Laboratories, Inc. 
These have been consistently excellent 
for many years. When a fresh report 
comes in, Mr. 1,200 
photostatic copies made. These are 
distributed to doctors and hospital ad- 
ministrators every month, stamped 


Sonnier has 


with “This report is your proof that 
our diapers are 100% safe.” 


Although they always read_ the 
same, the reports are mailed regularly 
as a reminder, building up an impres- 
sion of consistent safety over a long 
period. What if a bad report showed 
up? “Mailing those reports out keeps 
us on our toes,” says Mr. Sonnier. 
“We'd all take it pretty hard if we did 
get a bad report!” 


Home-washing test convinces 


A dramatic test involving the labo- 
ratory concerned five customers, each 
of whom washed five diapers in her 
home washer, then mailed them to 
the Usona laboratory at Sonnier’s ex- 
pense. One of the women was an ob- 
stetrician’s wife. Of the five, the best 
sanitary score was only 88, against 
Sonnier’s 100, and tests showed 13 
different kinds of live bacteria against 
none for the diaper service. 

These results are used in selling 
those prospects who are planning to 
wash their own diapers. Hygienic of- 
fers to pay for a similar test for any 
customer or prospect, but has had 
no takers since the first five. 

A “hostess” calls on new mothers 
in the maternity wards of the hospi- 
tals. She hands out a card bearing two 
gold-plated safety pins, compliments 
of Sonnier’s Hygienic Diaper Service. 
She makes no sales pitch at all, al- 
though she is prepared to answer 
questions about the service if they ar- 
rive. This woman works on the same 
basis as Welcome Wagon, but does 
this on her own. She has four other 
accounts with high prestige in the 
community, so the diaper service is in 
“very good company.” 

The plant office is fitted out with 
displays of practically everything a 
baby needs. Baby furniture, toys and 
models of clothing are borrowed from 
Mobile's leading infants’ store. Tags 


tell where they can be purchased. In 


SOWMIER'S 
HYGIENIC DIAPER SERVICE 


At the crossroads: Sonnier’s plant faces one highway, while other half of wedge-shaped 


building facing anothe r busy highway has been leased as an activated store for a local 
commercial laundry 
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turn, the store sends business to the 
diaper service. Mr. Sonnier tried to 
persuade them to rent his triangular 
store for mutual attraction, but the 
deal didn’t jell. 

A booth at the annual county fair 
held in Mobile has attracted a parade 
of expectant mothers each year. Be- 
sides free gifts to them, Sonnier’s also 
gives a special gold lapel pin to ex- 
pectant fathers. These bear the letters 
E. F. C. for Expectant Fathers’ Club, 
and provide an excuse to include 
hubby in the conversation. 

These lapel pins were handed out 
rather freely until Sonnier’s discov- 
ered kids wearing pairs of them as 
cuff links. Now a pin is issued only if 
the man comes with his wife. 

This year the firm showed the film 
“Birth of a Baby” in its booth. This 
apparently bold step was quite a hit, 
drawing double and triple rows of 
watchers. Occasionally a mother 
would watch briefly, then as the sub- 
ject registered on her mind, would 
quickly snatch a youngster away from 
there. But the majority of comment 
was favorable, particularly from the 
expectant mothers themselves. 


Name played up 

Paul Sonnier is now making a 
couple of changes in policy quite in 
keeping with his emergence “from the 
back alley.” For years he “hid behind” 
the anonymous name of Hygienic Dia- 
per Service, like so many others in the 
industry. Now “Sonnier’s” is appear- 
ing ahead of the name, and gradually 
“hygienic” will disappear. 

He feels a civic-minded diaper man 
should identify himself with his busi- 
ness to get full benefit of the relation- 
ship. Paul is a leading light in the 
Mobile Opera Guild, and has worked 
on many civic projects. So it’s time 
for the business to be known as Son- 
nier’s. 

Another step is to play up the word 
“diaper” more strongly on his trucks. 
Heretofore they were conservative, 
though having large dolls mounted on 
top. Now he plans to have the word 
“diaper” on the side in letters large 
enough to be seen six blocks away. He 
has been greatly impressed with the 
billboard impact of big one-word 
names on the sides of some of the 
large tractor trailers. 

Some of Paul Sonnier’s ideas are 
more subtle! In the sidewalk before 
the office entrance are impressions of 
five pairs of bare feet, that grow in 
size across the row. Sooner or later 
whoever sees them has to ask if they 
are from his own children, which they 
are. “Grauman’s Theater has nothing 
on us,” says their father. “We're put- 
ting on a show, too!” (JC) 
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DIAMOND 
ORTHOLATE 


requires no mixing .. . 
put it in the wheel dry! 


Diamond Ortholate is a homogenous combina- 
tion of orthosilicate and complex phosphates. 
Diamond’s exclusive wet mix process keeps it 
uniform from drumhead to last scoopful 

No mixing required . . . put it in the wheel dry. 
It’s dustless, and dissolves instantly to give 
more active suds and plenty of extra soap 
mileage. It requires less rinsing and retains 
whiteness beautifully, Customers appreciate 
brighter colors, stain-free whiteness, sparkling 


collars and cuffs, and soft, fluffy towels and 


washcloths. Available in drums or 100-Ib. bags. 


Ask your Diamond Representative for a free 


demonstration 1n your own washroom. 


DIAMOND ALKAL1 Company, 300 Union 


Commerce Building, Cleveland 14, Ohio. 


Diamond 
1 Chemicals 





BAIL hetiut0es 


Swedish Visitors Tour Institute 


Among AIL’s recent visitors were Mr. and Mrs. Sinclair 
Robertson of Stockholm, Sweden, where Mr. Robertson 
directs the Forenade Tvatt Laundry. With the Robertsons, 
studying a Certified Launderable Seal display, is Cecil H. 
Lanham, center, the Institute’s director of education and 
personnel, 


Tour Includes Paris Exhibition 


A combined business and recreation all-expense European 
air tour, scheduled in time for the Internationa) Laundry, 
Dyeing and Allied Trade Equipment Exhibition in Paris 
next fall, has been planned for members of the American 
Institute of Laundering, according to International Travel 
Service, Inc. 

The tour will depart approximately September 29 from 
New York, arriving the same evening in London. After four 
days in England the group will fly to Brussels for three days, 
and then on to Germany, Italy, and finally France for the 
exhibition. The tour is scheduled to return to New York on 


November 1. 


MILMA Tours New Hospital 





For additional details on tour arrangements, write Inter- 
national Travel Service, Inc., 119 S. State St., Chicago 3, IIl. 


Australian Tours AIL Operation 


R. L. B. Glass, right, is honored at g recegit»AIL luncheon by (left 
to right) Albert Johnson, V. B. Silliman and Laurette Hupman 


R. L. B. Glass, general manager of Brown & Gouge, Ltd., 
Victoria, Australia, recently completéd’a visit to the Ameri- 
can Instjttte of Laundering while en,route to the associa- 
tion’s convention in Atlantic City, N. J. 

During his tour of AIL headquarters in Joliet, Mr. Glass 
spent considerable time studying the model laundry as well 
as conferring with staff specialists on a long list of questions 
he brought with him. 

Before leaving the Institute Mr. Glass was honored at a 
luncheon by AIL general manager Albert Johnson and key 
members of the Institute staff. Also present were V. B. Silli- 
man and Laurette Hupman of the Bureau of Laundry and 
Drycleaning Standards, Washington, D. C. At the luncheon 
the guest of honor spoke briefly on business conditions in 
his country and expressed his intention of taking the answers 
and ideas gained from AIL back to his own operation “down 


» 
under. 


counts that called the plant to request 


blanket pickup on the routes, This was 


done as a check on the effectiveness 


( TOUR of the laundry facilities at 
the new City Hospital at Elmhurst in 
New York City highlighted the March 
18 meeting of the Metropolitan Insti- 
tutional Laundry Managers Assocta- 
tion. S. S. Rosavage, senior superin- 


tendent of the laundry, pointed out 
the features of the installation that 


provides )inens and uniforms for the 


$26 million hospital, open Jess than 
Iwo years. 

Following the tour of inspection, 
Harry Senderoff of the Parachlor 
Chemical Corp., New York City, dis- 
cussed the use of bleach in the mod- 
ern washing formula. He described 
the history and basic chemistry ol 
bleaches—both liquid and dry—and 
recommended how they should be 
used in laundering. 

During the business meeting, plans 
were discussed for a possible two- or 
three-day clinic in the fall for institu- 


tional laundry managers in this region. 
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Considerable discussion also centered 
around a proposal that any member 
laundry manager whose facility was 
hampered by labor difficulty would be 
pliysically assisted by other member 
faundry managers. No conclusion was 
reached on this matter, which was 


tabled for a subsequent meeting. 
—Jerry Whitman 


GET MORE BLANKETS 


Continued from page 43 


bulletin board at the end of each day. 


Over-a)) and individua) tota)s were 
shown. According to the p)antowner, 
cash awards have been more of an 
incentive than merchandise in spark- 
ing additional business from the route 
salesmen, 

The sales manager discussed the 
promotion with the telephone opera- 


tor, asking her to record all new ac- 


of the newspaper ad. It proved that 
people did respond more to a repeat 
ad than to one inserted only once or 
twice a weex, 

During the first week of the promo- 
tion the plant received 10 new cus- 
tomers via telephone contact and 27 
during the second week. Route sales- 
men picked up [1 new customers in 
the first week and 14 during the sec- 
ond week, A follow-up report in the 
weeks after the contest periad indi- 
cated that about haf of these peop\e 
had become regular customers after 
sending blankets for the first time. 

To keep management aware of new 
customers, the general route super- 
visor prepared a list of all mew ac- 
counts. Management then made a 
personal telephone call thanking the 
customer for his business and suggesrt- 
ing other plant services including 


shirts and drycleaning. [ID 
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DONT SETTLE FOR LESS $* 


... THAN THE LEADER yo 


SPEED QUEEN'S 
new short cycle 

can almost double 
Coin Store income... 


Speed Queen's new highly efficient short wash cycle 
is reason enough why — Speed Queen enjoys unchal- 
lenged leadership in coin store installations. 

30 SPEED QUEEN WASHERS CAN TAKE IN 
MORE MONEY AND TURN OUT MORE VOL- 
UME THAN 50 WASHERS OF MOST OTHER 
MAKES. 

The new short cycle attracts more customers as house- 
wives (00, appreciate the time saved. Best of all, the 
entire washing cycle is accomplished without sacrifice 
of laundering efficiency. 

In addition, Speed Queen provides an aerated “water- 
fall” inlee to speed soap dispersion, automatic re- 
moval of lint and soil laden scum through a Flota- 
tion Power Rinse plus many more features proven 


in over 5 million washers. 


3 additional reasons for SPEED QUEEN LEADERSHIP 


LESS investment, LESS installation, 
LESS maintenance costs ... 


with SPEED QUEEN 


It’s basic mathematics .. . fewer shore cycle Speed Queens 
will take in more money . .. than most other makes—sthus 
requiring lower initial investment for the same or greater 


returns! 

Add to this advantage, the fact that Speed Queen does not 
require bolting to the floor, or the expensive “island type” 
installation, thus materially lowering installation costs. 

As to seeviciag, Speed Queen has heen proved, and proved 
again, in commercial installations. When servicing is required 


—without moving washer and remova) of the front pane), 
you have access to electric motor, fluid drive, clutch, spin 
solenoid, agitator solenoid, pump, and belts, Removal of 


back panel provides access to transmission and removal of 
reac cross brace provides access to water mixing valve. 


There’s no reason to settle for LESS—than the Leader . . . 


For complete details, write 


MlRA SPEED QUEEN 
A Division of McGrow-Edison Co. 
i | i i # Speed Queen and Simplex Commercial Dept, J 
Ripon, Wisconsin 
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GREATER ECONOMY _ Tests showed that, driving at 30 mph, Ford 
Pickup Sixes had an average gas-mileage 


AT LOW SPEEDS advantage of 20.2% over all other makes 


‘59 Fords average 


GREATER ECONOMY 
AT SUSTAINED SPEEDS 


Beat average mileage of the other leading pickup makes 
by 25.2% in Economy Showdown U.S.A. All tests made by 


independent research engineers...and certified! 


All tests 
conducted and results 


CERTIFIED 


by America’s foremost 

independent automotive 

research organization* 
*NAME AVAILABLE ON REQUEST, 


Send inquiry to: P.O. Box 2687 
Ford Division, Ford Motor Company 


Detroit 31, Michigan 


@ Here at last is certified proof of the 
differences in gas mileage between 
six-cylinder pickups. ..evidence that 
you can use to save hundreds of gal- 
lons of gas each year! 

It was compiled by America’s fore- 
most independent automotive re- 
search firm after testing 1959 six- 
cylinder \%4-ton pickups of the six 
leading makes. All trucks were bought 
from dealers—just as you would. 

The tests paralleled every kind of 


Now during DIVIDEND DAYS at your 


Ford Dealers- GO FORO WARD 


for Savings 


driving—high speeds and low, open 
highways and city traffic, even door- 
to-door delivery. And in every test, 
’59 Ford Sixes delivered more miles 
per gallon than any other make. Here 


are the actual percentages: 


59 Ford Pickup Sixes gave 
42.6% better mileage than make ““D”’ 
31.1%, better mileage than make “I” 
25.2% better mileage than make ‘‘C”’ 
22.0% better mileage than make “‘S”’ 


“gy 


9.6% better mileage than make “G 


FORD 
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PROOF of fue! economy 























In city driving—which comes closest to 
matching average driving conditions— 


Ford’s edge was a whopping 42% 


Ford held its edge at higher speeds, 
too. At 45 mph, for instance, Ford’s 


average advantage was 20.0% 


25.2% over other makes 


GREATER ECONOMY 
IN CITY TRAFFIC 


Taken together, Ford got 25.2% 
more miles per gallon than the aver- 
age of all other leading pickups! 
The complete results of the entire 
Economy Showdown have been gath- 
ered in a special free booklet, “New 
Facts About Gas Economy.’ In it 
you will see, for example, that all 
trucks gain their best mileage at 30 
mph... get about 40% less mileage 
at 60 mph, and pay a tremendous 
premium in stop-go work. You’) see 
the standing of each make in every 
test. You'll learn the best time to 
trade your old truck for maximum 
fuel saving. And you'll see just how 
much a new Ford saves in gas—an 
average rate of 129 gallons a year 


(10,000 miles) over the other makes! 

What’s the secret of Ford’s econ- 
omy? It’s quite simple, really. First, 
of al) pickup sixes, only the Ford Six 
has a modern Short Stroke engine. 
This more efficient design reduces 
engine friction and thus requires less 
fuel. Second, to this modern engine, 
Ford has added a new economy car- 
buretor . . . by metering fuel more 
precisely in both high and low speed 
ranges, it boosts gas mileage in every 
type of driving! And you get this 
Ford Six standard . . . no extra cost. 

If you'd like to pocket the Certified 
savings of a real worker—a truck 
that will save from the day you drive 
it home—see your Ford Dealer! 


TRUCKS COST LESS 


less to own...less to run...last longer, too! 
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12-PAGE BOOKLET... 

GIVES ALL FIGURES AND 
FACTS FROM ECONOMY 

SHOWDOWN U.S.A 


MAIL COUPON TODAY! ,” — 


Ford Motor Co. 
Box 2687, Dept. C, 


Detroit 31, Mich. 


Please send me 
‘New Facts About Gas Economy.” 


.. without obligation ... 
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COIN LAUNDRY operations took the 
spotlight at the Massachusetts Laun- 
dryowners’ 48th annual convention, 
held at the Statler Hotel, Boston, 
April 3 and 4. 

A part of the program was given 
, ae over to a pane) of five Jaundrymen 
who talked about their own experi- 

ences in this new field. 
Ralph Daniels, Individual Family 
Laundry, Haverhill, told the 150 reg- 
istrants how his company got into the 


HILTON 
\acwwserrs 


tiie” P . 
ett tate coim-op business two months ago, 
after analyzing the competition in the 
Sharing experiences they have had with coin-operated plants are, left to right, Robert 
Samble, Bill Hamilton, Ralph Daniels, Russell Dale and James Kelly 


community. (Of the seven coin-ops, 
two launderettes and two family laun- 
dries there, the coin-ops were produc- 
ing more tonnage than al) the rest.) 
He finds Saturday to be the best day 
with Mondays and Fridays running 
second and third. He posts signs sug- 
gesting customer patronage during 
the slower days of the week to level 


Down Easterners Hear Coin-Op Panel 


peaks and lows. The coin-op is closed 
Sundays. 
James Kelly, Colonial Laundry, 
Portsmouth, New Hampshire, opened 
a coin-op at the plant a vear ago. It 
started off slowly but gradually 
gained momentum until the govern- 
ment stepped in and purchased 1,100 
washers and driers for its personnel 
residing in the area. In the interim, 
four more coin-ops opened up in town 
offering larger washers at less cost; 
i.e., under 25 cents per load. Colonial’s 
philosophy is geared for the long pull 
by offering all types of services to its 
patrons. It will open a second coin- 
Congratulations: Bob Byford, assistant manager, MLA, left, and Past-President Wilbur op shortly in combination with a drop 
Tolman congratulates Russ Goldsmith, right (Whyte’s Laundry, Lynn), newly elected store. 
president of the Young Men’s Club The most unusual report of the 





What To Do About Wash-and-Wear 


. 


Guest speaker Richard D. Wells, Fabric Research @ Soil-preventative finishes or other additives might 


Laboratories, Inc. (an independent textile consulting 
group in Boston), gave the Massachusetts Laundry- 
owners a comprehensive rundown on the develop- 
ment of wash-and-wear. He concluded his presenta- 
tion with these suggestions as to what laundries can 


do about it: 


@ Change their attitude by assuming the responsi- 
bility of reducing costs and work for the consumer. 
The wash-and-wear trend should have been antici- 
pated. Wash-and-wear appeals to the public because 
it minimizes the expense of maintenance and the 
chore of washing and ironing. The laundry industry 
has to come up with a better solution. 


@ “The American Institute of Laundering,” said Mr. 
Wells, “could strengthen its sound but timid policies 
by testing garments rather than fabrics. At the pres- 
ent time, the Certified Washable Seal is sold as an 
advertising gimmick and too little effort is used to 


make sure tags get on the garments.” 


be developed for wash-and-wear which would not 
lead to embrittlement, Starch used to be a good one, 
but it doesn’t take on wash-and-wear. This is impor- 
tant because wash-and-wear garments are worn 
longer between washings and get a lot dirtier. But 
the chemical finishes giving wash-and-wear proper- 


ties do not absorb water necessary for stain removal. 


@ Less harsh washing formulas might be developed. 
Present formulas are created to handle the worst 
conditions anticipated in a load. Do more prespot- 
ting and milder washing. 


@ Check washing procedures. One survey showed 
a 4 to | difference in the service life of garments 
washed at different plants. It may sound unbeliev- 
able, but a second check reaffirmed this hard treat- 


ment. 


@ It might be a good idea for laundries to sell shirts 
which they recommend as serviceable. 
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Great advantages with 


CISSELL 


COIN-METER ORVERS 


that you and your customers want! 


WHAT YOUR CUSTOMERS WANT: 


A Dryer that's a joy to use! Open the door and there's 
no blast of hot air. (While basket stops automatically, 
fan motor continues to operate, keeping dryer area com- 
fortable. This is why Cissell Dryers have separate motors 
for fan and basket.) And your customers get fast drying 
and a natural fluffy-softness and freshness. 

CISSELL 36” x 30” GAS-FIRED DRYER 


Cissell Gas-Fired or Steam-Heated Laun- 
dry Dryers available with or without Coin 
Meters, Cissell Drycleaning Dryers Steam- 
Heated only. 


WHAT YOU WANT: 
Every type of safety feature! NEW AIR SWITCH, 
mounted at rear, cuts off gas when: 1. Door is opened. 


2. Lint Drawer is opened or (3) 
requires cleaning. 4. Fan stops. 





5. Exhaust piping is obstructed or 
(6) installed incorrectly . . . Door 
Switch also cuts off gas and stops 
basket when door is opened .. . 
Motors with built-in Thermal Over- 
load Protection .. . And, for added 
safety, Top Insulating Wall is never 











hotter than 120° F. (Compare with 
other Dryers.) Highly efficient beating unit with two 
gas burners, each with an input of 80,000 B.T.U.’s per 
hour . . . Solid, latched front cover with flanged frame 
facilitates in-wall mounting . . . EXTENDED WALLS 
prevent outside air disturbances . . . ADJUSTABLE 


BURNER ORIFICES enable you, in seconds, to adjust 
pill Wasidae 6 an:-dam wiki ails canted *Large basket shaft in Gear Reducer, sup- 

y gas pressure variation. ported by Timken Bearings—15 year life 
expectancy under continuous 40-hour week 


operation! 


W. M. CISSELL MFG. CO., INC. 
LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.— 
Cable Code ‘‘CISSELL"’ 


Sturdy construction for years of service! Double walls 
provide extra strength, reduce heat losses ... Basket may 
be removed in less than one minute. Extruded perfora- 
tions provide a smooth surface . . . Cissell-built Gear 
Reducer, Gears rotate on Timken tapered roller bearings 
... All-steel, full-width Lint Drawer . . . All wiring is in 
a control box on rear of dryer . . . install side-by-side, 


yet retain complete accessibility. 
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afternoon was made by three Spring- 
field laundrymen who got together 
and formed a cooperative coin-op cor- 
poration, They are Russell P. Dale, Jr., 
Dale Brothers Laundries; Bill Hamil- 
ton, Royce-Superior Laundry, and 
Robert Samble, Belmont Laundry. 


Cooperative coin-ops 


They felt the new trend should be 
explored and not abandoned to out- 
side investors. By financing, installing 
and operating coin-ops jointly they 
also precluded the possibility of com- 
peting against each other for suitable 
locations. 

At the time of this meeting, the cor- 
poration had two coin-ops, each two 
weeks old. “Neither one has come 
near reaching the break-even point,” 
reported the owners, impatiently, 
wondering when their good idea 
would begin to pay off. 

Bill Hamilton, speaking of the coin- 
op his company had opened before 
the corporation came about, told the 
group his plant was found guilty of 
violating the “Lord’s Day Law.” But 
the court had granted permission to 
appeal the case to the Supreme Court. 

{In an earlier business session, the 
MLA moved to accept coin-operated 
laundryowners into the organization 
under a special membership classifica- 
tion. ) 


What consultants look for 


“Chris” Christensen, A. L. Chris- 
tensen and Associates, Joliet, Ilinois, 
gave the plantowners some idea of the 
things he, as a laundry management 
consultant, looks for when called in 
on a job. 

First, he checks the firm’s account- 
ing records. This helps to determine 
which costs are out of line and gives 
him a pretty good picture of the man- 
agement itself. Generally speaking, 
the greatest savings can be made in 
productive labor—anything over 30 
percent indicates that something is 
wrond. 

He then checks pipes, traps and re- 
turn lines since “There’s no point wor- 
rying about production until you are 
sure the plant has sufficient heat. A 
surprising number of plantowners take 
this for granted.” 

In his opinion, sales and distribu- 
tion are the weakest part of our busi- 
ness. We need enthusiastic, aggressive 
merchandising efforts. Without. that. 
nothing else really matters. 

Other guest speakers included John 
Slick, president of the American In- 
stitute of Laundering, and Harold K. 
Howe of the AIL Washington office. 

There were two films on Bermuda 
to promote the fall convention cruise 
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Route salesmen currently attending work-study sessions on selling of Rutgers Exten- 


sion Service at Jersey City 


Unions—Management 


Sponsor Sales Course 


THIRTY-NINE SALESMEN 
senting 13 laundry, drycleaning and 
diaper service firms in North Jersey 
are attending an eight-week course 
on Route Selling Techniques devel- 
oped by the Extension Division of 
Rutgers—The State University. 

Co-sponsoring the course are two 
International Brotherhood of Team- 
sters Local Unions, Local 37 of New- 
ark and Local 560 of Jersey City, and 
a statewide trade association, the New 
Jersey Laundry and Cleaning Institute 
of Newark. 

The course has been divided into 
two eight-week sessions. One is held 
Tuesday evenings from 8:10 to 10:00 
p-m. in Newark, and the other on 
Thursday evenings from 6:15 to 8:00 
p.m. at Jersey City. The route sales- 
man may choose whichever is more 
convenient. (Tuition is $30.) 

George Tapper, director of the Ex- 
tension Center of Rutgers, has indi- 
cated that the registration has been 
limited to provide the greatest degree 
of participation by individual students 
and to take advantage of adult educa- 
tion techniques. 

The course is not a lecture series. 
Its chief purpose is to answer, by dis- 
cussion, such key questions as: What 


repre- 


makes a successful salesman? Am I 
selling? What am I selling? Is route 
selling different? Can I organize sales 
work? How to approach new custom- 
ers? etc. 

The instructors are not route sales- 
men. They are men with years of ex- 
perience in the fields of sales and ad- 
vertising. All are expert in conducting 
conferences and group discussion. 

The course is not a substitute for 
training by sales managers. Its pur- 
pose is to have the student stand off 
and look at himself as a salesman. He 
evaluates the job he is doing, with 
the instructors’ help, through the sales 
experience of the group brought out 
in class discussion. 

It is actually a sales-study program. 
The instructors stimulate discussion 
with written material and other edu- 
cational aids. The group is called upon 
to develop the qualities of good sales- 
manship; to study the factors that 
motivate customers; sales problems in 
the laundry and cleaning field, and 
specific techniques in route selling. 

Because of the interest in the course 
by both labor and management, plans 
are now being made to run additional 
sessions when the current series is 
completed. (JC) 





beginning October 17 which is co- 
sponsored by Massachusetts, New Jer- 
sey and the tristate association of 
Maryland, Virginia and the District 
of Columbia. 

The following MLA officers were 
reelected at the annual business meet- 


ing: president, Harold P. Parker, 
Salem Laundry, Salem; vice-president, 
Russell P. Dale, Jr.; treasurer, Ralph 
E. Daniels; and secretary, T. Herbert 
Evans, Lake Waban Laundry, Welles- 
ley. Gordon Rayner is the association’s 
executive secretary —Henry Mozdzer 
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BAGGED ...for easy handling 


That’s wheat-based Pennstarch. So easy to use... SO 
easy to store. Any way you look at it, Pennstarch* is right for your 
modern laundry —whether large or small. You save time and trouble in the 
washroom because Pennstarch is packaged in easy-to-handle, easy-to-store 
50-lb. bags. And Pennstarch really pays off in top-quality, satin-smooth finishes. 
Get all the benefits of modern Pennstarch. Order Pennstarch from your 
Pennsalt distributor today. 





* Trade-mark of Pennsalt Ckemicals Corp. 


Laundry and Dry Cleaning Dept. 712 p | 
ennsait 


PENNSALT CHEMICALS CORPORATION 


East: Three Penn Center, Philadelphia 2, Pa. Gitte 


West: 2700 S. Eastern Ave., Los Angeles 22, Cal. ESTABLISHED 1850 
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Laundry News Notes 
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SAN MARCOS, TEX. — Sunshine 
Laundry has added new equipment and 
plans to remodel its call office. 


PADUCAH, TEX.—Leslie Sharp has 
announced the purchase of Gentry’s 


Steam Laundry, 


SAN ANTONIO, TEX.—San Antonio 
Laundry & Cleaners has opened a branch 
in the Terrell Plaza Shopping Center. 
The new unit also features coin-operated 


equipment. 


HENNESSEY, OKLA.—Holiday Laun- 
dry has been opened on E, Oklahoma 


Ave. 


GALLUP, N. M—Mr. and = Mrs. 
Claude C. Cox and Ben J. Andre are 
owners of the new Thunderbird Laun- 
dry and Cleaners. Mr. Cox served 20 
years with Wyandotte Chemicals Corp. 
in the laundry field as resident manager 
in Arizona, Nevada and western New 
Mexico, and also managed plants on the 
West Coast. 


VALLEJO, CALIF. — Vallejo Steam 


Laundry and Dry Cleaners was the site 


of the recent meeting of the North Bay 
Laundry Owners Association, with 43 in 


attendance, Lou Kenny of Home Laun- 


dry, president of the association, con- 
ducted the meeting. 


NEWCASTLE, TEX.—Mr. and Mrs. 
Lawson Smith have assumed manage- 


ment of Newcastle Laundry. 


SOCORRO, N. M.—Mr. and Mrs. Ed 
Littlefield have purchased Baker's Laun- 


dry, 118 E. Manzanares, and will oper- 
ate it as Littlefield Laundry. The Little- 
fields formerly owned Snow White 


Laundry. 


WEWOKA, OKLA. — Clarence Clay- 
brook has announced plans for the es- 


tablishment of a laundry. 


HOUSTON, TEX. —Ineeda Laundry 
& Cleaning Co. has announced plans to 
withdraw from the retail laundry serv- 
ice after 50 years, to specialize in linen 
supply, industrial and commercial laun- 
dering, according to Robert CG. Mueller, 


general manager. 
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MARLOW, OKLA. — Coin-operated 


equipment has been added at Marlow 
Laundry, 401 W. Main, owned by W. R. 


Wortham, 


RIALTO, CALIF.—Donald and Mary 
Shore have established North Rialto Cus- 
tom Laundry and Cleaners in the North 


Rialto Shopping Center. 


LOS ANGELES, CALIF.—Louis Zip- 
perman, executive vice-president and 
general manager of Community Linen 


Service and co-owner of Western Laun- 
dry and Linen Rental Service of Las 
Vegas, has been appointed chairman of 
the Linen Supply, Laundry and Clean- 
ers Division of the United Jewish Wel- 
fare Fund’s campaign of the Los Angeles 
Jewish Community Council. 


MARSHALL, OKLA.—Fred and Le- 
ota Windler have announced plans for 
establishment of a laundry. 
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LOUISVILLE, KY. — Llewellyn’s 


Laundry has opened a coin-operated 


laundry at 128 Breckinridge Lane. 


TALLASSEE, ALA.—C. U. Totty, Sr., 
C, U. Totty, Jr., and Billy Godwin are 


the new owners of Tallassee Laundry, 
which has been completely remodeled. 


LEXINGTON, KY.—DeBoor Laundry 
& Dry Cleaning, Inc,, has announced the 
purchase of Blue Grass Cleaners on Ver- 
sailles Rd, and the firm’s office on Win- 
chester Rd. Both locations will operate 
as DeBoor Laundry outlets. The firm 
has also opened a new branch which 


will feature drive-in curb service. 


REIDSVILLE, N. C. — Reidsville 
Coin-O-Matic Laundry has been opened 
by Jim Irvin and D. M. Kepley, owners 


of Reidsville Laundry. 


LA PLATA, MD.—Mercury Laundry 
has taken over Southern Maryland Clean- 


ers, Larry Sullivan has announced. 


CLANTON, ALA.—John Hosey and 
Emmett Chancellor have opened Chilton 


County Laundry and Cleaning Co. 


HUNTSVILLE, ALA, — Construction 


of a coin-operated laundry adjoining Bob 


Ward’s Laundry and Cleaners, 2007 
Whitesburg Dr., S., has been started. 


SPARTANBURG, S, C.—Union Street 
Laundry has been opened at 1015 Union 
St. 


WASHINGTON, D. C.— “Effective 
Employee Communications” was the sub- 
ject discussed at a recent meeting of the 
Laundry-Dry Cleaning Association of the 
District of Columbia. William J. Mala- 
testa, assistant manager, Business Rela- 
tions Department of the U, S$, Chamber 


of Commerce, led the discussion. Leon- 
ard Viner is president of the association. 


BROOKLYN, N. Y.—Dr. A. A. Schaal, 
director of the Good Housekeeping Bu- 
reau, and Miss Ruth Bien, the Bureau’s 
chief chemist, visited Sterilized Diaper 
Service recently, The visit was arranged 
for them by Gray & Rogers, public re- 
lations firm for the national diaper serv- 


ice industry, 


NEW YORK, N, Y.—The board of di- 
rectors of Consolidated Laundries Corp. 
elected two new officers at its organiza- 
tion meeting held April 1. Jacob Landau 
was elected executive vice-president and 
Anthony J, Tartaglia treasurer, Other of- 
ficers are Murray Cohen, chairman and 
president; Joseph Weiss, vice-president 
in charge of finances; W. B. Dean, sec- 
retary; and T. J. Ferraro, assistant secre- 


tary, 


MILLBURN, N, J.—Columbian Laun- 
dry and Dry Cleaners, Newark, has 
opened a drycleaning establishment at 


754 Morris Turnpike. 
PETERBORO, ONT., CAN,—<An open 


house was held recently by Dave Fan- 
ning at Fanning’s Launderers and Dry 
Cleaners Ltd. on King St. 


ITHACA, N. Y.—Palace Laundry, 323 
Eddy St., has been remodeled to include 
a coin-operated laundry, David R, Bar- 
nard, son of the founder, is president 


and treasurer, and another son, Robert, 


is vice-president and secretary. 


OSSINING, N. Y.—Mrs. Ruth P. 
Schaumann, secretary-treasurer of the 
National Institute of Diaper Services, 
with offices in New York City, has been 
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SHIRT RENTAL 
é IS BIG 
PROFIT 


BUSINESS. . 


PIKE CAN PUT YOU IN 


THE PROFIT-MAKING 
SHIRT RENTAL BUSINESS. 


only PIKE offers all these profit-plus features... 
LOW REPLACEMENT COSTS... super strong 2 x 2 Pima, used in all PIKE COLLARS, lasts 


longer... keeps replacement costs low. Finest quality lustrous broadcloth is expertly 
tailored to make all PIKE Shirts an OUTSTANDING VALUE dollar for dollar. Prompt 
delivery is assured from PIKE’S STOCK of the most wanted collar styles. 


Don't miss out on new business. 


For further information, write to 
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ZEIDLER 


for modern 
laundry profits 


*Stripping and Guide Device 


eliminates tapes and strings. 


*Steel Spring Cushions for 
Chest-type lroner Rolls. 


*Feed Ribbon ‘‘Sur-Drive™ Kit. 
*Doffer Rolls. 


*Spring ‘‘Perma-Pad"* for 
Drycleaning Presses and 
“Enduro” Pads for Laundry 


Presses. 








ZEISLER 
MANUFACTURING COMPANY, INC. 
633 Concord Ave. 


MAMARONECK, N. Y. 





appointed to the executive operating 
council at the Institute for Organization 
, . 
Management, to be held at Yale Univer- 
sity next July. Mrs. Schaumann will have 
charge of attendance promotion and cur- 
riculum evaluation of the school for as- 
sociation executives. 


BRADFORD, PA.—Paul E. Madison 


has purchased Bradford Laundry Co., 
27 Bishop St., from George V. Potts. The 
firm will be operated as Bradford Laun- 


dry and Dry Cleaning Co. 


HARTFORD, CONN.—A_ new Jaun- 


dry has been imstalled at Mt. Sinai Hos- 
pital as part of the $1,850,000 expansion 


program now nearing completion. Arthur 
C. Rood, former laundry manager at 


New Britain Genera) Hospital, has been 


named \aundry manager. 


NEW YORK, N. Y.—For the fifteenth 
consecutive year Consolidated Laundries 
Corp.’s sales attained a new high, an- 
nounced Murray Cohen, president. Ac- 


cording to the annual report released to 
stockholders, net sales in 1958 amounted 


to $23,648,100 as compared with $22,- 
666,707 in the previous year. 


ROME, N. Y.—Gaylord Hughes, pres- 


ident of White Laundry and Dry Clean- 
ing Co,, retired February 13, after 32 
years with the firm. He is a past presi- 
dent of the Mohawk Valley Laundry 


Owners Association. 
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PHILADELPHIA, PA.— Thomas J. 
Skillman, Jr., president of Philadelphia 
Dy-Dee Service, Inc., has been appoint- 
ed to the Suburban-Northwest Region 
Board of the First Pennsylvania Banking 
and Trust Co, Mr, Skillman is also a di- 
rector of the Diaper Service Institute of 
America. 


LAMAR, MO.—M, L, Durham has 
leased property for establishment of a 
laundry. 


INDIANAPOLIS, IND. — A. three- 
alarm fire recently destroyed Pilgrim 
Laundry, 2179 N. YMlinois. 


BLOOMINGTON, [L0L.—Model-Paris 


Launderers and C)eaners has opened a 


drive-in branch at 1204 E, Oakland Ave. 
WISCONSIN RAPIDS, WIS, — Nor- 


mington’s Laundry & Dry Cleaning has 
opened East Side Laundromatic at 521 


Chestnut St. 


RACINE, WIS, — Uptown, Jaundry, 
drycleaning and shoe repair organization 
of Milwaukee, has [aunched construction 
of a new drive-in at 623 Sixth St. The 
Uptown firm was organized in Mi)lwau- 
kee in 1936 and joined Adelman Asso- 
ciates in 1949. 


CARO, MICH —Thumb Laundry, 141 
§, Almer, has installed a new dryclean- 


ing unit, according to Carl Mantey, 


owner. 


WEST BRANCH, MICH.—Mr. and 
Mrs, Forrest Smith have purchased West 


Branch Laundry, State and Thomas Sts., 
from Mr, and Mrs, George Ringle. 


FORT WAYNE, IND.—ABC Laun- 
dry, Inc., 1108 Meyer Rd., has filed ar- 
ticles of incorporation. Incorporators are 
Dan I, Weikel, Phyllis Cocherille and 
Byron F. Novitsky. 


NORTHVILLE, MICH. — A new 


building is to be constructed on Center 
St. to house Perfection Laundry and Dry 
Cleaning, 202 W. Main St., according 
to John McAllister, owner. 


VANDALIA, 
was held recently at South Side Laun- 


ILL.—An open house 


dry, located on S, Eighth St., by Dean 
Roberts and Cecil Brazle, 


MOORHEAD, MINN.—Service Laun- 
dry, 114 Fifth St., S., has celebrated its 
twenty-fifth anniversary, The firm, 
owned by Robert Coste, recently com- 
pleted remodeling, including installation 


of a new front, 


CHICAGO, ILL, — Harry Rattner, 
owner of Housewife Approved Laundry, 
was named Laundry and Linen Supply 


Division co-chairman for Chicago's 1959 
Combined Jewish Appeal’s campaign. 


LIMA, OHIO—A remodeling program 
has been completed at Jack’s Laundry, 
315 W. High St., owned by Jack Dreffer. 
Coin-operated equipment is featured. 


HARRISBURG, ILL.—Plans for the 
establishment of a laundry in a newly 


remodeled building have been = an- 
nounced by John Kirby and Homer Lut- 


trell. 


WATERLOO, IOWA—A Jaundry has 
been opened in the Sun Mart Shopping 


Center, W, Ninth St. and Mitchell Ave. 





CAVE JUNCTION, ORE, — George 
and Vera (sam have taken aver the man- 
agement of Bob and Ruth's Laundry, \o- 


cated in the Hogan Bhdg. 
DALLAS, ORE.—-Mrs, Sam Mehl has 


purchased Mac’s Laundry from William 


McGill, 


BEND, ORE.—Remodeling of Bow- 
den’s Laundry, 253 E. Kearney Ave., has 
been completed. A grand opening was 
held by the owners, Stanley and Hazel 


Bowden. 


SHERIDAN, WYO. — Completion of 


a coin-operated unit, office facilities and 
drive-in window at Superior Laundry 
has been announced by Frank Paulsen, 
manager, 


PORTLAND, ORE.—A_ business i- 
cense has been issued Leo Jalbert and 
Wilma Sarchet for establishment of a 
laundry at 5700 E, Burnside St. 


DALLES, ORE.—New equipment has 
been installed at Model Laundry, 508 
Ninth St. Partners De) Martin and his 
son, Don, are graduates of the American 
Institute — of Laundering. During the 
Korean war Don was graduated from 
the Navy Laundry School, and was in 
charge of a ship’s laundry serving 700 


men for 19 months, 
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In Successful Laundry Plants . . . 


Progress depends on Progress Know-How 


In plant after plant, leading laundryowners and their key employees use the know-how 


in our modern, authoritative, complete manuals to 


e build business 


e increase efficiency 


e raise profits 


Seventeen of the manuals are listed here. They can aid you in a number of ways... 
a major one is in the training of new inexperienced help—fast! 





We invite you, as a Starchroom subscriber, to take full advantage of any or all of them. 





}. How To Clean Cotton Rugs 

Step-by-step description of methods used to produce a 
really fine job in the plant or on location. Covers neces- 
sory equipment, recommended formulas, operating pro- 
cedures. 

2. Manval for Training Silk Finishers 

40 pages of down-to-earth help in the training of silk 
finishers to do a complete job, using all types of equip- 
ment. 

3. The laundry Primer 

A complete guide to basic washroom practice—methods, 


procedures, economies, efficiencies. 


4. Storage for the Orycleaner 

Everything the drycleaner has to know for successtu) 

operation of a storage vault. 

5. Guide to Plant Layout 

From a layout standpoint, how to make the plant more 

efficient. Complete with ‘“‘cutouts’’ for designing your 

layout on paper. 

6. How To Train Finishing and Folding Operators 
In the Laundry 

\4 chapters covering every step in the finishing and 

folding operation, 

7. M i for Training Wool Finishers 

Step-by-step textbook on finishing all kinds of wool 

garments and using all kinds of equipment. 

8. Guide to Construction and Remodeling of 


Drycleaning Plants 
Complete package including costs, planning, construc- 





tion, heating, lighting, ete. Even includes hela on 
landscaping. 





9. How to Build a Greater Demand for Your 
Professional Laundry Services 
How to stimulate route and over-the-counter sales, im- 


prove services ond relations with the public and staff. 


\9. Advertising That Builds and Holds 
Laundry Business 


All about advertising, direct mail, pr 


dising programs, the art of selling, efc. 





V1. Fur Book 
Complete 271-page textbook on the cleaning, repair- 
ing and remodeling of furs. 


12, Lega) Decisions for the Drycieaner 


Written by an attomey at law, this booklet covers 
court decisions on damage suits, employee problems, 


taxation, fire, theft, etc. 

13. The Charged-System Roundup 

What 15 detergent manufacturers say about cleaning 
room procedures, 
14. Fabric Facts 

How to identify, clean, spot and finish all kinds of 
textiles. 

15, Coin-Operated Loundries 


The coin-op from the professional operators point of 
view, For keeping you posted on this new way to 


market laundry services. 


16. Guide to Motivation 


Acclaimed by the industry as a history-maker. Tells how 
to make more people want the services you sell, 


17. The Complete Management Guide for Drycleaners 








} \ 
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SSMS ESe 
To order, check number and mai) coupon. 


Special rates on quantities quoted on request. 
My check for ________ is enclosed. 


REMITTANCE MUST ACCOMPANY ALL ORDERS 
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HIRING AND TRAINING EMPLOYEES e PART | 


Simple Tests Cut Risk in 





TEST No. 1 


Address Children Ages 
Where did you go to school? 


What jobs have you had in a laundry? 


Please add the follou ing: 


° 16 a9 
6 38 96 


Study the following laundry marks for a few minutes. 
16-A-10 12-B-12 

4-C-14 4-D-5 

39-A-10 10-A-8 

56-E-12 28-F -7 


Place a circle around all the marks that were on the preceding list 


16-A-10 33-B-7 
17-B-1 2-E-7 


39-A-10 4-D-5 


12-B-12 28-F-7 


Please count the dots: 


60 laundry bundles are to be divided up into 4 equal lots. 
How many bundles in each lot? 


we should do? 


bundle for laundering. What do you think we should do? 





Your Name Birthday Married? 


A customer sends a list with her bundle which states that she has three 
shirts. In checking the bundle you find only two shirts. What do you think 


An article of clothing has a label on it which says “Dry Clean Only.” We 


have a dry cleaning department but the article has come in a laundry 








Intelligence test most often given to prospective production employees. Separate tests 


are given routemen and counter girls 


60 


Preliminary screening 


of prospective 


employees helps our 
plant to reduce 


labor turnover 


ALL IMPROVEMENTS in laundry 
production can be classified into three 
broad categories; first, the use and de- 
velopment of new productive equip- 
ment; second, the use of new systems 
of production; third, the hiring and 
training of top personne). We fee) that 
the steps we have taken in the last 
year in the field of hiring and training 
better personne) have increased our 
production more than anything else. 

After taking a close look at our em- 
ployment records we found the fol- 
lowing to be true: We had a very big 
turnover of personnel on certain jobs. 
As many as five people would have 
worked on one job during the year. 
Our claims were high because of mis- 
takes of inexperienced employees. 
Time and money were being wasted 
on workers who stayed only a short 
time. Our average rate of production 
as measured by the standard hour was 
not good. 

After analyzing our weaknesses we 
devised a plan to correct them. Our 
first objective was to cut down on our 
extremely high labor turnover. Our 
second objective was to increase our 
average production per operator hour. 

We could see that a higher type of 
employee, satisfied in her job, would 
solve most of our problems. To obtain 
this type of employee and to train her 
in her job we made the following 
plans: 

First, we planned to improve our 
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PARADE OF PROGRESS 





Kyer Model Laundry and Cleaners, Ann Arbor, Michigan 


screening of personnel. We had _ to 
eliminate the workers who shifted 
from job to job by finding out what 
they could do before we hired them. 
Many applicants claimed experience 
but did not have the actual physical 
capabilities to do the job. 

After careful selection through a 
screening process the employee was 
welcomed to the plant and made to 
fee] at ease. Training then began with 
the employee ultimately being set up 
in business for herself under the wage 
incentive system so that she might 
make a good wage. Finally, the em- 
ployee was recognized as part of the 
organization, which was necessary to 
provide loyalty to the company and 


security to the emplovee. 


Job specifications 

To aid the interviewer to ask the 
proper questions and give the right 
tests we spent some time making a 
card on each job describing the type 
of worker needed. Each specification 
card describes the job to be per- 
formed. The qualifications for the job 
include physical requirements such as 
size and strength, dexterity required 
and mental abilities needed. A list of 
the tests to be given is included as 
well as a code letter to indicate the 


pay scale for that job. 


Testing 

Applicants who pass the initial part 
of our screening process are then 
given two types of tests. One is a dex- 
terity test and the second an intelli- 
gence test. We devised three intelli- 
gence tests, and the prospective 
employee is given the one called for 
on the job specification card. 

In working out a dexterity test we 
decided to keep it simple. The test we 
use is a board with 200 holes drilled 
in rows. In front of the board we 
place a box of marbles. Using one 


hand, the applicant places in order as 
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many marbles as he can in the holes 
in a one-minute time interval. 

We validated this test by giving it 
to our present employees. We found 
those with proven dexterity scored the 
highest and those w ith little dexterity 
scored the lowest. Our bookkeeping 
machine operator scored the highest. 
If an applicant does not score wel) on 
this test, she is not considered for a 
job calling for high dexterity. 

Our intelligence tests vary from a 
very simple one which measures 
ability to read and clarity of writing 
to a more complicated test which is 
given to office and check-out girls. 

Since putting these tests into opera- 
tion we feel we know that the appli- 
cant has the potential to make a good 
laundry worker. The next step is to 
have the employee reach that poten- 


tial through a training process. 


Employee's first week 


The employee’s first week on the 
job is an important one. We started 
the program by assigning a “buddy’ 
to the new employee to acclimate her 
to our method of operation. This sys- 
tem was not too successful because 
not all people are good at making 
others feel at home. 

We found that we had one em- 
ployee who was exceptionally good 
at this and enjoyed doing it. Now 
Ruth is our official greeter. She intro- 
duces the new gir) around, shows her 
the plant, tells her all about our fringe 
benefits and creates a friendly atmos- 


phere for the new girl. 


Employee's first month 


Any plan to increase production by 


obtaining better personnel should 
have a merit system of some sort. A 
higher efficiency of work should be 
compensated by higher wages. The 
system we use is the standard hour 
wage incentive. Our new employee is 


given about one week to reach 100 


percent of the standard. If she hasnt 
reached it but is improving each day 
she may be given additiona) time. 

The training is done by the super- 
visor of her particular department. If 
the new employee survives the first 
week, the supervisor continues to work 
with the employee for the next 30 
days. 

After the first 30 days are over, the 
employee is called into the front office 
and her productive record is reviewed 
to date. The operation of the wage 
incentive system is explained as set- 
ting her up into business for herself. 
The more she produces the more 
money she makes. The limiting factor 
is pointed out that she must maintain 
high quality in her work. She is told 
that the job is hers for as long as she 
maintains a good standard of work. 

A name plate is given the employee 
with her name printed on it to place 
at her work position. We found out 
that this name plate gives the worker 


al real sense of security. 


Specific results 


The results we have obtained from 
this program of testing applicants and 
subsequent training have continued to 
amaze us. In 1957 our labor turnover 
was cut over 60 percent. In 1956 we 
made out 153 withholding forms at 
the end of the year for our 60 jobs. 
In 1957 we made out 94 withholding 
forms. During the first four months of 
1958 we have not hired a single new 
girl. 

Part of this is probably due to the 
current economic conditions in this 
area, but we feel our program has had 
quite a lot to do with this minimum 
labor turnover. Another indication of 
our success is that 90 percent of our 
personnel have qualified for one-week 
paid vacations this year, having been 
on the payroll at least one year. 

The reduction in labor turnover has 
resulted in a payroll percentage cut 
of 1.5 percent of total] sales. Our yard- 
stick of production, the standard hour 
wage incentive, showed an over-all 
increase trom 124 percent of standard 
to 135 percent of standard. What has 
brought the average up is the elim- 
inating of the worker averaging 100 
percent or below and hiring of work- 
ers with a much higher potential. Cus- 
tomer claims have reached a new low 
point. This again can be traced di- 
rectly to the labor turnover reduction. 

This stability in personne) has 
given the management of this plant 
greater pride in our operation and the 
employees greater security in theiv 
jobs. . Ci Part Ul on page 62 
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It's simple 


Monthly flatwork production averages 88,000 pounds 


HIRING 


There it is 


THE NATIONAL TREND of in- 
creasing workload among hospital and 
institutional laundries causes a Jaun- 
dry manager to become a little ner- 
vous. And he immediately requests 
additional employees and new equip- 
ment without first giving thought to 
the direct problem of workflow, time 
studies, incentive plans, personnel 
problems. A careful study of these 
problems gave us a much more exact 
and economical approach to the 
equipment better 
plant layout and more intelligent 
functions of various departments. 


Our first step was to set up a train- 


necessary for a 


ing program teaching operators how 
to properly feed flatwork into ironers. 
That is, guiding hems of sheets while 
reaching for another sheet at the same 
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LM Donald Fulwiler, left, points with 
pride to Starchroom Certificate when Hospital Admin- 
istrator Frank J. Walter offers congratulations 


AND TRAINING EMPLOYEES e PART II 


A Teacher MUST Know 


a 


when you know how, Mr, Fulwiler trains girls to feed work guiding the hems of one sheet while reaching for another. 


Better relations created 


by detailed training 


led to increased production 


By DONALD FULWILER 


time. (Efficiency can only be gained 
by constant repetition and follow-up. ) 

In addition, “alternate feeding” was 
explained to operators. We change 
feeding each hour from one side of 
the roll to the other to prevent edges 
of rolls from becoming high and wear- 
ing sooner than the rest of the cov- 
ered roll. We also explained the prop- 
er application of roll pressure and the 
purpose of aprons and feed ribbons 
on the ironer. 

To motivate operators on the iron- 
ers and to force a fast change of posi- 
tions, we formed three teams: two 
women feeding, two folding, and two 
on shakeout. These teams alternate 
each hour for a complete change on 
all three positions. This may seem 
time-consuming, but an accurate time 


Laundry Manager, Good Samaritan Hospital 
Portland, Oregon 


study will prove a definite increase of 
production at the end of an eight-hour 
work day. 

In addition to concentrating on pro- 
duction standards, we also stressed 
the importance of courtesy, good 
manners, and cleanliness in our oper- 
ation, 

If healthy personnel relations exist, 
higher production will follow. I wel- 
come all grievances which help detect 
trouble before it becomes serious. Per- 
sonal recognition and evaluation of 
each individual employee are also in- 
dispensable. 

In the washroom, a program was 
installed in which the employees ac- 
tually take pH tests themselves. Ex- 
planation of titrating, identifying 
stains, causes of falling suds are part 
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SEX FEMALE AGE 25 To 45 


commercial or institutional laundry. 


production schedules. 


complete. 





Job Description Garment Press 
(QUALIFICATIONS 
Heicut 5'5” 
Dexterity necessary for fast uniform lays on press, good coordination 
necessary for proper sequence of operating three-press units. 


Prerequisites: Six months previous experience operating press units for a 
Supervision: Receives assignments from laundry manager or floorlady, also 


Duties: To press all wearing apparel assigned to her department by the 
supervisor, check in soiled apparel and list in book. Classify woolens, cotton 
and all items necessary. Fold completed apparel and stack on delivery 
truck. Record number of pieces processed, and number of hours to 


Comments: Employee must recognize if garments are properly washed 
and starched, to follow schedule that all garments are completed at as- 
signed time. Report immediately any mechanical difficulties with equip- 
ment. (Standard production 12 uniforms per hour.) 


WEIGHT 125 








of the course on washroom procedure. 
Most people want a greater knowl- 
edge of their jobs. They are more in- 
terested in their work, production in- 
creases automatically, and grievances 
and absenteeism tend to disappear. 
I enrolled in an evening class in 
Portland State College and took a 
course on personnel management 
which I highly recommend to every 
laundry manager. It gave me a very 
valuable understanding of employee 


relations and the necessity for cooper- 
ating with other department heads. 
Friendly relations with other depart- 
ments help speed service, lead to bet- 
ter care and more conservative use of 
linen in the housekeeping department, 
and many other benefits too numerous 
to mention. You cannot receive help 
without giving help or recognition to 
others. 

Job specifications were drawn up 


for our personnel recruiter on each 


oD * 


J Toner 


PARADE OF PROGRESS 











laundry position in the plant. These 
specifications made it possible for the 
interviewer to screen applicants and 
keep on file names of qualified laun- 
dry workers who would be available 
when needed. 

An important step to keeping an 
even workflow is to have a good floor- 
lady. This key employee is sometimes 
difficult to choose. In order to select 
a qualified floorlady without showing 
favoritism or causing resentment, we 
developed a simple question and an- 
swer test on laundry procedures, re- 
produced here. 

It is my opinion that 20 out of 23 
questions should be answered cor- 
rectly for the employee to qualify for 
a supervisory position. The results of 
the test narrowed down the applicants 
to a field of three. Careful evaluation 
of their work was then necessary. 
Other aspects entered into the selec- 
tion, such as personality, ability to 
learn, oral expression, manners, dis- 
position, as well as influence on 
others. 

The benefits gained from this test 





cated? 


1. How many sheets per minute can be produced on an 
eight-roll flatwork ironer at 90 feet per minute? 


2. How often should flatwork ironer chests be lubri- 


Test for Floor Supervisors 


14. What is the danger of smoking in the laundry? 


12. What would you do if an employee's hand was 
caught under the ironer roller? 


13. What would you do if the ironer caught fire? 





3. How should flatwork ironer chests be lubricated? 
Cleaned? 
4, What causes sheets to roll up while passing through 


ironer? 


5. How much pressure should show on your ironer 


indicator after new pads and covers are installed? 


6. Why is it necessary to keep your working area clean 
from lint and rags? 


7. How many drying tumblers are there in our plant? 
Washers? Presses? Flatwork ironers? 

8. How long does it take to dry a 100-pound load of 
diapers? Bath towels? Blankets? 

9. How many of the following pieces can be finished 
by one operator per hour: Uniforms? Men’s shirts? 
Jackets? 

10. How many types of starch are there? Name the 


most common, 


11, What is an ironer apron? Ribbons? 


15. Where is the safety switch located on your ironer? 
16. Why is it dangerous to wear a loose-sleeve sweater 
or jacket while working on the feed end of an ironer? 

17. How long should an ironer warm up before putting 


on pressure? 


18. Do you release pressure on the ironer during noon 


hour or break periods? 


19. Why should you feed in the ironer on one side for 
60 minutes and on the other side 60 minutes and con- 
tinue to alternate feeding every 60 minutes? 

20, Do you like working conditions in your laundry? If 


not, explain. 


91. Why is it necessary not to have wrinkles in hospital 
sheets? 


22. Do you report to your employer in case of illness or 


for any other reason for absence? 


23. What time of day are your coffee breaks? How long? 











Linen Suppliers are 


RISING T0 NEW WEIGHTS 


aboard 


- 


MAGIC CARPET! 


Why? Because Angelica, a member of the Linen Supply Association since 
its founding in 1917, has bent over backward to give suppliers top quality 


products, fast, efficient service, all-out co-operation to help keep this 
rapidly growing industry “flying high.” 
Angelica warehouse stocks include a complete line . . . herring- 


bone and twist twill industrial uniforms, professional uniforms, 
utility garments, high style dresses, coats, and pants... all 


available for immediate delivery. 


Angelica’s Linen Supply Line offers top quality materials and 
workmanship in economy-priced garments that can be serviced 
profitably. 


Angelica-sponsored ads of linen service appear in leading trade 
journals. 


Angelica sales aids are furnished to suppliers for their routemen. 


Angelica’s national sales force, with representatives in fifty 


major cities, is trained to work with suppliers... to keep an 
ear to the ground for new linen supply prospects, and to refer 


these leads to their linen supply customers. 
Consult your local Angelica sales representative, or write the nearest 


Regional Sales Office. 


Huzeleen UNIFORM CO. 


1427 Olive St., St. Louis 3, Mo. 

107 W. 48th St., New York 36, N. Y. 
177 N. Michigan Ave., Chicago 1, Ill. 
1900 W. Pico Bivd., Los Angeles 6, Calif. 


were amazing. Apparently, it stimu- 
lated interest for the entire organiza- 
tion. Our production increased from 
47 pounds per operator hour to 50 
pounds per operator hour, Overtime 
on Saturdays is a thing of the past. 
From January 1957 to date our pro- 
duction has increased 4,000 pounds 
per week. This linen volume increase 
is processed in a 40-hour week (a 
total of 34,000 to 35,000 pounds). 
No additional labor has been hired. 
We have a total of 17 productive em- 
ployees, and two nonproductive in 
linen room order assembly and linen 
delivery. This gives us an average of 
50 pounds per operator hour. 

Our washroom production was in- 
creased by the instaliation of a new 
semi-automatic 40-by-84 washer. Two 
men operate our washroom and ex- 
tracting department, at 425 pounds 
per operator hour washed, extracted, 
and dumped for shakeout. Our wash- 
room consists of three 42-by-84 wash- 
ers, one 42-by-72 and one pony wash- 
er, one 54-inch extractor and one 
50-inch. We keep our old 48-inch 
hand-loaded extractor for emergen- 
cies. Our 30-inch extractor is used for 
fugitives. 

Fabric softener is used and we find 
it beneficial in quicker extraction and 
unloading of extractors. In addition, 
it has stepped up our production in 
the shakeout department, which has 
but one 48-inch conditioner. 

We shortened our wash formula to 
37 minutes. One suds formula using 
a regenerator for the bleach bath on 
the second operation. Four rinses and 
on the seventh operation we add fab- 
ric softener, followed by the sour. 
Our last test piece analysis of April 
11, 1958, gave us a report of no ten- 
sile strength loss and 98 percent 
whiteness retention. 


Incentives aid production 
Unnecessary tables were removed, 
clearing space for faster workflow and 
eliminating dead storage. We _ post 
flatwork production records daily and 
give all employees an incentive bonus 
of 5 minutes additional lunch period, 
provided flatwork production had ex- 
ceeded 4,500 pounds the day before. 
In the press department, AIL-sug- 
gested standard production records 
are being recorded on the point sys- 
tem. Periodically, we review the rec- 
ords with each press operator to in- 
form her on her progress. After 90 
days using this system we gained be- 
tween 10 and 15 points p.o.h. 
Occasionally, when our press de- 
partment workload is heavy, we iron 
uniform belts, board-room tablecloths 
and items usually pressed, on our old 
flatwork ironer which is used primar- 
ily for fugitives, small irregular pieces. 
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This old ironer is operated part time 
to ease the load when necessary (ap- 
proximately 15 hours a week). 

Production is always at peak dur- 
ing morning periods, therefore we 
schedule all maternity and surgery 
linen containing the most time-con- 
suming items to be processed then. 

Steam is turned on in our plant at 
5:00 a.m. to have our ironers com- 
pletely heated and ready to go at 
7:00 a.m. Bypass valves on ironers 
are left open in the evening, gradu- 
ally heating in the morning when the 
power plant turns on steam. This is 
important to prevent cracking from 
full pressure of steam flowing into 
cold chests. 

Roll-cover aprons are checked each 
evening at completion of the work 
day and repaired if necessary. Wash 
machines are never left empty. They 
are loaded each afternoon ready to 
wash at the start of the following work 
day. Also, flatwork is prepared on the 
shakeout table ready for immediate 
ironing in the morning. 

Our future plans to increase pro- 
duction and cut labor costs call for 
a new 72-inch preconditioner 
equipped with a conveyor-type load- 
er. And an automatic folder for the 
flatwork ironer. 

With these two pieces of new equip- 
ment and our continuous training pro- 
gram we should be able to reach peak 
production and possibly a 35-hour 
fe 


work week. 


For Your Information 
of the 


industrial 
plants run their own laundries and 


Employee Uniforms: Because 


expense involved, few 
have laundries are 
studying a changeover. A large res- 
taurant chain, however, which had 
been using a linen supply service, is 
said to be distributing synthetic fab- 
ric uniforms to its waitresses who 
launder the garments themselves. 
Nevertheless, where there is an unus- 
ually heavy employee turnover, man- 
agers prefer commercial laundering. 


many that now 


Skin Problems: In cases where there 
is skin irritation or dermatitis one 
should avoid using a steam iron. This 
is the advice of a Boston doctor who 
found some patients’ skin problems 
exposure to 


worsened by constant 


steam. 


Linen Data Kit: A second edition of the 
Linen Supply Association of America’s 
“Planning-for-Cloth” kit has been dis- 
tributed to architects in the United 
States and Canada. It contains data 
on recessed and continuous towel in- 
stallations. 
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TIE IT 


better, faster by machine 


At leading Midwestern laundry:* Bunn automatic tying 
beats hand-tying 5 to 1...cuts direct labor costs 80% 


Using tedious hand methods, the ty- 
ing of some 300 linen service bundles 
used to be an all-day job for the 
worker you see above. Today, she does 
her tying on a Bunn Laundry Tying 
Machine. Result? Instead of 360 bun- 
dles a day, she now turns out 400 

. in a little less than 2 hours! 

Fully documented, this 80% reduc- 
tion in labor typifies the savings you 
may well realize with Bunn auto- 
matic tying. For a low cost Bunn Ty- 
ing Machine is the modern way to 
streamline your tying methods. 

Ties anything. Not just in packaging, 
but in production and storage as well 


does Bunn tying pay off. Toweling, 


shirt or blanket boxes, flatwork, bun- 
dles: yes, literally anything you now 
tie by hand can be tied neater, tighter 
—and up to 10 times faster—on a ver- 
satile Bunn Machine. 

Operation issimple, positive...and 
completely safe. All you do is position 
the object to be tied, then step on a 
trip. In 2 seconds or less, your parcel 
is fully tied. And remember: the ex- 
clusive Bunn knot is slip-proof . . . 
can’t come undone even with rough- 
est handling. 

Send today for full data on how 
Bunn automatic twine-tying can 
speed production and cut costs for 
you. Return the coupon below. 


*Maiben’s Laundry & Cleaning plant, Logansport, Indiana 


H. BUNN CO., 7605 Vincennes Ave., 


PACKAGE 
TYING 
MACHINES 


Since 1907 


oe Department: 10406 South Western Ave., Chicago 43, ill. 


MAIL COUPON NOW FOR MORE FACTS 


GET THE 
WHOLE STORY 
Send today for 
this fact-packed 
bookiet, which 
illustrates the 


many advantages Name 


B. H. BUNN CO., 
7605 Vincennes Ave., Chicago 20, Ill. 


Dept. SL-59 


[) Please send me a copy of your free booklet. 


CD Please have a Bunn Tying Engineer contact me. 





of Bunn Tying 


Machines. Company 





Or let a Bunn 


Tying Engineer Address 





show you. 
No obligation. 


City 


Zone State 








Dept. SL-59 Chicago 20, III 
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By JOSEPH C. McCABE 


THE PLANT ENGINEER for the 
average laundry has to be quite a man. 
He is expected to know upon very 
short acquaintance the workings and 
the maintenance of a range of equip- 
ment—everything from a 100 p.s.i., 50 
hp. boiler or larger to a 15 amp. fuse. 
Moreover, he is frequently called upon 
to set up the chemical treatment for 
washwheels and _ other production 
equipment. 

What manner of man, then, do you 
seek if you are faced with the need 
for a new plant engineer? 

The first and perhaps the most over- 
riding requirement is the one imposed 
by City Hall. To be sure, we are being 
a little flippant in using that expression 
but City Hall (or its counterpart) 
makes its presence felt more in this 
job category than anywhere else. We 
reproduce on page 68 the licensing re- 
quirements several municipalities of 
the State of New York place upon sta- 
tionary or plant engineers. Their re- 
quirements are matched or exceeded 
by other states or other cities across 
the country. 
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Eugineeniug Section 


HIRING AND TRAINING EMPLOYEES * PART Il 


hat To Look For 
In Hiring a 
Plant Engineer 


A license. yes. But there are other things 


to WEL h in udein 2" his ada stabilit y 
& judging T i 


One passing word on _ operating 
licenses seems in order. Over the years 
there have been attempts to establish 
uniform licensing requirements, The 
insurance companies and certain Op- 
erating engineer organizations have 
pushed for this uniformity but they 
have had but little success. The last 
and to our mind the only attempt to 
compare license requirements in all 
the cities and states that imposed them 
was made by Operating Engineer*. 

At that time only seven states had 
statewide regulations. Twenty-six had 
no state licenses but did have one or 
more cities imposing their own $re- 
quirements. Fifteen states had no re- 
strictions whatever in any city within 
their boundaries! This last is most 
surprising. 

If you'll look at the New York list- 
ings you'll note some differences. For 
example, the City of New York will 
not allow a man to try for his license 
unless he has been a resident of the 
city for three years preceding his date 
of application. Once a man gets a cits 
license, however, he can renew it and 
keep it in force no matter where he 
lives. Yonkers or Buffalo, on the other 
hand, makes no such request. In this 
respect New York City’s requirement 
is the toughest of any in the whole 
country. 

Along this same line of thought, if 
the examining boards of the various 
cities or states were to hold to the edu- 
cation and experience requirements 

* License Requirements for Stationary and 


Marine Engineers, Operating E ebruary 


1950, 


some of them have established we 
would have very few men gaining 
their licenses. For instance, Chicago 
asks its “Boiler Tender” applicants 
(thei: lowest license) for 10 p.s.i boiler 
pressure or more to be at least 21 years 
of age and they “must have thorough 
knowledge of boiler and steam engine 
construction, management and opera- 
tion.” That is a large bill for anyone 
to fill. In the actual case the examiners 
apply a_ very practical outlook in 
checking on applicants and “thorough” 
is accepted to mean “working.” 

We certainly do not mean by the 
above that license requirements are to 
be flaunted or to be classed as wholly 
impractical. No operating engineer we 
have ever met feels anything but pride 
in the fact that he is licensed. Licenses 
serve their function of insuring safety 
in an admirable fashion. 

The man you usually find acting as 
a laundry engineer has had a good 
practical background. As a boy and a 
young man he was a tinkerer. He 
worked on his bicycle and later on 
cars. He might have been a gas station 
attendant. During the depression years 
it seemed as if every present-day laun- 
dry engineer had served a stint in the 
Navy or the merchant marine. 

In those days the engineer’s biggest 
boast was being able to dismantle and 
put back into operation a reciprocating 
steam engine. Today the demands are 
different but the same kind of a man 
seems to work out best. 

To be sure, when you are about to 
hire a plant engineer you take him on 
a quick tour of your plant and rely 


STARCHROOM LAUNDRY JOURNAL 





NOW A BRAND NEW SPIROLL 


DAN D. MAZZOLLA, 


INVENTOR OF D.F.S. SPIROLL 
SPREADER, BRINGS THE 


RESULTS OF 30 YEARS 


OF LAUNDRY EXPERIENCE 
AND ENGINEERING TO 


THE TRADE 


A NEW 

HIGH- 
EFFICIENCY 
SPREADER .. . 


AT A DOWN-TO-EARTH PRICE! 


You will cut your laundry costs and improve your 


profit picture when you install a SPIROLL 


Direct-Feed Spreader.* This new flatwork ironer 


accessory will amaze you with its compactness, 
its efficiency . . . and its reasonable cost! It will 
also give you increased ironer production with 


less labor. 


The SPIROLL Spreader consists of four spiral 
rolls and three permanent finger rolls with spe- 


cial coating. One vacuum roll holds the work so 
the finished product comes out dry and wrinkle 


free, thus gaining production of an extra roll on 


an eight roll ironer, Result: you eliminate the 


time-taking “shake-out” process, saving labor, 
steam and speeding production of your ironer 


as much as 30%. 


In addition, you save floor space and consume 
practically no extra power, This is because the 
SPIROLL Spreader fits neatly in front of and 
is operated by your present ironer. 


Results indicate the SPIROLL will soon be a 
“must” in every modern laundry. May we urge 
you to write for illustrated literature and get 
your order in while early deliveries are still pos- 
sible. Also learn about the other SPIROLL acces- 
sories available for your laundry. 


*Patent applied for, 
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Only SPIROLL Direct-Feed Spreader 
offers all these ADVANTAGES 


* Speeds production to 800 or more sheets per hou 


and no hand shake out. 

Eliminates time-taking classifying ... SPIROLL handles 
all sizes of flatwork. 

Saves floor space... fits snugly between ironer geai 
housings. 

Saves power ... operates directly from your ironer 
Provides additional safety for any make of irone: 
Extends life of flatwork. 

Readily installed on any ironer in less than an hour 
Unconditionally guaranteed for three full years 


Pays for itself out of savings in Jess than a year. 


SARA 








SALES CORPORATION 


2464 RALEIGH DRIVE YORK PENNSYLVANIA 





U. S. Stationary Engineer’s License Requirements 











States and Cities 


New York 
Buffalo 
Examiner of 
sr woman 
Engine 
2501 cov Holl 
Buffalo 2 


Mount Vernon 
Boiler 
inspector 


New York City 


Municipal 
Civil Service 
Commission 


Niagere Falls 
Board of 
Examiners, 


Stationary 
Engineers, 


City Hall 


Rochester 
Board of 
Examiners, 
Stationary 
Engineers, 
City Holl 


Yonkers 


Board of 
Examiners, 
City Hol! 


Eramination 
Required 


Yes, written 


Yes, written 


Yes, not specified 
Yes, not specified 


Yes, not specified 


Yes, written and prac: 


tical, passing grade is 
7O' Pe on each test 


Yes, written and prac- 
tical, passing grade is 
70% on each test 


Yes, written, passing 
O% 


grade 70' 


Yes, written and oral, 
possing grade 70%, 
on each fest 


Yes, oral 


, oro) ond written 


eral and written 
, oro) ond written 


cro! ond written 


Yes, oral and written 


Yes, orol or written - 


optional 


. same as above 


, same as above 


, same as above 


eral and written 


oral and written 


oral and written 


oro) ond written 


Education and Experience 


Age 21, at least 3 years experience as 
firemon, oiler or helper on repairs to 
boilers and engines 


Age 21, ot least 2 years experience on 


second-class license 


Age 21, at least 3 years experience on 
first-class license 
Age 2) 


Age 2! 


Age 2) 


Age 21, at least 2 years experience as 
fireman, water tender, oiler or general 
ese pirat: “4 lies ae 





marine engineer 


Age 21, at least 5 years experience as 
fireman, oiler or general assistant to 
certificated operating engineer in N.Y. 
City within lost 7 years or at least 5 
years experience as journeyman boiler 
moker or machinist, one year of which 
is under supervision of certificated 
operating engineer in N. Y, City in last 
3 years, or at least 1 year experience 
in stationery plent operation and 
maintenance under N, Y, City engineer 


while holding degree in mechanical en- 
gineering, or at + 1 year _experi- 
ence i ond 
maintenance under N. Y. City engineer 
while holding any other steam engi- 
meer's license issued by United States, 
State or Territory 





Same as above 


Age 2), at least 2 years continuous 
experience on N. Y. City third-grade 
license preceding application 

Age 2), at least } yeor continuous ex- 
perience on N, Y, City second-grade 
license preceding application 

Not specified 


At least 6 months experience as helper 
in boiler room 


Not specified 


At least } yeor experience os fireman 


At least 3 years experience as first- 
class engineer 

Age 21, at least 1 year practical expe- 
rience in steam plant 


Age 21, at least 1 year experience as 
o third-class engineer ond at least 2 
years experience in stationary steam 
plant under supervision of first-class 
engineer 

Age 21, at least | year experience as 


second-class engineer and at least 3 
years experience in high-pressure sta- 
tionery pilont requiring first-class li- 
cense 


at least 1 year sxparence as 


Age 21, 
ast 5 ar 


first-class engineer a ot 


Class 


Licenses 


(1) Second- 
class engineer, 


75 hp. plant 


(2) First-class 


engineer, 
150 bhp. plant 


(3) Chief engi- 
neer, unlimited 
(1) Fireman, 
boiler not over 
50 hp. and 75 
psi. 

(2) Second- 
class engineer, 
plants not over 
150 hp. 

13) First-class 
engineer, 
unlimited 

(1) Fireman, 
with or without 


oil burner en- 
dorsement 


(2) Portable 


steam engineer 


13) Third-grade 


engineer, with 
er without oil 


burner en- 
dorsement 


(4) Second- 
grade engineer 


(5S) First-grade 
engineer 


U1) Second- 
class firemon 


(21 First- class 
frem 

(3) at 
class engineer 
(4) First-class 
engineer 

(5) Chief 
engineer 

(1) Third-class 
engineer, not 


ever 50 hp. 
total 


(2) Second- 
class engineer, 


not over 300 
hp. total 


(3) First-class 
engineer, not 
over 1500 hp. 


total 


(4) Chief 


engineer, 
seed 





experience in high- pressure 
plants requiring chief engineer's li. 
cense 

Age 21 

Age 21 


Age 21 


Age 2) 


{1) Fireman 


12) Portable 
engineer 

{3) Second- 
closs engineer, 
not over 500 
hp. 

(4) First-class 
engineer, 500 


hp. and over 


Citizen- 
ship 


. citizen 
or declared 
intention to be 


Same os obove 


Same as above 


U.S. citizen 


U. S. citizen 


U. S, citizen 


U. S. citizen, 
must read ond 


write 


U. S. citizen 


U. S. citizen 


U.S. citizen 


U.S. citizen 


U.S. citizen 
or declared 


intention to be 


Same as above 


Same as above 
Same as above 


Same os above 


U. S. citizen, 
read ond write 
English 


Same as above 


ewe ee 


Same as above 


as above 


. citizen 


. citizen 


. citizen 


. citizen 


Nonlocal 
Licenses Rec- 


ognized 


Local 
Re side nce 


Yes, must be 


Not necessery 
examined 


Yes, must be 
examined 


Not necessory 


Yes, must be 
examined 
Not specified 


Not necessary 


Yes, resident of 
Westchester 


County for one 
yeor 


Same as above Not specified 


Same as above Not specified 


Resident for Yes 
3 years 


Resident tor 


3 years 


Resident for 
3 years 


Resident for 
3 years 


Resident for 
3 yeors 


Not necessary Not specified 


Not necessary Not specified 


Not necessary Not specified 


Not necessary Not specified 


Not necessary Not specified 


Not specified 


Not specified 


Not specified Not specified 


Not specified Not specified 


Not specified Not specified 


Not necessary 


Not necessary 


Not necessary 


Not necessary 
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We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 


popular water softeners are available at fow prices and 
convenient terms. They 


Remember, Inversand Zeolite Water Softeners are used 
by hundreds of commercial and institutional laundries 
everywhere... many for over thirty years. 


Write for full details, or a Representative wil) cal). 


are the latest design, fully 


guaranteed, and we feel 


A GOOD BUY at this time. 


Bulletin (S-1 sent on request 


HUNGERFORD & TERRY, Inc. 


Clayton 8, New Jersey 





— 





pretty heavily on his experience and 
skill to assess what you have and how 
wel) he can handle it. Jf the man is 
licensed you can reasonably expect 
that this is enough. You know what 
grade of license the plant engineer 
must have to operate and if the appli- 
cant’s license is of that grade you can 
pretty generally tee) that you are coyv- 
ered. But like evervthing else it is 
never prudent to buy a pig in a poke. 

We suggest yon refer again to the 
“education and experience” column of 
our very brief sample for a key to how 


you can gain a yardstick for measuring, 


engineer candidates, Yon wil) note a 
very definite progression in most cases, 
with perhaps the marked exception of 
New York City, on size of plant as 
license grades go up. In New York City 
the principal requirement to sit for an 
examination is time. 

From the others, however, vou can 
draw detai)s on size of equipment and 
Jength of service with that equipment. 
These can be used in sizing up your 
engineer applicant as to his depth of 
experience and growth in his work. 
The higher the grade of license, the 


‘ , ‘ ‘ ‘ 
richer a man’s experience in operation 





vas 


“T’'m glad you're quitting! Glad, glad, glad...” 


| 
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and in knowledge of equipment. A few 
questions on his license progress rec ord 
should help you gauge your man’s fit- 
ness for your plant 

The laundry places other wants, a)) 
ot its own, upon the plant engineer 
These wants are best described by stat 
ing that the man who can fi) them 
must be part jack-of-all-trades and part 
“eager beaver.” A division between an 
operating man keeping equipment 
running safely and well and a techni- 
cal trouble shooter for production 
equipment has never existed in the 
laundry industry. The one man does 
both. Yet it is common in most other 
fields to separate these jobs. 

\n the course of checking out a man’s 
qualifications remember this and probe 
the applicant on this technical trouble- 
shooter phase of activity, [f you don’t 
assure yourself that the candidate 


knows he is expected to do both you 


will probably be inviting a second 
round of interviews when you've )ost 
your brand-new plant engineer, 
The last-named role _ of 
shooter may seem, on the ace of it, a 
hard nut to sell. Yet our experience is 
that this phase of activity holds more 
challenge and more satisfaction for the 
operating engineer that his “chore 


trouble 


jobs” of checking boiler operations, 
regulating pumps, maintaining electric 


controls. 
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From the 


ALLIED TRADES 











STARCHROOM Promotes Martin 


JOHN J. MARTIN 


The Business Papers Division 
of The Reuben H, Donnelley 
Corporation announces the pro- 
John J. Martin to the 
general manager of 
Launpry Jour- 
NAL and its sister publications, 
The National Cleaner & Dyer 
and National Rug Cleaner. Mr. 
Martin will continue as general 
the 


motion ot 


post ol 


STARCHROOM 


advertising manager of 


three publications. 


graduation from Le- 
Jack Martin 


{ pon 
high University, 


joined the group in 1950. Serv- 
ing in both editorial and admin- 
tak- 


post 


istrative capacities before 
ing on the advertising 
through which he is best known 
to the he 
quired a well-rounded back- 
ground in all phases of business 
paper publication and the tex- 


industries, has ac- 


tile maintenance field. 


Clinton Appointments 
H, 
appointed district manager in 
Philadelphia of the Clinton 
Corn Processing Company, 
Clinton, lowa, it has been an- 
nounced by H, A. Bendixen, 


George Burns has been 


vice-president and general sales 
manager. 

Mr. Burns joined the Clinton 
staff in the Philadelphia 
area in 1949, As district man- 
ager, he will be assisted by 
Bradford Low and Ernest Wig- 
field. 

R. H. Jackson, Eastern divi- 
sion manager, has an- 
nounced the transfer of John 
Weir from New York to Balti- 
more for coverage of the Mary- 
land and Central Pennsylvania 
areas. 

H. H. Lucas has joined Clin- 
ton’s sales staff in New York. 


sales 


sales 


Ajax Annual Award Goes to German Distributor 


annual award fo: 
distributor of 


The the 
outstanding the 
Ajax Pressing Machinery Com- 
pany, Salt Lake City, Utah, 
was presented recently to Lud- 
managing director 
Peters, Hamburg, 


wig Mohr, 
of E. & E. 
Germany. 
The award, made in recogni- 
tion of outstanding perform- 
ance and dealer excellence to 
the firm’s leading distributor in 
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the world, was presented by 
Nicholas L. Strike, Ajax general 
manager. The statuette was 
given to Mr. Mohr during the 
March NID Convention in At- 
lantic City, N. J. 

Shown during the presenta- 
tion are, left to right: John L. 
Strike, Ajax factory manager; 
Nicholas Strike; Mr, Mohr, and 
Strike, Ajax 


George L. sales 


manager, 


American Opens New York Service Center 


A new parts and service cen- 
ter has been opened by The 
American Laundry Machinery 
Cincinnati, Ohio, at 


St., Long Island 


Company, 
48-55 36th 
City 1, N. Y. 
The company points out that 
the center is conveniently lo- 
cated transporta- 
tion depot, 
airport, 
large 
prompt service and fast deliv- 


ery of 


near various 
facilities—express 
trucking lines 
post office—to 


and a 
assure 


repair parts. The center 


— 
will maintain a parts stock val- 
ued at approximately $400,000 
in its 6,500 square feet of floor 
space. The premises will also 
include a workshop for rebuild- 
ing machinery. 

Ear) Russell, field 
gineer of Americans Eastern 
Sales Division, will be in charge 
of 33 experienced field engi- 
neers in strategically located 
cities, and personnel at the cen- 
ter's workshop are on Call for 


emergencies. 


chiet en- 


Angelica Names Two Vice-Presidents 


NATHAN SCHULMAN 


Two new vice-presidents— 
Stanley A. Weiser and Nathan 
Schulman — have been ap- 
pointed at Angelica Uniform 
Co., St. Louis, Mo., it was an- 
nounced by Willard L. Levy, 
president. 

Mr.* Weiser joined the com- 
pany in 1949 to set up produc- 
tion and supervise sales of its 
hospital line as Hospital Divi- 
sion manager. He was made as- 
sistant director of sales in 1954 
and general manager in 
1956, He was originally trained 
in time study engineering and 


sales 


STANLEY A. WEISER 


factory management at North- 


western University and has 
worked in all phases of the 


business. 

Mr, Schulman 
career with Angelica as an 
errand boy in 1922. He started 
his sales work in 1931 after 
progressing through the ship- 
ping department and serving as 


started _ his 


manager of the company’s re- 
tail store. He became - sales 
manager of the New York Met- 
1947 and 


manager 


ropolitan Division in 
Eastern Region 
in 1950. 


sales 


Unipress Board of Directors Reelected 


All directors were reelected 
to the board of the Unipress 
Company, Minneapolis, Minn., 
it has been announced by Ira 
C, Maxwell, president. 

Reelected 
was Morris 


board chairman 
Landau of Cum- 


mings-Landau Laundry Ma- 
chinery Co. Other directors re- 
turned to office were: John T. 
Davenport, Atlanta Distributing 
Co., Atlanta, Ga.; I. Brooks, 
B.S.M. Laundry Machinery Co., 


Cleveland, Ohio; Norman Enge- 
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bretson, F. & E. Sales Corpo- 
ration., New Albany,  Ind.; 
Hugh G. Henderson, Hugh G. 
Henderson Co., Houston, Tex.; 
Willis A, Pellerin, Pellerin 
Laundry Machine Sales Co., 
New Orleans, La.: Archie G. 
Israel), Talley Laundry Machin- 
ery Co., Greensboro, N. C.; 
J. L. Thomas, Ed. L. Thomas 


Co., Jacksonville, Fla.; and J. J. 
Cohen, Universal Laundry Ma- 


chinery Co,, St, Louis, Mo, 


Ideal Appoints Paige 

J. L. Paige has been appoint- 
ed sales manager of The Ideal 
Manufacturing Company, Bea- 
con Falls, Conn., it was an- 
nounced by Stuart Lamb, presi- 
dent of Ideal. 

Both Mr. Mr. 
Lamb have associ- 
ated with the laundry and dry- 
cleaning industries, specializing 
in safety pins, 


Paige and 
long been 


Bock Moves to New Headquarters 





Bock Laundry Machine Com- 
pany, Toledo, Ohio, has an- 
nounced it is moving to a mod- 
ern two-story building at 3600 
Summit St. in Toledo, one of 
the main north and south high- 
ways connecting with the De- 
troit Expressway. 

The 55,000 square feet in the 


new headquarters will provide 


offices, conference and display 
rooms and the engineering-de- 
sign departments will occupy 
most of the second floor, Ample 
parking and modern shipping 
docks are expected to streamline 
and expedite freight handling. 

The by the 
company also noted that the 
move was planned to minimize 


announceinent 


American Laundry Machinery Promotes Two 


ROBERT C. PAULY 


Robert C. Pauly has been ap- 
pointed to the newly created 
post of vice-president, engi- 
neering, of The American Laun- 
dry Machinery Co., Cincinnati, 
Ohio, it was announced by 
James M. Garvey, president of 
the company. 

Mr. Garvey 
the appointment of Charles M. 
King to succeed Mr. Pauly as 
the engi- 


also announced 


manager of general 
neering department, The ap- 
announced at 
stockholders’ 


pointments were 
a recent annual 


meeting. 


CHARLES M. KING 


versity, Mr. Pauly 
with American 
years, Since 1946 he has served 
in a dual capacity as chief en- 
gineer and manager of the gen- 


has been 


more than 35 


eral engineering department. 
Mr. King been assistant 
chief engineer with American 
1946. A graduate of Pratt 
he joined the com- 


pany in 1998, 


has 


since 


Institute, 


Roehl Joins Wyandotte 
Wyandotte Chemicals Cor- 


poration, J. B. Ford Division, 


Wyandotte, Mich., 
the addition of Henry C, Roehl 


announces 


A graduate of Sheffield En- 


any lost manufacturing time 
gineering Schoo) of Yale Uni- 


that might delay shipments. 


increased and more efficient 


manufacturing space. General 


keeps them smiling-and 
coming back tor more! 


Your customers may not know why you turn out a better job, but 
one of the big answers is Jomac 54. On your body presses and 
collar-and-cuff machines, its long-wearing loop-pile fabric gives free 
passage to steam and hot air. That, plus its scorch resistance, 


— 


“9 \ 


absorbency and resilience, means an outstanding job—one to bring 


customers back time after time. 
Users report that Jomac 54 cuts downtime 75%.. 


no broken buttons, no 


. reduces press 


padding costs from 25 to 40%. Tnere are 
crow’'s-feet, no wrinkles. No wonder smart laundry operators swear 
by it! Get Jomac 54 Press Padding from your nearest laundry dis- 


tributor. Write for his name and address. Jomac, inc., Dept. 1, 


Philadelphia 38, Pa. 
24-K Press Padding and Jomac 33 also available 
BUTTONS 


x OK 
NO BROKEN 
NO CROW'S-FEET NO WRINKLES 
JOMAC 54 
PRESS PADDING 
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to the company’s laundry and 
textile departments in the Cin- 
cinnati district, 

Mr. Roehl joins Wyandotte 


after 10 years experience in the 


laundry and drycleaning fields, 
originally as a route salesman 
and later route supervisor 
and general manager of a 
plant. 


as 


LCATA Honors Past President Butenschoen 


A sterling silver tray, en- 
graved with the names of mem- 
bers of the board of directors 
of the Laundry and Cleaners 
Allied Trades Association, re- 


cently was presented to LCATA 


Cowles Elects Winding to Boar 


nity yg 


CHARLES C. WINDING 


Dr. Charles C. Winding was 
elected the sixth member of the 
board of directors at the annual 
stockholders’ meeting of Cowles 
Chemical Company, Cleveland, 
Ohio. All 
were reelected. 

Dr. Winding is” director of 
the School of Chemical and 
Metallurgical Engineering and 
of Industrial Chemis- 
try at Cornell University, He re- 
his B. of Ch.E. and 
degrees from the Uni- 
of Minnesota and 
been a member of the Cornell 
faculty 1935, He 
author of a textbook on plastics 
and writer of many scientific 
articles and papers on polymer 
chemistry 

R, F, Huntley, Cowles presi- 
dent, in announcing Dr. Wind- 


five former directors 


Professor 


ceived 
Ph.D. 


versity has 


since is co- 


Past President Louis P. Buten- 
schoen, left, in recognition of 
meritorious service to the allied 
trades and the industry, Shown 


making the presentation is cur- 


rent President Wayne Wilson. 


d of Directors 
ing’s directorship noted that he 


holds many patents in the field 
of synthetic 


consultant to the plastics, rub- 


and 


adsorbents and is a 


ber petroleum industries. 


Edgar Joins Flexonics 


ROBINSON F. EDGAR 


The appointment of Robin- 
Edgar marketing 
manager of the Industrial Hose 
Division at Flexonics Corpora- 
tion, Maywood, Ill., was an- 
nounced recently by Eugene A. 
Ransom, general of 
the division. 

Mr. Edgar has been em- 
ployed for the past 12 years by 
the Warner Electric Brake and 
Clutch Company of Beloit, Wis. 
He began his career as an ap- 
plication engineer and rose to 
general sales manager. 

As division marketing man- 


son F, as 


manager 


ager at Flexonics, Mr. Edgar 
will be in charge of the na- 
tional marketing programs of 
industrial hose products, His 
headquarters will be in Rock 
Falls, Il. 


Scattergood Elected 

J. Milton Scattergood has 
been elected financial  vice- 
president and director of W. H. 
Nicholson and Company, 
Wilkes-Barre, Pa., it was an- 
nounced following a meeting 
of the board of directors re- 
cently. 

Mr, Scattergood, who has 
been with the company since 
March 1958, was formerly an 
officer of the Girard Trust Corn 
Exchange Bank in Philadelphia 
and an independent financial 


consultant in that city. 


Pantex Names O’Grady 


JAMES R, O'GRADY 

James R, O'Grady has been 
appointed division manager of 
a new division sales and service 
office in Detroit recently opened 
by the Pantex Manufacturing 
Corporation, Pawtucket, R. I. 

The announcement, made by 
Marvin Green, Pantex  vice- 
president and = general sales 
manager, noted that the new 
Detroit Division will serve a 
territory including Michigan, 
Ohio and western Pennsylvania. 

Mr. O'Grady joined Pantex 
recently, after more than 30 
years experience in the field. He 
also served several terms as 
president of the Michigan Al- 
lied Trades Association and is 
now a member of its board of 
directors. 


Wyandotte Mexican 
Subsidiary 

Wyandotte Chemicals Corpo- 
ration, J. B. Ford Division, 
Wyandotte, Mich., announces 
the formation of Productos y 
Especialidades Quimicas, S.A. 
de C.V., a new Mexican sub- 


sidiary company. It is jointly 
owned by Wyandotte and Mex- 
ican businessmen who are inter- 
ested in and acquainted with 
the manufacture and_ sale of 
cleaning products for business 
and industry. 

The new company will have 
plant and office headquarters 
at Puebla where the general 
line of Wyandotte’s J. B. Ford 
Division products will be man- 
ufactured. 

The announcement from Wy- 
andotte added that the estab- 
lishment of the new subsidiary 
will permit expansion of J. B. 
Ford Division product sales in 
the rapidly growing Mexican 


market. 


Diamond Names Chastain 


William N. Chastain has been 
appointed sales service repre- 
sentative for Diamond Alkali 
Company in the fields of laun- 
dry, drycleaning and other in- 
dustries, it was announced by 
R. B. Perry, manager of the 
company’s Southeastern district 
sales office. 

A graduate of Indiana Uni- 
versity with a degree in busi- 
ness administration and organic 
chemistry, Mr. Chastain joined 
Diamond as a sales trainee in 
1958, His previous experience 
was chiefly in sales. 

Mr. Chastain’s territory 
cludes Alabama and the north- 
western tip of Florida. 


Greenwald Company 
Expands 


HARRY GREENWALD 


The expansion of the Brook- 
lyn, N. Y., plant of H. Green- 
wald Company has been an- 
nounced by Harry Greenwald, 
president. 

Mr, Greenwald said the ex- 
pansion brings total plant area 
to more than 50,000 square feet. 
He explained that the enlarge- 
ment was necessary because of 
the coin-meter company’s rapid 
growth over the past year. 

Greenwald Company, the an- 
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nouncement added, has also in- 


creased its manufacturing and 
and 


engineering organization 


has accelerated its new-product 
engineering program under the 


direction of Mr. Greenwald. 


NEW PRODUCTS AND LITERATURE 


Continued from page 6 


Flatwork Production Aid 


A linen folding and stacking 
unit designed to add versatility 


to flatwork ironer production 


introduce d by The 


Laundry Machinery 


has been 
American 
Company. 

Known as the Folestak Fold- 
er-Stacker, the new machine is 
said to fold large and _ small 
pieces neatly and evenly and 
stack small pieces uniformly for 
fast hand or machine folding. 
The unit will bypass linens 
that do not require folding or 
stacking. All three operations 
can be carried on individually 
or simultaneously, 

The Folestak 
is available in 
with various combinations of 
folding, stacking and _ bypass- 
ing lanes, It is designed for use 
110- and 120-inch flat- 
ironers. The variety of 
models is said to enable the 
Folestak to fit into plant oper- 
ations handling any mixture of 
large and small work. 

For descriptive 
write to The American Laundry 
Machinery Company, Ross & 
Section Aves., Cincinnati 12, 
Ohio. 


Folder-Stacker 
seven models 


with 
work 


literature 


Gas-Fired Heater 


A gas-fired water heater— 
the Burkay 668—has been add- 
ed to the line of the Perma- 
glas Division of the A, O. 
Smith Corporation. 

Rounding out the 
line of coil commercial heaters, 


company’s 
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the new unit is said to have an 
input of 300,000 B.t.u. per 
hour. It is claimed to be ideal 
for use in laundries and _ for 
other commercial purposes. 
Fully approved for 180-de- 
gree service, the Burkay 668 
provides recovery at the rate 
of 288 gallons 100- 
degree rise, It features the Bur- 
kay burner, rustfree construc- 
tion and a finned heat exchanger 
for instant response to hot- 
water All 
contact with water are made of 
The 
with 


an hour at 


demands. parts in 


copper, brass or bronze. 


unit is available for use 
natural, mixed, manufactured 
and liquefied petroleum gas. 
For more information write 
Division, A. oO. 


Kankakee, 


Permaglas 
Smith Corporation, 
Ill. 


Hoyt Adds Safety Latch 


The Hoyt 
Corporation has announced that 
all Hoyt driers are now being 
equipped with safety latches so 
doors can be opened from with- 
in the tumbler, 

The announcement 
that changeover to the 
latches is simple and special in- 
stallation kits are available. 

For additional information 
write Hoyt Manufacturing Cor- 
poration, Forge Rd., Westport, 


Mass. 


Manufacturing 


added 


safety 


Henszey Heat Reclaimer 


heat reclaim- 


A waste-water 
ing unit has recently been in- 
troduced by the Henszey Com- 
pany, 

According to the maker, 
unit offers reduced fuel 
(up to 35 percent) 
boiler loads 
There is a full 
automatic — back- 
which is 


the 
con- 
sumption 
and lower 
34 percent). 
manual or 
flushing arrangement 


(up to 





Revised edition now available 


‘what’s happening 
in coin-operated 
laundry?” 


... an A to Z roundup of the mushrooming 
coin-operated laundry business. Reprinted 


from STARCHROOM LAUNDRY JOUR- 


NAL, here’s the most significant editorial 
material on the subject—all between the 
covers of one handy booklet. 


If you missed some of the articles in this 
program, here’s a chance to follow the coin- 
ops story from the start—the nature of the 
market, operation costs, the volume and 
profit that can be expected. It’s “must” read- 
ing for those thinking of entering the field. 


For your copy, write 


Starchnroom 
LAUNDRY JOURNAL 


305 East 45th St., New York 17, N 


Single copies: $1.00; 10 or more copies: = each 
Remittance must accompany all orders 


BULLDOG (>? LINE 


BULLDOG 


BAR-MASTER 
KNITTED NYLON NETS 


This photo shows the actual net size 
of our Bulldog Bar-Master net. . . 
but only a trial, in your own wash- 
ers will point up the many advan- 
tages inherent in the 
method by which they are manufac- 
tured in our mill: Scientifically bal- 
anced; open knitted for free washing 
action; preshrunk, will not stretch or 
Expands in 
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‘slow-knit' 


‘hour glass’ in shape. 
width, handles all types of wash 
safely; Easy on hands and buttons; 
Easier loading, pinning, washing, 
and sorting. Longer wearing 

Best dollar for dollar net value in 


the field. 


Your jobber has all sizes and col- 
ors in Bulldog Bar-Master nets. Or- 


der today. 


SMITH, INC. 


RED BANK «+ NEW JERSEY 














EXCLUSIVE ON C/L WASHERS 


YEAR 
GUARANTEE 


on the SOLID ALLOY STEEL 


Cc/L ONE-PIECE 
STEEL TRUNNION 


* 


One of 6 exclusive C/L features, each patented 


or patent pending, and each guaranteed for 5 
years! At the critical spots where ordinary wash- 


ers customarily break down, C/L guarantees 5 
trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 
Laundry Machinery Co., Inc. 
305-317 Ten Eyck St. Brooklyn 6, N. Y. 


HYacinth 7-1616 





pact, and can be suspended 

of tube plugging or clogging. above the floor to take the place 

Raw water to hot water supply of the ordinary bank of waste- 

is within 10 degrees of waste- heat reclaiming tubes. 

water temperature, For more complete informa- 
The Henszey heat exchanger tion write Henszey Company, 

is said to be simple and com- Dept. HR, Watertown, Wis. 


Obituaries 


George C. Davis, former owner of Elite Laundry, Colorado 
Springs, Colorado, died of a heart attack in San Carlos, Califor- 
nia, where he had made his home for nearly two years. Mr. Davis 
was a graduate of the Kentucky Military Institute and a classmate 
of President Eisenhower, He was a member of B.P.O. Elks No. 


said to eliminate the possibility 


omy. ve Net vay 9 4 


Key to bigger 


family laundry sales 











You've read about it. 
It's the answer to 
today's profit squeeze, 
Get the full story from 
The Key Tag Checking 
System Co., 6509 Hough 


Ave., Cleveland 3, Ohio 


% 1-DAY SERVICE 


% LOWER LABOR COST 
%& NO ERRORS 


se ve 


THE KEY-TAG 


[LOT CONTROL] SYSTEM _ ¢ 


309 of Colorado Springs. Survivors include his wife, a son and 
daughter. 


Gordon R. Fulton, chairman of the board of Beach Soap Com- 
pany, Lawrence, Massachusetts, died recently as a result of in- 
juries received in an accident. 


Joseph J. Nadler, 65, general manager of Wells Laundry and 
Linen Supply Company, Springfield, Massachusetts, died re- 
cently. A veteran of World War I, Mr. Nadler was a past com- 
mander of the Jewish War Veterans Post 26 and a member of 
the Veterans of Foreign Wars, Surviving are his wife, son and 
daughter. 


James Thompson, 59, general manager of New Method Laun- 
dry, Edmonton, Alberta, Canada, died recently, Mr, Thompson 
served overseas in World War I and served in the RCAF as a 
flying officer in World War II. He was a member of the Gyro 
Club, Surviving is his wife. 


Lewis H. Weld, 91, founder of Crystal Spring Laundry, Roa- 
noke, Virginia, died March 31. Surviving are two sons and two 
daughters. 


Lynn D. Woodruff, 74, retired president of the Pennsylvania 


Laundry, Philadelphia, Pennsylvania, died recently. Mr, Wood- 
ruff is survived by his wife, son and daughter. 











California Laundry and Linen 
Supply Association 
Awahnee Hotel and Yosemite 
Lodge, Yosemite Valley, Cali- 

fornia, May 21-23, 1959 


Oregon State Laundry 
Owners’ Association 
Timberline Lodge, Mt. Hood 
(Portland), Oregon, May 21- 

23, 1959 


Ohio Laundryowners 
Association 
Beatley’s on the Lake, Indian 
Lakes, Russell's Point, Ohio, 

May 22-24, 1959 


Illinois Laundry Association 
lowa Institute of Laundering 
Joint Annual Convention 
Edgewater Beach Hotel, Chi- 


cago, Illinois, May 28-29, 1959 


Southern Laundry and 
Cleaners Association 
Holiday Inn, Memphis, Ten- 

nessee, June 6-7, 1959 


Mid-West Cleaners & 

Launderers 

(Kansas Association of Clean- 

ers and Launderers. The Asso- 

ciated Cleaning & Laundry 

Services of Missouri) 

Hotel President, Kansas City, 

Missouri, June 11-13, 1959 


North Carolina Association 
of Launderers and Cleaners 
Robert E. Lee Hotel, Winston- 
Salem, North Carolina, June 

17-18, 1959 


West Virginia Launderers & 
Drycleaners Association 
Beckley, West Virginia, June 


19-20, 1959 


Southeastern Linen Supply 
Association 
Castle In The Clouds Hotel, 
Lookout Mountain, Tennessee, 
June 25-27, 1959 


Florida Institute of Laundering 
and Cleaning 

Tampa Terrace Hotel, Tampa, 

Florida, June 26-28, 1959 


Georgia Launderers and 
Cleaners Association 
Biltmore Hotel, Atlanta, 
Georgia, August 21-23, 1959 


New York State Launderers & 
Cleaners Association 
Scaroon Manor, Schroon Lake, 
New York, September 24-26, 

1959 


Pennsylvania Laundry Owners 
Association 


Chalfonte-Haddon Hall, At- 
lantic City, New Jersey, Octo- 
ber 8-11, 1959 


Laundry and Cleaners Allied 
Trades Association 
Shoreham Hotel, Washington, 

D, C., October 14-16, 1959 
Canadian Cl s and 
Launderers Allied Trades 

Association 

Queen Elizabeth 

Toronto, Ontario, 

October 22-24, 1959 





Building, 
Canada, 


STARCHROOM LAUNDRY JOURNAL 
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The chances are, our doctors tell us, that 
One in every four of your employees 
(whether key executives, skilled workers, 
experienced secretaries or valued clerks) 


will develop cancer at some time in their 
lives. What is worse, many of them may 


die needlessly, unless they know how to 


May, 1959 


1 OUT OF 4 
OF YOUR 
EMPLOYEES! 


4 


— 
& 
= 


. 


guard against it. To help save the lives 
of more of your fellow-workers, call or 
write our nearest office for information 


about a free employee education pro- 
gram, geared to your particular fac- 


tory or office. 


American Cancer Society 











CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 


or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, 


(new or repeat). 


insertion of same ad. Minimum charge $1.00 


Minimum charge—$2.00 (new or repeat). 
consecutive 


Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month. Payment shovid 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 


forwarded by us. Rates are net; 


not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 








LAUNDRIES AND CLEANING PLANTS FOR SALE 


SITUATIONS WANTED (Cont'd) 





I have a modern smooth running synthetic plant doing over $1,500 per 
week. Can do twice this volume. I am going fo retire to my farm, Will 
sell to the best offer. You can step right into a profitable business at a 
bargain price. You may come and be an employee or visit with the cus- 
tomers. You will know what we have to sell. Act now—call or write 
W. I. Peeler, 2308 Rhode Island Avenue, N. E., WASHINGTON, D. C. 
1992-2 


Complete laundry and drycleaning plant located in Michigan town of 
17,000 population. Volume approximateiy $70,000 for 1958, Only laundry 
in town. Must sell due to age. ADDRESS: Box 2010, STARCHROOM 
LAUNDRY JOURNAL. -2 


Family laundry in northern Illinois. Reasonably priced with or without 
real estate. Gross 15% better than 1958. One owner, wishes to retire, has 


other interests. Will finance, ADDRESS: Box 2011, STARCHROOM LAUN- 


DRY JOURNAL. -2 


Physical infirmities necessitate disposa] well-established profitable com- 
mercial laundry. Located North Bergen section Hudson County, N. J. 
Completely equipped with modern power plant and water softener. All 
services high quality. Good prices. Unusual opportunity for individual 
or couple willing to work and double present annual volume of $35,000. 


Will lease building and sell business outright. $12,000 down, balance on 


long mortgage, owner will remain with purchaser for reasonable period. 
Capable partner considered. ADDRESS: Box 2012, STARCHROOM LAUN- 


DRY JOURNAL, 2 


FOR SALE: Complete laundry and drycleaning plant, only laundry in 
this 3,000 population town, 3 routes. A real buy for a man and wife, 


could be paid for in 3 years from profits. Reason for selling—have other 
interests that take all the owner's time. This is going to be a real bargain, 


get in touch with us today, ADDRESS: Box 2013, STARCHROOM LAUN- 


DRY JOURNAL. -2 


For sale: In central Michigan, modern cleaning plant with shirt laundry. 
Gross last year $75,000. Long-term lease on building or will sell. For fur- 
ther information, ADDRESS: Box 2027, STARCHROOM LAUNDRY JOUR- 


NAL, “2 








SITUATIONS WANTED 
LAUNDRY MANAGER ready for one of the top positions. Educated as a 


production engineer. Trained in all phases of laundry management at 
A.1.L. Seven years experience in management of multi-plant operation. 
Five years as a plant superintendent, Proven ability. Chicago area only. 
ADDRESS: Box 1980, STARCHROOM LAUNDRY JOURNAL. 5 


A team man with know-how, Layout, methods, production and quality 
control. Now managing a large operation, but desirous of a change. A 
detai) man, exceptiona))y cost-conscious, with excellent employee rela- 
tions. In my early forties now is the time to locate permanently, Have 
had considerable engineering work relative to methods and time study 
and have worked on the floor in every capacity. Fine education and 
background. Would like managerial post in medium to large plant. Re- 
sponsible parties only need reply. Character and achievement references 


furnished, ADDRESS: Box 2009, STARCHROOM LAUNDRY JOURNAL, - 





Will take 
14 years 


Position wanted as manager of laundry and drycleaning plant. 
over small or large plant. Married, have family, age 34, sober. 
experience in laundry and drycleaning. Experience in quality and pro- 
duction control. ADDRESS: Box 2018, STARCHROOM LAUNDRY JOUR- 
NAL. -5 


SALES AND ADVERTISING MANAGER—excellent executive background 
in all phases of laundry and drycleaning merchandising. Interested in 
position with top-quality, sales-minded firm located in West or Middle 
West. ADDRESS: Box 2019, STARCHROOM LAUNDRY JOURNAL. -5 


LAUNDRY and DRYCLEANING MANAGER desires position with reliable 
get quality production. Hold expenses down. Sober, 
best references. Oscar Cason, c/o Gen. 


2020-5 


firm. Can instruct, 
married, 23 years experience, 
Del., Martinsburg, W. Va. 


76 


LINEN SUPPLY PLANTS AND INSTITUTIONAL WHOLESALE LAUN- 
DRIES, Plant superintendent or laundry manager. Thorough knowledge 


of washroom formulas; proven background in flatwork and press de- 
partment. Excellent ability in working with employees, making for sound 
employer-employee relations. Total labor costs of a previous employer 
reduced from 35° to 20%, against wholesale prices; from 12% to 7%, 
against retail prices. Profit margin increased from 7% to 20%. Cost 
analysis chart, regarded by nationally known laundry accountant to be 


the finest he has seen, will be sent with personal resume. Moderate start- 


ing salary requirements. ADDRESS: Box 2021, STARCHROOM LAUNDRY 
JOURNAL. 5 


Laundry executive desires to make a change for advancement to a top 
position in a multi-plant operation in linen supply, institutional or in- 
dustrial laundries, 20 years experience in all phases of laundry manage- 


ment—eight years in management of multi-plant operation. One year 
training at A.I.L. industrial engineer. Chicago office preferred. AD- 


DRESS: Box 2022, STARCHROOM LAUNDRY JOURNAL. “5 


Very capable industrial laundry superintendent who has the experience 


of operating a plant doing $1,250,000 worth of business, Thoroughly ex- 
perienced with modern production methods, wage incentives, and has 


the proven ability to cut costs and handle personnel. Character and 
achievement. Reference furnished. ADDRESS: Box 2023, STARCHROOM 


LAUNDRY JOURNAL. 


Laundry and drycleaning manager desires steady position. Travel any- 
where, good references. ADDRESS: Box 2030, STARCHROOM LAUNDRY 


JOURNAL. 5 








HELP WANTED 





MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 


want to increase your income? We want men with managerial experi- 
ence in the industrial laundry and linen supply industry, Communicate 


1100 Sherman Avenue, Elizabeth, 
1672-7 


with National Industria] Laundries, 
N. J. 


Rocky Mountain area—laundry supervisor for shirt and wearing apparel 
department, approximately 65 employees. Must have ability to control 
quality, costs, production and train help. Paid vacation, sick leave, re- 
tirement, hospital and life insurance. In reply please state experience 
and salary requirements, Furnish complete references. ADDRESS: Box 
2006, STARCHROOM LAUNDRY JOURNAL. 7 


SALESMEN: For industrial uniforms. To cover New York b sileiitiiin 
area and New England states. Box 574, 1501 Broadway, New York 36, 
N.Y. 2024-7 


SALARY $100 PLUS. Box 575, 
2025-7 


Route supervisors. For industria) uniforms. 


1501 Broadway, New York 36, N. Y. 


EQUIPMENT SALESMAN: Must be topnotch and experienced. To cover 


Florida for leading distributor of national lines. $10,000-$15,000 net on 
straight commission. Give a}) details in confidence. ADDRESS: Box 2026, 


STARCHROOM LAUNDRY JOURNAL, 7 


Laundry foreman wanted to take charge of quality control, production 


and supervision of 50 employees. Medium-sized Midwest city. No out- 
side responsibilities. Write giving references and experience. ADDRESS: 


Box 2028, STARCHROOM LAUNDRY JOURNAL. -7 


LAUNDRY DETERGENT SALES REPRESENTATIVE. For Philadelphia area 
base location. Free to trave). Permanent with opportunity to advance. 


Excellent employee benefits. A.I.L. graduate or laundry experience re- 


quired. Reply to: PHILADELPHIA QUARTZ COMPANY, Public Ledger 
Building, Philadelphia 6, Pa. 2029-7 


STARCHROOM LAUNDRY JOURNAL 











PROFESSIONAL NOTICES 


MACHINERY FOR SALE (Cont'd) 





CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 


Management Consultants, Boston, Hartford and 


201-27 


pany, Accountants and 


Washington. 








CONSULTANTS 


Surveys of complete plants, single departments, or individual prob- 
lems. Any type laundry—commercial, linen supply, family, industrial, 


institutional. All phases including methods, incentives, layouts, produc- 
tion controls, mechanical, chemical, textile. HARRY COHEN, LAUN- 


DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 
N. Y. Tel.: Eldorado 5-1353. 1619-95 


BUSINESS SERVICE 


Suits double-breasted made single. $9.95. Also lessons on any kind of 
tailoring. By mail. Talis, 11 Pleasant St., Worcester, Mass. 1990-10 


MISCELLANEOUS MERCHANDISE FOR SALE 


LAUNDRY LISTS—4'/, x 11”—$1.50 per 1,000 in 15,000 lots. White 16 lb. 


bond. Park Printing, 1323 Pennsylvania Avenue, Pittsburgh 33, Pa. 
1799-45 























SPECIAL OFFER, FINE QUALITY 24 x 36 NYLON LAUNDRY NETS, ONLY 
$13.50 DOZEN. SEND $1.25 FOR SAMPLE NET. L. S. SUPPLY COMPANY, 
211-57 18th AVENUE, BAYSIDE 60, N, Y. 1914-45 








SUEDE AND LEATHER SERVICE 





Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account, Try our 
exclusive DAVOTEX process. You will become a regular customer. 
c. ©. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Iowa. 654-13 


SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘‘FRENCH- 
TEX” process. Jackets—$5, coats—$10. LaFRANCE DYE HOUSE, 7606 


Carnegie Ave., Cleveland 3, Ohio. ‘Members of the S.L.R.A."’ 1930-13 








REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men, Full line of Asher ironers rebuilt by men who know how, 


BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 











MACHINERY WANTED 


WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 
equipment, Interested in buying entire plants for export, highest prices 
paid. ADDRESS: Box 874, STARCHROOM LAUNDRY JOURNAL. 3 
Six- and eight-rol] IRONERS. All makes and sizes; 54”, 50” and 48” 
Notrux extractors; eight- and six-ro)] American or Troy ironers, Highest 
prices paid! ADDRESS: Box 1414, STARCHROOM LAUNDRY JOURNAL. 











MACHINERY FOR SALE 





PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Co., Greensboro, N. C. 1269-4 


20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
1 dry Machi y Co., Greensboro, N. C. 1267-4 
UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt, Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 
30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Co., Greensboro, N. C. 1278-4 
AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass, Can be arranged for return feed, CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 








WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”, Ready for immediate delivery, CUMMINGS-LANDAU Laundry 


Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 
8-ROLL 120’”’ AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 
CHINE CONDITION, CUMMINGS-LANDAU Laundry Machinery Co., 313 


Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 
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CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 


CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 


TEARING COMPLAINTS, CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 
TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS. 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
=. e. 9318-4 
48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 
15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN, 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN.- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 597-4 
40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, nN. ¥ 598-4 
MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 


BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 
AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 
48”" VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS, Ready for immediate delivery, CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. : : aia 4855-4 
24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN, PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N, Y. 9725-4 
AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY, CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. = sie. YEE ‘ 6868-4 
HUEBSCH 25”° COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N, Y. 9943-4 
PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 

9952-4 
MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 
AMERICAN 120’, 12-ROLL IRONER, THOROUGHLY REBUILT, IN NEW 
MACHINE CONDITION, READY FOR IMMEDIATE DELIVERY. CUM- 


MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
mM. We 647-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN. 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 
16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 
Five 42 x 84”° AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6910-4 
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MACHINERY FOR SALE (Cont'd) 





HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 


Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 
30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW elec- 
trical equipment, EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS. LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, 


Brooklyn 6, N. 4753-4 


40” TROY and TOLHURST, direct motor-driven and belt-driven extrac- 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 413 Ten Eyck 
Brooklyn 6, N. Y 4755-4 


tors 
Street, 


2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON. 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N, Y. 735-4 
PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. 9942-4 
PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 1537-4 
American and Hofiman 140F drycleaning units, complete in every re- 
spect, New-machine condition, at considerable saving over new-equip- 


Cummings-Landau Laundry Machinery Co., 305 Ten Eyck 


ment price. 
WN. Y. 1538-4 


Street, Brooklyn 6, 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 


rebuilt in A-] condition, TALLEY 


1804-4 


AMERICAN IRONER, 2-r0l) 100”, 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 
Five TROY 48" open-top extractors al a bargain price, TALLEY LAUN- 
DRY MACHINERY COMPANY, Greensboro, N.C. 1806-4 
PROSPERITY and AJAX air-driven utility presses, TALLEY LAUNDRY 
MACHINERY COMPANY, Greensboro, N. C. (1808-4 
Six-roll 120” AMERICAN, PARAMOUNT, SMITH- DRUM rebuilt ironers. 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1810-4 


42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex- 


collont shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 

1sit- 4 
aia MASTER CASCADE, DOUBLE-END- DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND ‘‘V’’ BELT DRIVE AT MOTOR, 44 x 96”, 


44 x 120° MONEL METAL WASHERS with 3 and 4 pockets. 
1726-4 


44 x 108”, 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N, Y. 
AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 
PROSPERITY 51” wearing appare) presses. Power Circle, "rebuilt. t. TAL- 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, N, C. 1803-4 
AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2 
POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 

1730-4 


PURKETT 72’ HEATED CONDITIONING TUMBLER, COMPLETE WITH 
CONVEYOR. IN EXCELLENT OPERATING CONDITION. CUMMINGS- 


LANDAU, 315 Ten Eyck St., Brooklyn 6, N. Y. 1731-4 
6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 
313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 
UNIPRESS CABINET SHIRT UNIT, CONSISTING OF: CABINET BOSOM, 
CABINET SLEEVER, SPECIAL YOKE PRESS AND AUTOMATIC FOLD- 
ING TABLE. EQUAL TO NEW IN EVERY RESPECT. CUMMINGS-LANDAU 
LAUNDRY MACHINERY CO., 305 TEN EYCK ST., Brooklyn 6, N. Y. 

1739-4 
36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co,, Greensboro, N, C, 1279-4 
HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C, 1260-4 
40” and 48” AMERICAN all stainless-steel open-top extractors—perfect 
shape, TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 

1802-4 


Pantex Pony washer; Mone) extractor (small); steam boiler; sma)] com- 


bination Washex. Light plant. James Cox, 22 Cora) St., Fal] River, Mass. 
2014- 4 
cost 


58-key National Listmaker, like-new condition, used 18 “months, 
2015-4 


$1,500. Will sell $750. Model Laundry, Rochester, Minnesota. 


IMPERIAL CLEANING MACHINERY COMPANY, 12) Greenpoint Ave., 


Brooklyn, N. Y. EV - 9-6585, has available American Notrux extractor; 
American 8- and 6-roll ironer; American Cascade 42 x 84; also 9-pocket 
stainless washer; Hoffman drycleaning and laundry washers, Pellerin- 
Milnor automatic washers; Hoffman and American 30, 48, and 60” ex- 
tractors for laundries and cleaners; Hoffman 140F and synthetic cleaning 
unit. Also Prosperity, Mercury, Manitowoc, Columbia, Butler, Sec-O-Matic 
synthetic units with Hoyt solvent saver; Prosperity 2-girl shirt unit, Ben- 
dix washers, Bock extractors, Huebsch tumblers for launderettes. 1722-4 
{MPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has large stock of new and rebuilt equipment, 
reasonable prices and terms, one-year guarantee, Individua) machines 
er complete plants for laundry, synthetic or petroleum, also launderette. 
List the machines you have for sale with us. 1725-4 
ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL 050M. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck Street, Brooklyn 6, N. Y. 1900-4 
AMERICAN FORMATIC DUCK COAT UNIT COMPLETE. IN EXCELLENT 
CONDITION. Used about year and half. CUMMINGS-LANDAU, 305 Ten 
Eyck Street, Brooklyn 6, N. Y. 1909-4 
5S Huebsch or American Zone-Air “open-end tumblers. AC 220 volt, 3 
phase, 60 cycle, practically new, Available, immediate sale. Special 
price $295 each. ADDRESS: Box 799, STARCHROOM LAUNDRY 4008. 
NAL 

WILLIAMS LAUNDRY MACHINERY CO.—A)) sizes and types of mae 
and. drycl i t, WASHERS, EXTRACTORS, TUMBLERS, 
FLATWORK IRONERS, ‘etc. Items available too numerous to mention. 
Can satisty all machinery needs at BARGAIN PRICES, We are in a posi- 


fion to furnish parts for all makes and models of equipment available. 


For further information CALL STillwell 6-6666 or write WILLIAMS LAUN- 
bey MACHINERY CO., Ine., 37-37 Ninth Street, Long Island City 1, 

1968-4 
ae eguipment from state institution, consisting of: STREAMLINE 8- 


ROLL flatwork IRONER, 9-coil heated Purkett conditioner with conveyor; 
54 x 120” and 108” Ellis and Troy Trojan WASHERS; Prosperity 454 P.C. 


and 219 P.O. Presses; 50" NOTRUX EXTRACTOR with containers. Must 
sell immediately | ADDRESS: Box 1969, STARCHROOM LAUNDRY ee 
NAL. -4 
IMPERIAL CLEANING "MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N -V-9-6585, has Sec-O-Matic synthetic unit with solvent 
ns ele unit—60 Ib, automatic unit—10 [b, Columbia unit. 

1723-4 
IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has available laundry and drycleaning equip- 
ment from several modern plants. Prices reasonable, with terms. Request 


availability list without obligation. 1724-4 





Thermoseal machines, eight practically new and in perfect condifion. 
Reasonably priced. Key Tags, pins and bars numbered 1 to 100 complete 
sets, Globe Laundry, 1157 Crocker St., Los Angeles 21, Calif. Phone 
Richmond 8-5151. 1998-4 
Rotomatics—Coverall production line consisting of one &-foot turntable 
mounting 8 pairs of Leef Bros. sleeve forms; one 192-foot turntable 
mounting 16 Leef Bros. leg forms; and three 10-foot turntables each 
mounting 5 Unipress model CV33S—E coverall body presses. Also 3 Uni- 
press model 1292 RA and 2 American model 103 pants topping presses. 
All in good condition. Mechanics Laundry, 14 Glendale Park, Rochester 
13, New York, 1999-4 
20—30 lb. Huebsch hidbaake: enchontned and coiled, good condition, $100 
each; also 5 American Protecto declippers and 4 attaching units; flat 
clip bars and wearing apparel clip bars (15 clips to the bar). Bargain 
prices. Sweet Clean Laundry, 1111 Lincoln Avenue, Pittsburgh 6, Pa. 
MOntrose 1-8700. Phone collect, Ask for Mr. Mertz. 2001-4 


Purkett 72” heated conditioner, conveyor loader, enediinat shape, 220- 
60-3 A.C. Bargain price, Lange Laundry, 2004 South Jefferson, St. Louis, 


Missouri. 2002-4 
INVENTORY CLEARANCE: One Forse cabinet shirt unit, consisting of 
cabinet bosom, automatic sleever, automatic folder, triple head and 
heated collar former. All steam-heated. Price—$5,895. Still in original 
crates. Inspection invited. One—1400 G.P.H. Olson filter. Used two 
months, $1,095, One—42 x 84 American late-type washer, 220/3/60, Re- 


built. $2,475. One 6 H.P. Fulton boiler—new—with return tank. $995. 
One—drycleaning plant complete: One—30 lb. automatic American syn- 


thetic unit, One—30 lb, Detrex recovery drier, One—Cissell spotting 


board. One—Cissell steam-air finisher. One—Cissell three puffs on table. 
One—Lamson Dryset—4B. Two— Hoffman XC05's. One—Hoffman legger. 


One—Holiman topper. One—New Yorker silk press. Unit complete— 
$7,575. Will not sell separately. ADDRESS: Box 2016, STARCHROOM 
LAUNDRY JOURNAL. -4 


8- AND 10-BUSHEL CANVAS BASKETS, WITH OR WITHOUT CASTERS— 
LIKE NEW. NATIONAL HAND MARKING MACHINES. PICK INSTANTA- 
NEOUS HEATER, S. BIEL, 25-27 WEST 23rd STREET, BAYONNE, NEW 


JERSEY. FEDERAL 9-6161. 2017-4 
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Mr. Manufacturer: 


In this issue, 


read and rate 


“EVERY PLANT- 
OWNER SHOULD 
OPEN A COIN-OP” 


"UOW TO KEEP 
PRODUCTION 
COSTS DOW. 


“HOW TO HIRE 
A PLANT 
ENGINEER” 


. articles that inform, in- 
fluence, and motivate your 
customers and prospects fo 


buy your products .. . ar- 





ticles that condition your 
customers and prospects to 


read and respond to your 
advertising message! 
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Zeidler Manufacturing Co., 





Iu the Wark... 


Pleased With Write-Up 
To the Editor: 

We would like to thank you for 
doing such a splendid job of writing 
Maintenance 
Program Steam. 
After seeing it in someone else's 
words it makes us realize more than 
ever that we have set for ourselves 
some pretty high standards and we 
only hope that we can live up to 
them. 

I understand that our out-of-town 


Preventative 
here at Memphis 


up our 


offices have requested copies of this 
issue. So please mail ten copies at 
your regular single-copy rate .. . 
Thanks again for such a nice article 
and visit us again when you are in 
Memphis. 
Ef. L. JOHNSON 
Superintendent, Transportation Dept. 
Memphis Steam Laundry 


Memphis, Tenn. 


Shirt Rental Losses 
To the Editor: 

I was very much interested in your 
story on shirt rental service. Just as 
a matter of curiosity, how many shirts 
can a laundryman expect to lose in 
this business? 

G, LARSON 
Bridgeport, Conn. 


Banner Laundry of Detroit rents 
600,000 shirts a year and its losses are 


reportedly 1/17 of 1 percent —Eprror 


Copies to Captain 


lo the Editor: 


One of my closest personal friends 


is Bob McElroy, Captain of the U.S.S. 

Independence. Would you send him 

three copies of the April issue with 
my regards. 

Jack RYAN 

Jensen Manufacturing Company 


Palmyra, N. J. 


Need a Tele-Seller? 
To the Editor: 


I am seeking employment as a tele- 
phone saleslady with five years suc- 
cessful experience in talking — to 
women and having them send _ their 
soiled clothes to a local high-class 
laundry and cleaning establishment. 

Because of the severe heat and the 
humidity of this geographical area for 


the next five months, | am eager to 


50 


seek a “top” position with the best 
type of modern laundry and cleaning 
plant anywhere in the North. 

Selling by telephone is my way of 
acquiring new customers, and as a 
woman and a mother, I am in an ex- 
cellent condition to ingratiate myself 
and make friends with other women. 

There is a vast difference between 
worn-out truck salesmen who knock 
on the door and ask the lady for her 
soiled clothes, and a saleswoman who 
is 67 years of age and who knows the 
art of immediately gaining the confi- 
dence of another through 
voice and intelligence. 

I can guarantee new customers 
every day for any top-rated laundry, 


woman 


and my work is entirely by telephone 
solicitation. 

My husband sold advertising in the 
STARCHROOM LAUNDRY JOURNAL 50 
years ago when he worked for a Mr. 
Bacharach in Cincinnati, Ohio, and 
he learned through him how to sell 
advertising by long-distance _ tele- 
phone. 

Anybody wanting my selling serv- 
ices for May, June, July, August and 
September in the North for $100 
weekly, I'll be glad to talk to them 
now. 

JANE CHASE 
3106 Purdue St. 


Houston 5, Tex. 


Information Sent 
To the Editor: 

In reading the various trade articles 
we have noticed several different com- 
panies that make the coin-operated 
commercial washers, some complete 
with the whole package unit. We now 
have two drycleaning plants and one 
commercial laundry and have been 
thinking about going into the coin- 
operated installation as well, but 
would like more information. Could 
vou give us the names and locations 


of the companies that are making 





Let’s Hear from You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











these machines, so that we can write 
for more detailed information, and 
would also appreciate any literature 

you May have on same. 
RAYMOND E, EasLey, Manager 
Wisconsin Laundry and Dry Cleaners 
Sparta, Wis. 


Coin-Ops Still Hot 
To the Editor: 

We notice in the March issue that 
you have a booklet available entitled 
“What's Happening in Coin-Operated 
Laundries?” We would like to have a 
half dozen of these books for our sales- 
men. 

C, H. HAvNAER, JR. 
Havnaer Supply Company, Inc. 
Roanoke, Va. 


This booklet has been brought up 


to date in a second printing and is 
now available at $1 per copy.—Eprror 


Prison Enterprises 


To the Editor: 

Please send me any additional in- 
formation you may have in reference 
to your dust control program which 
was described in your April issue. | 
would like a source of supply for the 
mop and the treatment. 

I would also like any additiona) in- 
formation that you may be able to 
supply me in the rental plan for col- 
lege linens. 

G. M. HoLianp 

Manager of Laundries 

North Carolina Prison Department 
Raleigh, N. C. 


Very Valuable Asset 
To the Editor: 

On Saturday, April 4 at 3:00 a.m., 
the plant of the Natchez Steam Laun- 
dry was totally destroyed by fire. 

In this destruction we lost a very 
valuable asset, namely the STarcu- 
ROOM LAUNDRY JOURNAL yearbook. If 
you will get to us a copy of the last 
issue of your yearbook, we shall be 
forever grateful to your organization. 

The yearbook will be a great aid 
in our process of rebuilding. 

Harry P. Foster, Jr. 
Secretary-Treasurer 

Natchez Steam Laundry, Inc. 
Natchez, Miss. 


We are rushing a copy immediately. 


—EpITor 


STARCHROOM LAUNDRY JOURNAL 





EXCLUSIVE FEATURES 
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Compare the difference in Ellis engineering and you will know 
the difference in Ellis performance. 


Stainless Steel Full automatic operation with the Ellis central supply system Full Automatic 
Washers and brings practical automation to your washroom. Semi Automatic 
Extractors built 


for large and 
small plants 


This is the key to new production economies. and Manual 


Write for Details. 


Ae ELLE Moree Co. 


2444 NORTH CRAWFORD AVEN VU E 
iS ae ad CHICAGO KEEIGSE It 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 





After 40 years 
Escolite becomes 


‘N 








JBI CA0) 3 


Better Than Ever... Safe As Ever... You Use It Same As Ever 


Now Cowles Escolite is light blue in color, completely dustless, 
free flowing, and more efficient than ever. 
Uniform bead-like particles pour easily, resist caking, dissolve instantly. 
Faster wetting action, a higher suds level and 
BETTER SOIL REMOVAL are noticeable characteristics. 


From now on all Escolite will be blue. It’s the modern detergent 
made for modern wash wheels and today’s automatic equipment. 


Use it exactly as before . . . you’ll like it better than ever! 


(owles. CHEMICAL COMPANY i 


7016 EUCLID AVENUE flestouire) 
CLEVELAND 3, OHIO 
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